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HEARST:  WHERE  JOURNALISM  OF  DISTINCTION  IS  AN  EVERYDAY  STORY 


THE  HOUSTON  CHRONICLE 
REVEALED  HOW  A  FOREIGN 
GOVERNMENT  USES  FOOD 
AS  A  WEAPON  AGAINST  ITS 
OWN  PEOPLE. 


Since  1 983,  the  nation  of  Sudan  has  been  torn  apart  by  a  civil  war  that  has  left  more  than 
2  million  dead.  Most  of  these  casualties  were  civilians,  and  most  of  them  died  as  a  direct  result 
of  a  government  policy  that  deliberately  destroyed  the  people’s  ability  to  feed  themselves  by 
burning  farms,  slaughtering  livestock  and  poisoning  wells. 

While  most  of  the  world  looked  the  other  way,  the  Houston  Chronicle  went  face-to-face 
with  this  international  tragedy.  The  Chronicle  produced  a  front-page  story  and  in-depth  special 
report  that  examined  the  roots  of  the  hostility,  efforts  to  relieve  the  hunger  that  threatens  the 
lives  of  millions,  and  the  impact  of  war  and  famine  on  the  people  of  a  torn  nation. 

A  Chronicle  team  traveled  throughout  Europe,  Africa  and  the  U.S.  to  create  a 
comprehensive  picture  of  the  situation  in  Sudan.  They  interviewed  UN  aid  workers,  Sudanese 
rebels,  Sudanese  government  officials,  international  leaders  and  the  refugees  themselves.  There 
are  no  easy  solutions  to  the  problem,  but  the  Chronicle  focused  attention  on  the  Sudanese 
people  so  their  plight  would  not  be  forgotten.  Putting  a  human  face  on  world  events  is  one 
more  way  Hearst  Newspapers  enrich  readers'  lives  every  day. 


See  the  Houston  Chronicle  online  at  www.houstonchronicle.coni 


Goss  seeks  relief  I 

PRESS  MAKER’S  PUZZLING  PETITION  SEEKS  PARTIAL  RE 


Mitsubishi  presses  at  The  Washington  Post  Springfield  plant 
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For  reasons  it  will  not 
disclose,  Goss  Graphic 
Systems  wants  to 
remove  U.S.  anti- 
I  dumping  duties  from  Mitsubishi 
I  Heavy  Industries  presses, 
i  In  the  midst  of  a  “liquidity 
!  crunch”  that  delayed  projects 
and  sent  it  to  a  U.S.  court  for 
bankruptcy  protection,  Goss  pe¬ 
titioned  another  branch  of  the 
government  ostensibly  to  help 
Mitsubishi.  If  the  government 
agrees,  Mitsubishi  could  save 
tens  of  millions  in  duties 
believed  related  to  a  major  press 
installation  at  The  Washington 
Post.  Ironically,  Mitsubishi  out¬ 
bid  Goss  for  that  very  project  in 
1995,  which  in  turn  led  Goss  — 
then  owned  by  Rockwell  Inter¬ 
national  —  to  seek  protection 
j  from  the  government  against 
'  alleged  dumping. 

I  To  observers  and  competitors 
I  in  the  printing  business,  Goss’ 
j  move  appears  to  portend  some 
kind  of  deal  between  the  two 
printing  press  makers.  Neither, 
however,  would  address  that 
question.  Nor  would  anyone 
involved  admit  that  the  installa¬ 
tion  at  issue  was  that  at  The 
Washington  Post,  the  only  North 
American  site  that  fits  the 
description  used  by  Goss  in  its 
petition  to  remove  the  duties. 

“We  can’t  comment  on  any 
Department  of  Commerce  inves¬ 
tigations.”  said  Barbara  L.  Gora, 
Goss’  marketing  director.  “That 
would  be  inappropriate.” 

At  Mitsubishi  press  sales  af¬ 
filiate,  MLPU.S.A.  Inc.,  Lin¬ 
colnshire.  Ill.,  Executive  Vice 


President  Takishi  Uichi  said  he  is 
unaware  of  “what  is  going  on  on 
the  newspaper  side.  I  don’t  know 
what  Goss  is  up  to.”  Though 
closely  involved  in  the  Post  sale 
while  still  ba.sed  in  Japan.  Uichi 
said  his  “assignment  changed 
dramatically”  after  arriving  in 
the  United  States,  where  he  is 
“totally  involved  with  the  com¬ 
mercial  press  business.” 

“There’s  little  room  for  doubt 
it’s  anything  other  than  The 
Washington  Post  system,”  said 
Yoshihiro  Saito,  a  lawyer  for 
Tokyo  Kikai  Seisakusho  Ltd. 
(TKS),  a  Mitsubishi  and  Goss 
competitor  in  Japan  and  the 
United  States.  Respondents  to 
the  original  action,  said  the  attor¬ 
ney,  who  is  with  Seattle-based 
Perkins  Coie  LLP,  “suspect  a 
behind-the-scenes  deal  between 


Mitsubishi  Heavy  and  Goss.” 

Goss  made  the  request  in  a  let¬ 
ter  to  the  Commerce  Department 
in  late  May.  In  late  July,  the 
Commerce  Department  made 
public  the  Goss  request,  just  days 
before  the  company  announced  it 
was  filing  for  bankruptcy. 

TKS’  Saito  speculated  that 
Mitsubishi  may  be  looking  to  the 
international  trade  equivalent  of 
an  out-of-court  settlement  by- 
paying  Goss  to  drop  its  support 
for  duties  rather  than  paying  the 
duties  to  the  U.S.  Customs 
Service.  Saito  said  that  payment, 
though  substantial,  could  prove 
less  than  what  the  government 
might  impose.  Hence,  Goss  gets 
money,  which  it  needs,  and 
Mitsubishi  may  end  up  paying 
less  to  Goss  than  it  would  have 
had  to  fork  over  to  Uncle  Sam. 
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Media,  entertainment,  and  communications  businesses  are  biossoming  three  times  as  fast 
as  the  U.S.  economy,  growing  10.4%  this  year,  and  their  revenues  couid  more  than  doubie  to 
aimost  $1.1  triiiion  over  the  next  decade,  projects  Paul  Kagan  Associates’  MediaCast  2008. 


pr  a  competitor 

bCATION  OF  ANTIDUMPING  DUTIES  BY  JIM  ROSENBERG 


Saito  wonders  if  such  an 
arrangement  doesn’t  skirt  the 
purpose  of  antidumping  law.  but 
he  concedes  that  such  deals  are 
not  illegal.  “It’s  kind  of  a  new 
thing  —  part  of  the  current  con¬ 
troversy  on  trade  law,’’  he  said. 
“If  this  is  condoned  in  this  case, 
it  could  become  practice,”  lead¬ 
ing  domestic  producers  to  tile 
"frivolous”  complaints. 

The  duties  on  German  and 
Japanese  doublewide  presses  re¬ 
sulted  from  Commerce  Depart¬ 
ment  and  International  Trade 
Commission  investigations  un¬ 
dertaken  when  Goss’  predeces¬ 
sor  company,  Rockwell  Graphic 
Systems,  complained  in  1996 
that  foreign  manufacturers  were 
selling  presses  in  the  United 
States  below  fair  market  value. 

The  Washington  Post  contract 
for  eight  presses  from  Mitsubi¬ 
shi  sparked  Rockwell’s  request 
for  the  investigation  of  press 
dumping  (E&P,  Aug.  24.  1996, 
p.  38).  Now  Goss  is  asking  for 
reconsideration  of  the  anti¬ 
dumping  duty  order  (retroactive 
to  September  1 996). 

"We  don’t  know  what  Goss  is 
up  to,”  remarked  Mike  Clurman, 
the  Posf's  production  vice  presi¬ 
dent.  He  said  the  Post  was  not 
involved,  even  indirectly  “in  any 
of  these  discussions.”  was  never 
approached,  and  “literally 
played  no  role  in  this.” 

"This”  can  only  be  surmised 
from  a  July  20  Commerce 
Department  notice  in  the  Federal 
Register.  Commerce  agreed  to 
Goss’  request  for  a  “changed  cir¬ 
cumstances  review”  on  the  big 


presses  and  their  components. 
Goss  said  it  no  longer  wishes  to 
maintain  the  antidumping  duty 
order  for  complete,  75,0(X)- 
copy-per-hour  tower  presses 
with  passive-feed,  non-anilox 
keyless  inkers.  22-inch  cutoff. 
50-inch  web  width,  folder  with 
three-high  double  formers,  two- 
arm.  core-driven  reel-tension- 
pasters  that  accommodate  50- 
inch-diameter  newsprint  rolls, 
and  computerized  controls. 

Respondents 
suspect  a 
behind-the- 
scenes  deal 
between 
Mitsubishi 
and  Goss. 

—  Yoshihiro  Salto, 
lawyer  for  TKS 

In  its  May  letter.  Goss 
requested  a  quick  decision  from 
the  Commerce  Department. 
Commerce  declined,  calling  the 
requested  expedited  review  and 
preliminary  determination  “in¬ 
appropriate”  and  saying  it  would 
investigate  and  may  require 
more  “information  regarding  the 
basis  for  Goss’  request.” 

Final  results  of  its  review  are 
expected  early  next  year.  In  the 
meantime,  the  Commerce 
Department  added,  the  current 
requirement  for  a  cash  deposit  of 


estimated  duties  on  all  subject 
merchandise  remains  in  force. 

In  a  separate  action  dating 
from  an  earlier  request  by  TKS 
and  Mitsubishi,  the  department 
published  preliminary'  rates  for 
duties  Oct.  1 2  that  if  adopted  in 
its  final  results  will  call  for 
assessment  of  55.28%  anti¬ 
dumping  duties  on  Mitsubishi 
for  the  period  from  Sept.  5, 
19%.  to  Aug.  31.  1998  (down 
from  the  earliest  preliminary 
finding  of  62.9%  in  19%),  but 
none  on  TKS  for  the  period  from 
Sept.  1.  1997,  to  Aug.  31.  1998. 
owing  to  findings  that  the  former 
made  U.S.  sales  “below  normal 
value”  while  the  latter  did  not. 

The  department  concluded 
that  antidumping  duties  im¬ 
posed  during  the  period  in  ques¬ 
tion  were  not  “absorbed”  by  a 
customer  or  an  importer  unaffil- 
iated  with  Mitsubishi.  Rather 
than  proving  otherwise,  as  re¬ 
quested.  said  the  department’s 
Oct.  12  notice.  Mitsubishi  ar¬ 
gued  that  the  inquiry’s  purpose 
—  finding  out  if  the  company’s 
conduct  changed  after  the  duty 
was  imposed  —  did  not  apply 
because  its  only  sale  under 
review  (to  the  Post)  was  made 
before  the  duty  was  ordered. 

The  department,  however, 
found  that  imports  during  the 
period  —  not  the  sale  date  — 
are  relevant,  and  that  based  on 
“contractual  information  on  the 
record  ...  we  cannot  conclude 
that  the  unaffiliated  purchaser 
...  will  pay  the  ultimately 
assessed  duty.”  (See  related 
story.  Page  44.)  ■ 


briefs 

Mumia’s  death 
OK’d  by  governor 

Two  weeks  after  the 
U.S.  Supreme  Court  turned 
down  his  appeal  for  a  new 
trial,  Death  Row  inmate 
Mumia  Abu-Jamal  got 
worse  news  in  his  home 
state:  Pennsylvania 
Gov.Tom  Ridge  ordered 
Oct.  13  that  the  former  jour¬ 
nalist’s  execution  be  car¬ 
ried  out  Dec.  2. 

Abu-Jamal’s  attorneys 
told  Reuters  they’ll  be  filing 
an  appeal  in  federal  court 
—  his  final  courtroom 
recourse  for  a  stay.  The  44- 
year-old  former  radio 
reporter  was  convicted  of 
the  killing  of  a  Philadelphia 
policeman  in  1981. 

TV/nes  builds 
Boston  cluster 

As  the  New  York  Yan¬ 
kees  and  Boston  Red  Sox 
battled  for  the  American 
League  title,  the  New  York 
Times  Co.  moved  closer  to 
securing  a  New  England 
“clustef’  victory. 

On  Oct.  14,  the  compa¬ 
ny  bought  the  Worcester, 
Mass.,  Telegram  &  Gazette 
(circ.  107,000)  from  the 
Chronicle  Publishing  Co. 
for  $295  million  in  cash. 
Add  its  1 993  Boston  Globe 
purchase,  and  this  game 
for  dominance  in  New  Eng¬ 
land  might  be  over. 

Judge  delays 
paper  shutdown 

Keep  the  Honolulu 
Star-Bulletin  presses  run¬ 
ning.  That’s  what  a  federal 
judge  told  the  Liberty 
Newspapers  Ltd.  Partner¬ 
ship  after  antitrust  suits 
were  filed  by  Hawaii’s  gov¬ 
ernor  and  a  group  of  pri¬ 
vate  citizens  to  prevent  the 
Star-Bulletiris  planned  Oct. 
30  closing.  A  temporary 
injunction  has  halted  the 
shutdown  until  the  court 
decides  if  the  plan  violates 
federal  antitrust  laws. 

Continued  on  Page  18 
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Designing  women  (and  men) 

APME  PANELISTS  ADDRESS  APPEARANCE  OF  SMALL  PAPERS  BY  JOE  STRUPP 


Memphis,  Tenn.  —  Design 
in  small  newspapers  should 
provide  a  balance  between 
striking,  clean  images  that 
grab  readers  and  clear,  detailed  informa¬ 
tion  that  is  easy  to  find.  That  was  the  con¬ 
sensus  of  a  panel  of  four  newspaper 
design  experts  who  addressed  Page  One 
layout  issues  during  a  seminar  at  the 
Associated  Press  Managing  Editors 
national  convention  here  Oct.  13. 

The  group  offered  tips  on  front-page 
layout  by  critiquing  about  two  dozen  small 
daily  newspapers  from  around  the  country 
that  had  been  submitted  for  review.  The 
critiques  ranged  from  headline  size  to 
placement  of  photos  to  graphics. 

“Think  about  variety,  not  having  the 
same  thing  every  day,”  said  Randy  Stano, 
a  journalism  professor  at  the  University  of 
Miami  who  participated  in  the  event.  “You 
need  variety  in  the  way  you  play  stories 
and  photos.” 

Stano  suggested  that  one  of  the  easiest 
ways  to  offer  variety  is  in  the  number  of 
teasers  and  promos  at  the  top  of  the  page. 
He  said  they  can  range  from  one  to  three 
a  day,  depending  on  the  importance  of 
each  story.  “Everyone  should  look  at 
that,”  he  said.  “Don’t  be  tied  down  to  one 
number.” 

Jim  Jennings,  vice  president  and  edito¬ 
rial  director  at  Thomson  Newspapers, 
agreed.  He  said  one  good  story  is  often 
enough  for  a  Page  One  promo. 

“Many  times  we  find  ourselves  asking, 
‘What  is  the  third  promo?’”  Jennings  said. 
“If  you  have  to  ask,  maybe  you  don’t  need 
it.  Approach  the  promo  the  same  as  every 
other  piece  of  content.” 

Jennings  also  urged  designers  to  look  at 
Page  One  from  a  single-copy  sales  point 
of  view,  with  the  idea  that  only  the  top 
half  of  a  broadsheet  paper  will  be  seen  in 
a  news  rack.  “Don’t  look  at  the  page  full 
screen,”  he  said.  “Look  at  it  like  the  read¬ 
er  would  look  at  it  in  the  box.” 

For  Naomi  Halperin,  photo  editor  at 
The  Morning  Call  in  Allentown,  Pa.,  a  key 
issue  was  captions.  She  advised  editors  to 
make  sure  captions  provided  clear  identi¬ 
ties  of  subjects  and  important  information. 

“Captions  should  be  informative,  but 
not  redundant,”  Halperin  said.  “Don’t 
repeat  what  is  in  the  photo.  Photo- 
journalists  must  be  good  journalists  and 
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find  out  information.” 

On  the  issue  of  space  layout  and  jumps. 
Assistant  Managing  Editor  Julie  Shirley 
of  The  Desert  Sun  in  Palm  Springs,  Calif., 
said  planning  is  the  most  important  thing. 

Think  about 
variety,  not  having 
the  same  thing 
every  day.  You 
need  variety  in 
the  way  you  piay 
stories  and  photos. 

—  Randy  Stano, 
University  of  Miami 


She  said  letting  writers  know  how  much 
space  they  have  to  work  with  well  in 
advance  avoids  the  need  to  cut  to  fit, 
which  can  result  in  poor  editing. 

“You  also  need  to  look  for  art  early  in 
the  day,”  said  Shirley.  “Then  you  are  not 
just  using  art  to  fill  space  —  you  give 


yourself  time  to  get  it.” 

Panelists  said  headline  size  needs  to  be 
handled  carefully  so  that  it  is  not  too  large 
for  a  story  of  small  importance,  or  too 
narrow  and  difficult  to  read.  “Headline 
inflation  has  hit  newspapers,”  said 
Jennings.  “God  forbid,  if  we  ever  have  a 
real  major  story,  we  won’t  be  able  to  tell.” 

Jennings  also  stressed  the  importance 
of  keeping  some  things  —  such  as  con¬ 
tents,  index  boxes,  and  weather  reports  — 
in  the  same  space  each  day  so  they  are 
easy  to  find. 

“Don’t  make  it  a  bouncing  ball,”  he 
said.  “There  is  nothing  more  irritating  for 
a  reader  than  having  to  go  looking  for 
something.” 

Other  panelist  tips  for  page  design 
included  focusing  on: 

•  Attractiveness  —  Grab  the  readers’ 
attention  and  pull  them  into  the  page. 

•  Community  —  Communicate  with 
readers;  don’t  talk  at  them. 

•  Content  —  Do  not  distract  from  read¬ 
ers’  understanding  of  the  news. 

•  Creativity  —  Break  the  mold.  Look  for 
opportunities  to  stretch  creative  bounds. 

•  Organization  —  Map  out  a  visual  path 
for  readers  to  follow. 

•  Production  —  Make  it  easy  to  produce 
each  day.  ■ 


Another  ‘Time-out’  in  the  works 

MEMPHIS,  Tenn.  —  Two  national  organizations  for  newspaper  editors  are  calling 
on  members  to  repeat  a  campaign  started  this  year  aimed  at  diversifying  newsrooms 
and  news  coverage. 

Pam  Johnson,  president  of  the  Associated  Press  Managing  Editors,  said  APME  and 
the  American  Society  of  Newspaper  Editors  (ASNE)  propose  repeating  “The 
National  Time-out  for  Diversity  and  Accuracy”  from  Feb.  28  to  March  3  of  next  year. 

During  the  first  campaign,  more  than  2,000  journalists  audited  their  newspapers’ 
coverage  for  one  week  in  May  and  learned  about  the  diversity  of  their  communities. 

The  result  was  a  booklet  summarizing  their  findings  and  offering  tips  for  diversi¬ 
fying  newsrooms  and  coverage.  The  effort  was  prompted  by  concern  that  the  nation’s 
newsrooms  don’t  accurately  reflect  the  diverse  makeup  of  their  communities  and  that 
credibility  among  readers  has  suffered  as  a  result. 

Johnson,  speaking  Oct.  14  during  APME’s  annual  convention  here,  said  now  that 
the  diversity  and  credibility  problem  has  been  identified,  she’s  pleased  to  see  some 
action  this  year,  such  as  the  establishment  of  benchmarks  and  the  creation  of  a  diver¬ 
sity  job  bank. 

She  urged  APME  members  to  continue  that  progress.  “The  time  has  ended  for 
hand-wringing.”  she  said.  “What  is  needed  is  concerted  action.  ...  Don’t  wait  for 
national  structural  activities.” 

—  Lucia  Moses 
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Tembec  Inc.  is  proud  of  its 
partnership  with  Pine  Falls 
Paper  Company,  which  shares 
Tembec's  commitment  to  the 
environment.  A  valued  and 
responsible  member  of  its 
community,  Pine  Falls  strives 
to  operate  in  harmony  with 
nature.  Its  $30  million  sec¬ 
ondary  treatment  facility  is  a 
reflection  of  our  environmental 
responsibility.  This  facility  and  our  ongoing  forest  management  program  will  allow  future 
generations  the  safe  use  and  enjoyment  of  our  precious  natural  resources.  As  a  part  of  the 
Tembec  Newsprint  &  Publishing  Papers  Division,  Pine  Falls  continues  to  grow  and  evolve, 
meeting  new  challenges  and  ensuring  our  continued  success. 


Pine  Falls  Paper  Company  participates  in  the  Manitoba 
Model  Forest,  part  of  a  global  effort  dedicated  to  Idaming 
'about,  appreciating  and  ensuring  conservation  of  all  the 
values  of  the  forest  for  future  generations. 


incorporating 
Spruce  Falls  Inc. 
and 

Pine  Falls  Paper  Company 
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Arkansas  FOI  forecast:  p 

NEWSPAPERS’  FREEDOM-OF-INFORMATION  SURVEY  RESULTS  CUT  BOTH  WAYS  IN  RAZC 


In  an  effort  to  ensure  the  sun  shines 
on  the  buckle  of  the  Bible  Belt,  a 
group  of  Arkansas  newspapers,  orga¬ 
nized  by  the  Donrey  Media  Group, 
tested  the  effectiveness  of  the  state’s 
Freedom  of  Information  (FOI)  Act,  join¬ 
ing  the  growing  list  of  states  where 
attempts  have  been  made  to  measure  the 
success  of  “Sunshine  Laws.” 

Newspapers  in  six  other  states  — 
Illinois,  Indiana,  New  Jersey,  North 
Carolina,  Pennsylvania,  and  Virginia  — 
have  attempted  to  acquire  public  records 
covered  under  their  respective  states’  FOI 
laws  with  varying  degrees  of  success.  The 
FOIArkansas  project  is  the  latest  endeav¬ 
or,  set  up  by  Dennis  Byrd,  chief  of  the 
Donrey  group’s  news  bureau  in  Little 
Rock,  to  test  the  state’s  32-year-old  law. 
Three  methods  were  used  in  making 

LOCKED  UP! 

The  compliance  rates  of  local  law 
enforcers  in  seven  states  that  have 
conducted  FOI  surveys: 

ARKANSAS  (October  1999) 

Donrey  Media  and  five  papers 
County  sheriff  jail  logs . 61.33% 

ILLINOIS  (July  1999) 

AP  and  14  newspapers 
County  sheriff  jail  logs . 65.3% 

PENNSYLVANIA  (April  1999) 

14  newspapers 

Daily  local  police  logs . 24% 

NORTH  CAROLINA  (May  1999) 

49  newspapers 

County  crime  logs . 54% 

NEW  JERSEY  (March  1999) 

The  Press  of  Atlantic  City 
Police  arrest  details . 8% 

VIRGINIA  (November  1998) 

AP  and  14  newspapers 
Police  and  sheriff  office 
daily  logs  and  reports . 16% 

INDIANA  (February  1998) 

Seven  newspapers 

County  sheriff  crime  logs. ...54.3% 


the  document  requests:  a  one-day,  walk- 
in  survey,  traditional  mail,  and  e-mail. 

Regarding  walk-in  requests  made  for 
public  records  in  each  of  75  counties 
across  the  state,  immediate  access  was 
granted  in: 

•  38  cases  for  the  most  recent  restaurant 
inspection  reports  —  a  50.66%  compli¬ 
ance  rate  —  by  county  units  of  the  state’s 
Health  Department; 

•  46  cases  for  jail  logs  —  a  61.33% 
compliance  rate  —  by  county  jails; 

•  54  cases  for  superintendents’  employ¬ 
ment  contracts  —  a  72%  compliance  rate 

—  by  school  district  offices;  and 

•  65  cases  for  state  revenue  documents 

—  a  project-high  86.66%  compliance  rate 

—  by  randomly  selected  city  government 
offices  (one  in  each  county). 

Snail-mail  requests  for  county  judges’ 
campaign  contribution  reports  from  the 
latest  election  were  sent  to  all  75  county 
clerks,  and  58  responded,  a  77.33%  com¬ 
pliance  rate.  E-mail  requests  for  break¬ 
downs,  by  race  and  sex,  of  faculty  and 
students,  based  on  this  spring’s  figures, 
were  sent  to  12  public  universities,  and 
one  responded,  a  project-low  8.3%  com¬ 
pliance  rate.  A  complete  list  of  the  find¬ 
ings  is  posted  on  the  project’s  Web  site  at 
http://www.FOIArkansas.com. 

Although  the  compliance  rates  are 


When  the  Record  Searchlight  in 
Redding,  Calif.,  asked  to  see  the  list  of 
people  permitted  to  carry  concealed 
weapons  in  Shasta  County,  the  sheriff 
said  sure  —  but  first  he  wanted  to  alert 
the  permit  holders. 

After  Sheriff  Jim  Pope  sent  out  letters 
to  the  3,700  people,  the  Record 
Searchlight  heard  from  hundreds  of 
them. 

“I  myself  talked  to  about  100  people 
in  the  first  three  or  four  days.  The 
reporter  who  was  doing  the  story  ... 
Maline  Hazle,  heard  from  close  to  that 
many  . . .  and  our  editor  [Tom  King]  got 
probably  50  calls,”  said  Managing  Editor 
Greg  Clark. 


comparatively  higher  in  some  study  areas 
than  the  rates  recorded  in  other  states, 
Byrd  echoes  state  Attorney  General  Mark 
Pryor’s  sentiments  that  “anything  less 
than  100%  compliance  is  unacceptable.” 

“In  Arkansas,  we,  as  journalists,  have 
always  been  told  that  we  have  one  of  the 
strongest  FOI  laws.  But,  while  we  have 
been  told  that,  it  has  never  been  tested,” 
said  Byrd. 

Particularly  troubling  for  Byrd  was  the 
low  compliance  rate  for  county  jails,  given 
the  fact  that  two  newspapers  have  gone  to 
court  to  make  jail  logs  available  24  hours  a 
day,  seven  days  a  week. 

In  Garland  County,  for  example,  the 
office  clerk  refused  the  request,  telling  the 
surveyor  that  the  information  was  not  a 
public  record,  according  to  the  report. 

“That  will  be  corrected,”  said  Garland 
County  Sheriff  Larry  Selig,  who  checked 
with  attorneys  and  confirmed  that  the  in¬ 
formation  was  covered  under  the  FOI 
law.  Selig  assured  E&P  that  it  would  not 
happen  in  the  future,  but  said  he  didn’t 
think  that  jail  logs  should  be  public  infor¬ 
mation. 

“I’m  not  really  happy  with  that  law,” 
Selig  said.  “1  don’t  think  the  public  has  a 
right  to  know  who’s  in  jail  every  day.” 
Selig  added  that  county  jail  inmates  may 
be  found  innocent  after  spending  a  short 


Most  callers  were  satisfied  when  the 
paper  explained  that  it  had  no  intention 
of  publishing  the  list  of  concealed- 
weapon  holders,  Clark  said.  In  the  end. 
despite  the  threats  of  about  half  a  dozen 
callers,  no  one  canceled  their  subscrip¬ 
tion  or  took  other  action,  he  said. 

However,  things  got  a  little  scary  Oct. 
1  when  a  bomb  threat  forced  the 
Searchlight  to  evacuate  its  offices.  Many 
believe  the  threat  was  related  to  the  con¬ 
cealed-weapon-holder  list. 

The  paper  first  asked  only  to  see  if 
concealed-weapon  permits  had  been 
issued  to  two  people,  brothers  who  are 
accused  of  murdering  a  local  gay  couple. 
The  two  did  not  have  permits,  but.  as 


In  Redding,  readers  don’t  conce 
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time  in  jiiiK  tind  then  endure  wrongful,  pub“ 
lie  condemnation  because  their  names  are 
listed  in  the  jail  logs. 

Concerning  the  low  compliance  rate  for 
requests  made  for  the  most  recent  restau¬ 
rant  inspection  reports,  the  results  may  be 
somewhat  misleading.  In  21  offices,  the 
custodian  of  records  was  "not  available” 
to  comply  with  the  request,  because,  in  a 
number  of  cases,  the  keeper  of  records 
covers  more  than  one  county  and  may 
have  been  at  another  office  at  the  time  of 
the  survey.  This.  Byrd  acknowledged, 
could  have  affected  the  survey  results. 


I  their  anger 

part  of  its  continuing  coverage  of  the 
case,  the  paper  decided  it  wanted  to 
look  at  the  entire  list  of  approximately 
3,700  permit  holders. 

The  sheriff’s  policy  of  alerting  per¬ 
mit  holders  to  the  request  is  not 
required  by  state  law,  which  says  con¬ 
cealed-weapon  permits  are  public 
records.  The  department  says  it  is  re¬ 
examining  the  policy. 

Sheriff  Pope  subsequently  sent  out  a 
second  letter,  saying  that  the  paper  did 
not  intend  to  publish  the  list. 

"That  never  was  our  intent,  and  we 
have  no  plans  of  doing  that.”  Managing 
Editor  Clark  said. 

—  Mark  Fitzgerald 


compliance  rate  in  the  survey,  for  e-mail 
requests  of  their  race  and  sex  demograph¬ 
ics.  Only  one  university  returned  the  infor¬ 
mation  on  the  first  attempt. 

But  Byrd  admitted  the  e-mail  portion 
of  the  study  is  problematic,  because  of 
the  unreliability  of  e-mail  and  because 
the  receiver  has  no  way  of  verifying  the 
sender’s  residence.  The  Arkansas  FOI 
law  requires  that  requests  be  from  state 
residents. 

“E-mail  is  a  quick-time  response.  ...  It’s 
not  a  survey  tool.  It’s  a  message  tool.”  said 
Arkansas  State  University  President  J. 
Leslie  Wyatt,  whose  school  was  the  only 
one  that  responded  to  the  e-mail  survey. 

All  surveyors  were  to  gather  the  infor¬ 
mation  as  citizens,  said  Byrd,  but  were  not 
to  be  untruthful  if  pressed  for  credentials. 

“Regrettably,”  writes  Byrd  on  the  proj¬ 
ect’s  Web  site,  “a  handful  of  surveyors 
unintentionally  misrepresented  them- 
.selves  by  saying  such  things  as  ‘I  am  a  cit¬ 
izen’  or  by  saying  they  were  not  asking  for 
the  document  for  the  newspaper.”  Byrd 
told  E&P  that  he  believed  that  only  a  few 
offices  knew  that  the  people  making  the 
requests  were  reporters. 

Staff  from  Donrey’s  three  daily  newspa¬ 
pers  in  Arkansas  —  the  Pine  Blujf 
Commercial,  the  Southwest  Times  Record 
in  Fort  Smith,  and  The  Morning  News  in 
Springdale  —  along  with  two  newspaper 
partners  —  the  Log  Cabin  Democrat  in 
Conway  and  The  Jonesboro  Sun  —  aided 
in  the  collection  of  data  for  the  survey.  ■ 


calendar 

calendar@mecliainfo.com 

CX^TOBER 

16-20  lAPA  General  Assembly,  Inter 
American  Press  Association,  Wtestin 
Galleria,  Houston 


21- 23  AAF  Annual  Marketing 
Conference,  American  Advertising 
Federation,  Marriott  Rancho  Las  Palmas 
Hotel,  Rancho  Mirage,  Calif. 

22- 26  “Surfing  the  Information  Tidal 
Wave,"  PRSA  1999  International 
Conference,  Public  Relations  Society  of 
America,  Hilton  Hotel,  Anaheim,  Calif. 

24-26  114th  Annual  Meeting,  Inland 
Press  Association,  Fairmont  Hotel, 
Chicago 


28-31  ACP/CMA  National  College  Media 
Convention,  Associated  Collegiate 
Press/College  Media  Advisers,  Westin 
Peachtree  Plaza,  Atlanta 

NOVEMBER 

3-5  “Eliminating  Boundaries:  Integrated 
Marketing  Techniques,”  ABC  85th  Annual 
Conference,  Audit  Bureau  of  Circulations, 
Fairmont  Hotel,  San  Francisco 

3-6  AAIND  1999  Fall  Conference, 
American  Association  of  Independent 
News  Distributors,  Pan  Pacific  Hotel, 
Vancouver,  British  Columbia 


7-9  Fifth  Annual  Personal  Finance 
Conference,  Society  of  American  Business 
Editors  and  Writers,  Golden  Nugget  Hotel, 
Las  Vegas 

10- 12  AAAA  Creative  Conference, 
American  Association 

of  Advertising  Agencies,  New  Loews  Miami 
Beach,  Miami  Beach,  Fla. 

11- 14  Graphics  Canada  '99,  Graphics 
Canada,  The  International  Centre,  Toronto 

12- 14  Family  Newspaper  Conference, 
New  England  Newspaper  Association, 
Inland  Press  Association,  Southern 
Newspaper  Publishers  Association,  Key 
Bridge  Marriott,  Arlington,  Va. 

17-19  “Female  Readership:  Challenges  & 
Opportunities,”  1999  Edita  and  Marketeer 
Conference  &  Expo,  World  Association  of 
Newspapers,  Hilton  Hotel,  Budapest  Hungary 


Note:  To  list  events,  please  fax  to  Calenda-  Edita 
at  (212)  691-7287. 

Additional  information  about  these  and 
future  events  can  be  found  at 
http://wvvw.mediainfo.cofTi/ephoiTie/ 
events/eventshtni/calendar99.htm 
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Ethics  codes  out  of  the  closet 

WARNINGS  AGAINST  WRITTEN  POLICIES  FADING  BY  MARK  FITZGERALD 


Not  so  long  ago,  the  convention¬ 
al  wisdom  was  that  newspa¬ 
pers  should  be  ethical  —  but 
they  should  never,  ever  write 
down  their  ethics  policies. 

The  idea  was  that,  in  the  event  of  litiga¬ 
tion,  an  ethics  code  could  easily  be  used  as 
evidence  that  a  newspaper  failed  to  follow 
its  own  standards. 

“I  think  most  media  lawyers  would  still 
be  a  lot  happier  if  newspapers  never  pub¬ 
lished  anything  about  a  code  in  journalism 
standards  or  ethics,”  said  Neil  Shapiro,  a 
media  lawyer  in  San  Francisco. 

Times  are  changing,  though.  Stung  by 
the  public’s  sinking  trust  in  their  work  and 
by  the  highly  publicized  missteps  of  some 
of  its  reporters,  newspapers  are  increas¬ 
ingly  adopting  and  publicizing  ethics 
codes  to  underscore  their  commitment  to 
fairness  and  integrity.  Last  June,  for 
instance,  the  Gannett  Co.  adopted  a  2,700- 
word  set  of  ethical  guidelines  for  all  73  of 
its  daily  community  papers. 

The  most  recent  example  is  the  Tampa 
(Fla.)  Tribune,  which  introduced  an  ethics 
policy  with  an  unusually  chatty  tone  in  a 
long  column  by  Executive  Editor  and  Vice 
President  Gil  Thelen.  The  full  text  of  the 
code  is  posted  on  the  Trih's  Web  site  at 
http://www.tampatrib.com/ethics.htm. 

“People  ought  to  trust  us,”  the  policy 
begins.  “It  irks  us  when  they  don’t  ... 
Readers  don’t  know  our  sacrifices.  We 
suffer  through  elections  without  benefit  of 
bumper  stickers.  We  know  which  politi¬ 
cians  are  idiots  but  can’t  scream  it  in  a 
crowded  room.  We  lunch  with  million¬ 
aires  but  can’t  let  them  pick  up  the  check. 

“Meanwhile,  our  siblings,  who  drive 
better  cars,  expect  us  to  shower  them  with 
Sues  tickets  and  Disney  passes.  Our 
neighbors,  who  boast  of  knowing  us,  want 
publicity.  We  fail,  unable  to  profile  their 
tire  stores  on  Page  One.” 

The  policy  was  written  by  a  committee 
of  newsroom  employees,  who  originally 
drafted  a  traditional,  serious-sounding 
code,  says  Thelen. 

“We  decided  we  wanted  to  make  it  a  lot 
more  colloquial,  and  we  wanted  to  give 
some  sense  of  the  spirit  of  what  this  news¬ 
paper  is  and  how  it  relates  to  the  commu¬ 
nity,”  Thelen  said. 

Despite  its  tone,  the  code  addresses  the 
many  potential  pitfalls  of  journalism.  It 


bans  gift-taking,  plagiarism,  political 
activity,  misrepresentation,  and  favoritism. 
It  commits  the  paper  to  prompt  and  full 
corrections. 

Thelen.  a  self-described  “member  of  the 
ASNE  [American  Society  of  Newspaper 
Editors]  credibility  crowd,”  said  he 
believes  the  Tribune  needs  to  open  its  poli¬ 
cies  and  procedure  to  public  view. 

“Crudely  put,  the  risk  we  run  on  the 
downside  of  readership  credibility  is  a 
bigger  risk  to  me  than  the  risk  of  having 
an  ethics  policy  used  against  us  in  court,” 
Thelen  said. 

There’s  evidence  that  media  lawyers, 
too,  are  adopting  that  attitude. 

Attorney  Shapiro,  for  instance,  says  he 


is  less  concerned  with  policies  that  talk 
about  ethics  than  those  that  mandate  jour¬ 
nalistic  practices. 

“They  talk  about  wonderful  practices 
—  and  no  one  can  fulfill  them,”  he  said. 
“But  an  ethics  code  is  something  that  is 
attainable.  You  can  avoid  writing  about 
someone  you  do  business  with.” 

The  old  warnings  from  lawyers  are 
also  losing  some  of  their  power  for 
another  reason,  says  Bob  Ballow,  name 
partner  in  the  Nashville  media  firm  King 
&  Ballow. 

“I  would  have  to  say,  based  on  my 
experience,  1  don’t  know  any  place  where 
it’s  been  used  against  [newspapers],” 
Ballow  said.  ■ 


Domestic  partner  benefits  up 

Fortune  500  companies  do  it. 

City  governments  do  it.  And, 
increasingly,  newspapers  do  it. 

What  they  do  is  offer  health¬ 
care  and  other  benefits  to  the 
unmarried  partners  of  lesbian 
and  gay  employees.  Some  com¬ 
panies  also  offer  benefits  to 
straight  domestic  partners. 

According  to  the  National 
Lesbian  and  Gay  Journalists 
Association  (NLGJA),  the  num¬ 
ber  of  news  companies  and 
associated  unions  offering  such 
benefits  has  more  than  doubled 
since  1997.  Today,  57  offer 
domestic  benefits.  In  1994, 

NLGJA  could  only  find  10  media  companies  that  did  so. 

Over  650  newspapers,  radio  stations,  TV  stations,  magazines,  and  online  news 
sites  offer  the  benefits,  including  The  New  York  Times,  the  Los  Angeles  Times, 
The  Miami  Herald,  and  The  Washington  Post.  NLGJA  has  published  a  directory 
that  shows  which  divisions  within  the  parent  corporations  offer  the  benefits  and 
which  don’t. 

The  directory  also  outlines  the  costs  to  companies  for  offering  the  benefits 
(which  NLGJA  claims  are  minimal),  and  argues  that  companies  should  do  so  for 
competitive  reasons. 

“Companies  that  don’t  yet  offer  [domestic  partner]  benefits  are  quickly  falling 
behind,”  said  Sherry  Boschert,  a  NLGJA  national  board  member  who  authored  the 
directory  and  a  reporter  for  the  International  Medical  News  Group  in  San 
Francisco.  “Offering  these  benefits  is  ...  recognition  for  all  gay  and  lesbian 
employees  that  they  are  fully  and  equally  valued  in  their  workplaces.” 

The  directory  is  available  online  at  http://www.nlgja.org.  A  print  version  of  the 
directory  can  be  ordered  at  $3  a  copy.  ■ 
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PARADE  and  react  are  inviting  their  distributing  newspapers 
to  coordinate  local  youth  carrier  and  Newspaper  In  Education 
contests  that  will  reward  outstanding  young  people — between 
the  ages  of  12  and  18 — with  the  Young  Columbus  2000  cultural 
and  educational  “adventure  of  a  lifetime”  in  Ireland. 

Newspaper  contacts  are  challenged  to  design  contests  that 
connect  the  newspaper  with  young  people...screen  all  finalists  based 
on  essays  or  projects,  teacher  or  customer  recommendations,  and 
personal  interviews...and  select  bright,  responsible,  enthusiastic 
YC  2000  winners. 

Based  in  Limerick  and  Dublin,  YC  2000  representatives  will 
visit  historic  sites.. .participate  in  cultural  events.. .and  meet  with 
dignitaries  and  Irish  teens.  These  young  ambassadors  will  return 
to  their  communities  with  a  better  understanding  of  themselves 
and  the  world. 

“THE  ADVENTURE  OF  A  LIFETIME” 

Contact  Liz  Manigan,  VP/Prontotlon  Director,  Newspaper  Relations 
0212-450-7058 


PARADE  /  fieiicl 


Through  the  PARADE/ react  Young  Columbus  Program 
Ireland — ^April  12-20,  2000 
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Earnings  bonanza  in  third  quarter 

PROSPECTS  LOOK  GOOD  FOR  THE  YEAR  2000,  ANALYSTS  PREDICT  BY  STEVE  YAHN 


DmgoNES^ 
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Sharp  increases  in  national  advertising  and  surprisingly  depressed  newsprint 
prices  are  key  to  earnings  growth  in  publishing  groups. 


Except  for  stunted  growth  at  E.W. 

Scripps  Co.,  the  initial  round  of 
third-quarter  financial  results 
from  publicly  held  newspaper 
companies  portends  a  bumper  crop. 

Three  bellwether  companies  — 
Gannett  Co.  Inc.,  Dow  Jones  &  Co.  Inc., 
and  the  Tribune  Co.  —  last  week  reported 
earnings  that  exceeded  analysts’  expecta¬ 
tions. 

Of  particular  note  was  that  the  earn¬ 
ings  surge  was  propelled  by  flagship 
newspapers.  At  Gannett,  USA  Today, 
often  derided  for  its  borderline  profit 
standing,  saw  advertising  revenue  rise  an 
eye-popping  21%. 

Add  in  a  decline  in  newsprint  costs  and 
firm  advertising  results  across  the  board 
for  its  73  other  daily  newspapers,  and 
Gannett’s  profits  climbed  to  $207.5  mil¬ 
lion.  or  74  cents  a  diluted  share,  up  19.4% 
from  last  year’s  third  quarter.  Wall  Street 
analysts  were  expecting  earnings  of  71 
cents  a  share.  Revenue  in  the  period 
advanced  at  an  impressive  10.8%  clip,  to 
$1.36  billion. 

Newspaper  results  reflected  “the  im¬ 
pact  of  continued  strong  advertising 
demand,  particularly  in  classified  and 
national  advertising;  very  strong  results  at 
USA  Today  and  USA  Weekend',  and  a  9% 
decline  in  newsprint  expense,”  the  com¬ 
pany  said. 

At  Dow  Jones,  print  revenues  grew 
nearly  18%  to  $310  million.  Ad  linage  at 
the  flagship  Wall  Street  Journal  rose  a 
rousing  27.4%  in  the  three  months  ended 
Sept.  30.  The  company’s  earnings  per 
share  rose  35%  to  50  cents  from  37  cents 
in  the  same  year-earlier  period,  results 
that  topped  analysts’  consensus  expecta¬ 
tion  of  48  cents  a  share. 

Tribune  Co.  reported  record  third- 
quarter  earnings,  led  by  its  broadcasting 
group,  which  was  up  33%.  The  compa¬ 
ny’s  publishing  group  saw  operating 
profit  rise  5%  to  a  third-quarter  record  of 
$82  million.  Revenues  increased  1 1%  to 
$837  million. 

The  company  said  the  publishing 
group’s  increase  was  “due  mainly  to 
higher  advertising  revenues  and  lower 
newsprint  prices,  partially  offset  by 
higher  losses  from  Tribune  Interactive.” 
The  operating  results  of  Tribune 
Interactive,  a  newly  created  group,  are 
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currently  included  with  publishing. 

Third-quarter  advertising  revenue 
gained  4%  to  $283  million,  with  a  4% 
increase  in  retail  advertising  and  a  25% 
gain  in  “general  advertising.”  Classified 
advertising  was  flat  in  the  quarter. 

Newsprint  and  ink  expense  decreased 
13%  as  average  newsprint  prices  were 
down  15%  from  1998.  Expenses  other 
than  newsprint  were  up  11%,  due  to 
acquisitions  and  higher  costs  at  Tribune 
Interactive. 

With  the  exception  of  Scripps  — 
which  saw  earnings  drop  to  $24.9  million 
from  $26  million  last  year  —  all  of  this 
adds  up  to  the  prospect  of  continuing 
flush  times  for  the  newspaper  sector. 

“As  long  as  the  economy  remains 
strong,  this  rally  should  go  well  into  next 
year,”  said  Ed  Atorino,  director  at  Wasser- 
stein  Perella  in  New  York.  “Ad  linage 
trends  continue  to  look  good,  particularly 
in  national  advertising.  Overall,  ad  linage 
gains  should  be  in  double  digits,  easy.” 

Atorino  expects  a  good  showing  for 
newspapers  in  general  during  the  all- 
important  holiday  sales  season.  “There 
should  be  a  pretty  good  pickup  in  sales,” 
he  said. 

In  the  classified  category,  Atorino  sees 
mixed  trends.  In  today’s  tight  job  market, 
help-wanted  ads  are  soft.  But  he  noted 
that  joint  Web  site-newspaper  sales 
appear  to  have  aided  papers  in  combating 
online  classified  competitors. 

Like  most  other  industry  observers, 
Atorino,  a  veteran  analyst,  said  the 
biggest  surprise  is  the  robustness  of 
national  advertising. 

“The  dot.com  companies  are  out  in  full 
force,  of  course,”  noted  Atorino.  (See 


Cover  Story,  page  24.)  “But  there’s  also 
the  telecom  companies,  media  companies, 
and  utilities  all  looking  for  a  way  to  get 
out  a  national  message.  Plus  there’s  a  lot 
of  new  product  and  corporate  advertising 
going  on.” 

Attractive  newsprint  prices  are  another 
major  positive  for  newspaper  companies. 
“Even  with  any  price  increases,  the  cost  of 
newsprint  is  down  12%  from  last  year,” 
said  Atorino,  expressing  the  prevailing 
opinion  of  industry  observers. 

Douglas  Arthur,  an  analyst  at  Morgan 
Stanley  in  New  York,  added  that  the 
healthy  financial  results  at  newspaper 
companies  have  been  “propelled  by  con¬ 
tinued  sharp  increases  in  national  advertis¬ 
ing,  indications  of  a  bottoming  and  gradual 
recovery  in  classified  advertising,  and  sur¬ 
prisingly  depressed  newsprint  costs.” 

So  what’s  driving  this  surge  of  interest 
in  national  advertising  in  newspapers? 
“The  continuing  fragmentation  of  broad¬ 
cast  seriously  inhibits  the  ability  of 
national  advertisers  to  generate  the  level 
of  reach  they  enjoyed  in  the  past,  whereas 
a  newspaper  can  deliver  50%  to  60% 
reach  levels  on  a  daily  basis,”  noted  Bob 
Watson,  vice  president  of  media  and  mar¬ 
keting  at  the  New.spaper  National  Net¬ 
work,  a  group  established  in  1 995  to  act  as 
a  clearinghouse  for  national  advertisers. 

Watson  pointed  to  the  example  of 
Procter  &  Gamble.  ‘Two  years  ago,  we  had 
no  advertising  from  Procter.  A  year  and  a 
half  ago,  we  had  Tide.  This  year  we’ll  do 
business  with  14  Procter  products.” 

Added  Watson;  “Our  business  is  up 
50%  over  this  point  last  year.  Advertisers 
are  finding  a  new  old  medium  that’s  work¬ 
ing  for  them.”  ■ 
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SPRUCE  FALLS 

REGISTERED  TO 


Spruce  Falls,  part  of  the  Tembec  Newsprint  and  Publishing  Papers  Group,  is  proud  to  announce  its 
company-wide  achievement:  Our  newsmill,  sawmill  and  woodlands  operations  are  now  registered  to 
the  ISO  14001  Environmental  Management  Standard.  This  achievement  reaffirms  our  longstanding 
commitment  to  protect  and  preserve  the  environment  and  the  health  and  safety  of  our  employees. 

Spruce  Falls  is  the  first  Ontario  company  within  the  Tembec  Group  to  achieve  the  ISO  14001  standard.  Furthermore, 
we  are  the  first  Ontario  forest  products  company  to  have  its  woodlands  and  sawmill  operations  meet  this  standard. 

Focus!  Teamwork!  Achievement!  For  the  people  of  Spruce  Falls,  this  is  only  a  beginning  -  the  first  step  in  a  process 
of  continual  improvement  for  a  company  committed  to  being  an  environmental  leader  in  the  forest  products  industry. 


incorporating 
Spruce  Falls  Inc. 
and 

NEWSPRINT  &  PUBLISHING  PAPERS  GROUP  Pine  Fails  Paper  Company 
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A  U.S.  journalist’s  death  in  Chile 

DECLASSIFIED  DOCUMENTS  REVEAL  WASHINGTON  MAY  HAVE  GIVEN 
CLEARANCE  TO  THE  EXECUTION  OF  CHARLES  HORMAN  BY  JIM  MOSCOU 


For  the  American  citizen,  the 
1973  coup  in  Chile  hardly  regis¬ 
tered  on  one’s  consciousness.  At 
the  time,  the  country  was  facing 
its  own  war  in  Southeast  Asia. 

But  for  the  American  journalist,  the 
violent  overthrow  of  Chile’s  democrati¬ 
cally  elected,  Marxist  President  Salvador 
Allende  by  Gen.  Augusto  Pinochet  was 
always  eyed  with  particular  suspicion:  It 
was  during  the  coup  that  a  young  reporter 
named  Charles  Horman  was  killed  by 
Pinochet’s  secret  police.  And  questions 
have  swirled  for  decades  about  whether 
the  U.S.  government  —  whieh  aided  the 
general  in  his  grab  for  power — could  have 
stopped  Horman’s  execution. 

Now,  journalists  know  for  sure. 

“U.S.  intelligence  may  have  played  an 
unfortunate  part  in  Horman’s  death,” 
wrote  Harry  Shlaudeman,  former  assis¬ 
tant  secretary  of  inter-American  affairs 
for  President  Gerald  Ford,  in  a  1976 
memo.  “At  best,  it  was  limited  to  provid¬ 
ing  or  confirming  information  that  helped 
motivate  his  murder  by  the  GOC 
[Government  of  Chile].” 

Those  words  were  made  public  for  the 


first  time  Oct.  8  when  the  U.S.  State 
Department  declassified  records  account¬ 
ing  for  what  it  knew  regarding  Horman’s 
execution  and  the  U.S.  role  in  Chile’s  pol¬ 
itics.  The  release  marked  the  second  time 
the  Clinton  administration  made  good  on 
a  promise  to  open  the  government’s  files 
on  its  operations  in  Chile  during 
Allende’s  rise  in  1968,  and  up  to  1990  — 
when  Pinochet  relinquished  control. 

President  Clinton  issued  the  directive  ear¬ 
lier  this  year  after  Pinochet  was  arrested  in 


Great  Britain  at  the  request  of  a  Spanish 
judge  who  accused  the  dictator  of  the  torture 
and  murder  of  Spanish  civilians.  Last  week, 
a  British  court  gave  final  approval  for 
Pinochet’s  extradition  to  the  Spain. 

Horman  was  picked  up  days  after  the 
coup  by  Chilean  secret  police  and  taken  to 
Santiago’s  national  soccer  stadium  where 
thousands  of  pro-Allende  supporters  were 
tortured  and  some  were  executed.  That  was 
where  Horman  was  reportedly  killed,  his 
body  later  dumped  on  Santiago’s  streets 
Sept.  18.  1973.  His  death,  and  his  father’s 
search  for  the  truth,  ultimately  became  the 
basis  for  the  Academy-Award  winning 
movie,  “Missing.” 

Shlaudeman’s  memo  was  actually 
released  a  decade  ago  after  a  Freedom  of 
Information  Act  request  was  filed.  But  gov¬ 
ernment  censors  blackened  nearly  a  third  of 
its  content,  including  some  of  the  damning 
quotes  visible  in  the  picture  above.  Also 
revealed  from  behind  the  black  about 
Horman’s  murder:  “...  At  worst,  U.S. 
Intelligence  was  aware  the  GOC  saw 
Horman  in  a  rather  serious  light,  and  U.S. 
officials  did  nothing  to  discourage  the  logi¬ 
cal  outcome  of  this  paranoia.” 

Mark  Mansfield,  a  CIA  spokesman, 
told  Reuters  that  “the  CIA  played  no  role 
in  the  death  of  Charles  Horman.” 

Horman’s  widow,  Joyce  Horman,  did 
not  return  E&P'^  telephone  calls,  but  has 
said  she  believed  Charles  was  killed 
because  he  knew  of  the  CIA’s  involvement. 

Meanwhile,  the  Clinton  administration 
said  it  will  release  the  remaining  docu¬ 
ments  pertaining  to  the  U.S.  involvement 
in  Chile  sometime  in  early  2000.  ■ 


0  Planned  Parenthood 

Federation  of  America,  Inc. 


PPFA  MAGGIE  AWARDS 


The  PPFA  Maggie  Awards,  named  after  Planned  Parenthood  founder 
Margaret  Sanger,  recognize  exceptional  achievement  in  media  coverage  of 
reproductive  rights  and  health  care  issues.  Inaugurated  in  1978,  this  annu¬ 
al  competition  encourages  the  highest  standards  of  reporting  and  pro¬ 
gramming  on  such  issues  as  contracepfion,  sexuality  education,  teenage 
pregnancy,  international  family  planning,  abortion  and  other  sexual  and 
reproductive  health  and  rights  concerns. 

The  PPFA  Maggie  Awards  recognize  national  media  organizations  in  the 
following  areas:  television,  radio,  newspaper,  magazines,  music,  new 
media,  film  and  video.  Entries  may  be  submitted  by  journalists  and  news 
organizations  that  support  the  Planned  Parenthood  mission  and  goals. 
Entries  must  have  been  published  or  broadcast  between  July  11, 1998,  and 
November  12, 1999.  For  an  entry  form  call  PPFA  Maggie  Awards  Program, 
810  Seventh  Avenue,  New  York,  NY  10019,  (212)  261-4650,  or  visit  us  at 
www.plannedparenthood.org.  Deadlines  for  entries  is  November  15, 1999. 
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How  well  something  is  structured 
often  determines  its  staying  power. 


Together  with  our  affiliation  of  more  than  130  newspapers,  we’re  changing  the  face  of  online  commerce. 

Classified  Ventures-a  powerful  force  for  your  success. 

Classified 

Ventures 

www.classifiedventures.com 

apartinents.coinn.  auctmn^iwerse^  folHomeHiintpr"  |1^HomeNetwork.confi~ 
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‘Ih'uth  Is  Out  There 
for  feature  editors 


‘THE  X-FILES,’  WELFARE  FILES  DISCUSSED  BY  DAVID  ASTOR 


Vancouver,  British 
Columbia  —  Fea¬ 
ture  editors  trav¬ 
eled  to  where  “The 
X-Files”  was  filmed  to  see  if 
“The  Truth  Is  Out  There” 
about  improving  their  work. 

They  saw  samples  of  top  fea¬ 
ture  sections,  held  workshops, 
and  even  heard  “X-Files”  cre¬ 
ator  Chris  Carter  speak. 

Carter  is  a  former  journal¬ 
ist  who  spent  15  years  on  a 
surfing  magazine.  “Then  I 
chose  to  write  fiction  —  as  a 
dramatist,  not  as  a  journal¬ 
ist,”  he  quipped,  alluding  to 
recent  newspaper  fabrication 
incidents. 


AWARDS 


AWAR! )' 


GOLDEN 

GLOBE 


B  Journalism  is  not  alien  to 

Chris  Carter,  shown  center  at 
left  with  “X-Files”  stars  David 
Duchovny  and  Gillian 
Anderson.  “You  have  a  much 
greater  responsibility  than 
just  boosting  the  balance 
sheets  of  your  publishers,” 
Marian  Wright  Edelman, 
above,  told  feature  editors. 
“People  were  threatened  with  their  jobs  if 
they  spoke  to  me,”  said  Monk. 

Philip  Martin,  features  editor  of  the 
Arkansas  Democrat-Gazette  in  Little 
Rock,  noted  that  his  paper  covers  films, 
but  avoids  hyping  them.  And  San 
Francisco  Chronicle  movie  critic  Ruthe 
Stein  said  papers  should  strive  for  an  orig¬ 
inal  angle  when  they  write  about  a  film. 


of  your  publishers,”  she  said,  adding  that 
socially  conscious  reporting  “is  not 
incompatible  with  making  a  profit.” 


Poor  Coverage 
of  Poor? 

Marian  Wright  Edelman,  another  Am¬ 
erican  Association  of  Sunday  and 
Feature  Editors  (AASFE)  convention 
speaker,  called  for  better  coverage  of 
people  in  poverty.  “For  the  richest  nation 
in  the  world  to  have  13'/2  million  poor 
children  is  morally  wrong,”  said  the 
Children’s  Defense  Fund  founder  and 
president. 

Edelman  suggested  newspapers  write 
more  about  welfare  reform’s  aftermath, 
noting  40%  of  those  kicked  off  welfare 
are  unemployed.  “That’s  a  lot  of  people 
with  a  lot  of  children,”  Edelman  said, 
adding  that  many  of  the  other  60%  have 
low-paying  jobs.  “Our  goal  at  the  Chil¬ 
dren’s  Defense  Fund  is  to  end  child 
poverty  as  we  know  it,  not  just  welfare  as 
we  know  it.” 

Edelman  also  suggested  newspapers 
focus  on  how  more  kids  are  killed  by 
guns  in  the  United  State  than  in  the  next 
25  industrialized  nations  combined,  on 
how  poor  mothers  are  pressured  to  get 
jobs  while  middle-class  mothers  are 
pressured  to  stay  home,  and  on  how 
underpaid  child-care  workers  are. 

“You  have  a  much  greater  responsibil¬ 
ity  than  just  boosting  the  balance  sheets 
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Hitting  Hollywood  Hubris 

The  topic  moved  to  movies  as  atten¬ 
dees  at  an  AASFE  workshop  discussed 
guidelines  aimed,  in  part,  at  Hollywood’s 
efforts  to  control  coverage  and  reviews  of 
films  such  as  “Star  Wars:  Episode  1  — 
The  Phantom  Menace.” 

Guidelines  may  be  developed  in  com¬ 
ing  months  and  possibly  unveiled  at  next 
fall’s  AASFE  convention  in  New  York.  A 
committee  may  also  be  formed.  If  it 
hears,  for  instance,  that  a  movie  studio 
withholds  invitations  to  screenings 
because  a  newspaper  ran  a  review  early, 
the  AASFE  Web  site  might  publicize  this. 

“A  lot  of  editors  are  operating  out  of 
fear  of  retribution,”  said  session  modera¬ 
tor  Jane  Freiman,  Sunday  features  editor 
at  the  New  York  Daily  News. 

There  was  also  discussion  about  papers 
outside  huge  markets  getting  little  respect 
from  studios.  Katherine  Monk,  The 
Vancouver  Sun's  film  critic,  recalled  how 
some  Canadian  natives  who  worked  on 
“Phantom  Menace”  e-mailed  her  about 
getting  interviewed.  But  a  George  Lucas 
representative  told  Monk  not  do  the  story 
until  a  month  after  the  movie’s  release. 


Show  and  Tell  for  Adults 

The  AASFE  also  displayed  and  dis¬ 
cussed  over  200  feature  sections  at  its 
annual  “Show  and  Tell.” 

Among  the  humorous  ones  was  an 
April  Fool’s  spread  from  The  Palm  Beach 
(Fla.)  Post  reflecting  how  some  readers 
view  newspapers.  The  spread,  aimed  at 
birds,  could  be  clipped  to  line  a  bird  cage! 

In  a  more  serious  vein,  a  Seattle  Post- 
Intelligencer  reporter  used  her  105-year- 
old  grandmother’s  diaries  and  letters  to  do 
a  World  War  l-era  story. 


Wright  and  Site  Cited  | 

Rosalie  Muller  Wright,  former  San  S 
Francisco  Chronicle  assistant  managing  g 
editor  of  features,  became  the  1 2th  person  ^ 
inducted  into  AASFE’s  hall  of  fame.  ffi 
And  AASFE’s  site  (http://www.aasfe.  8 
org)  has  been  redesigned.  It  includes  news,  i 
feature  info,  job  listings,  and  more.  ■  < 
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Rival’s  refusal  leads 
to  new  Alliance 


Another  local  wire  service  is 
rising  from  the  ashes  of  the  sto¬ 
ried  City  News  Bureau  of 
Chicago. 

Alliance  News,  a  creation  of 
the  parent  company  of  the 
Chicago  Sun-Times  and  the 
Daily  Southtown,  was  poised 
Oct.  15  to  begin  chasing  the  fires, 
cop  news,  and  court  cases  that 
kept  City  News  Bureau  going  for 
108  years  until  it  was  shut  down  9ot  his 

last  Feb.  28  by  its  rival  owners. 

the  Sun-Times  and  the  Chicago  Tribune.  that  repr 


ence  from  the  bureau  that 
trained  such  journalistic  leg¬ 
ends  as  Mike  Royko  and 
Seymour  Hersh.  News  opera¬ 
tions  treated  City  News  stories 
as  tips  whose  reporting  had  to 
be  double-checked.  Alliance 
reporters  —  so  far  there  are 
four  of  them  —  won’t  be 
trainees,  says  Managing  Editor 
Lloyd  Weston,  a  30-year 
got  his  Chicago  journalism  veteran. 

The  Newspaper  Guild  local 
that  represents  newsroom  employees  at  the 


Immediately  after  the  demise  of  City  Sm/i-TTwca- is  watching  the  new  venture  close- 
News.  the  Tribune  launched  New  City  News,  ly,  said  executive  officer  Jerry  Minkkinen. 
Like  the  old  wire.  New  City  provides  the  “We're  concerned  they’re  going  to  use  this  to 
Tribune  and  local  TV  and  radio  stations  with  cheapskate  and  replace  the  coverage  of  beat 
breaking  news  and  an  invaluable  daybook  of  reporters.”  he  said.  So  far.  Hollinger  Intema- 
events  around  the  city.  But  New  City  won’t  tional’s  two  Chicago  papers  are  the  only 
take  the  Sun-Times  as  a  customer.  So,  on  one  Alliance  News  customers.  Weston  says  after 
or  two  occasions,  the  Sun-Times  initially  a  shakedown  period,  the  wire  will  begin 
missed  a  story  because  it  did  not  have  access,  marketing  to  broadcasters  and  other  local 
Alliance  News  will  have  one  big  differ-  news  shops.  —  Mark  Fitzgerald 


No.  1?  A  print  guy 

Talk  about  the  power  of  the 
press:  Johannes  Gutenberg,  a 
humble  tinker  who  lived  in 
1 5th-century  Germany,  beat 
out  philosophers,  emperors, 
generals,  and  even  Bill  Gates  to 
become  the  Person  of  the 
Millennium  as  Judged  by  the 
A&E  cable  channel’s  “Bio¬ 
graphy”  program. 

Gutenberg’s  invention  of 
printing  from  movable  type 
made  possible  the  achieve¬ 
ments  of  the  other  99  greatest 
figures  of  the  millennium,  con¬ 
cluded  the  “Biography”  panel. 
“Without  Gutenberg,  we  would 
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be  living  now  in  1450,”  a 
Princeton  University  professor 
said  on  the  Oct.  1 1  show. 

—  Mark  Fitzgerald 

Hail  to  the  chiefs 

The  Dallas  Morning  News' 
Washington  bureau  now  has  one 
more  president  than  the  White 
House. 

Robert  Dodge,  the  News'  na¬ 
tional  economic  correspondent, 
is  the  newly  elected  president 
of  the  National  Lesbian  and 
Gay  Journalists  Association 
(NLGJA). 

Also  working  out  of  the  same 


PEOPLE  OUGHT  TO 
TRUST  US.  IT  IRKS 
US  WHEN  THEY 
DON’T. ...  WE 
KNOW  WHICH 
POLITICIANS  ARE 
IDIOTS  BUT  CAN’T 
SCREAM  ITIN  A 

CROWDED  ROOM. 

Tampa  TMbune 
Ethics  Policy 


% 
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bureau  is  political  reporter 
Catalina  Camia,  president  of  the 
Asian  American  Journalists 
Association.  Until  recently, 
Camia  was  also  president  of 
Unity,  the  coalition  of  four 
national  associations  for  minor¬ 
ity  journalists. 

Among  his  priorities  for  his 
term.  Dodge  said,  is  encourag¬ 
ing  media  companies  to  offer 
health  and  other  benefits  to  the 
partners  of  same-sex  couples. 
Again,  he  can  turn  to  his  own 
office:  The  Morning  News' 
parent  corporation  Belo  does 
not  offer  domestic  partner 
benefits.  —  Mark  Fitzgerald 


Tampa  Tribune 
Executive  Editor  Gil  Thelen 


Swing  and  a  miss 

When  is  comes  to  covering 
baseball,  sportswriters  are  one- 
pitch  hitters,  according  to  a  new 
book  on  America’s  pastime 
called,  “Off  Ba.se:  New  Insights 
Into  an  Old  Game,”  (Woodford 
Press)  by  Andrew  Torrez. 

Torrez,  an  owner  of  a  com¬ 
puter  software  company  in  Ca- 
tonsville,  Md.,  was  offered  a 
book  deal  after  Woodford’s  edi¬ 
tor  read  his  baseball  commen¬ 
tary  on  a  Web  newsgroup  for 
baseball  fans.  Torrez  takes  aim 
at  sportswriters  who  fail  to  get 
the  whole  story,  relying  instead 
on  one  expert’s  opinion. 
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Continued  from  Page  5 

WAN:  Bad  year 
for  journalists  so  far 

The  last  year  of  the  1 900s 
is  shaping  up  to  be  a  bad  one 
for  violence  against  journal¬ 
ists,  the  World  Association  of 
Newspapers  (WAN)  reports. 

In  the  first  nine  months  of 
1999,  WAN  said,  34  journal¬ 
ists  and  other  media  employ¬ 
ees  were  killed  because  of 
their  work.  That  toll  already 
exceeds  the  28  killed  last 
year  and  the  26  in  1997. 

The  two  most  dangerous 
killing  fields  were  in  Sierra 
Leone,  where  nine  journalists 
were  murdered,  and  the 
Federal  Republic  of  Yugo¬ 
slavia,  where  seven  were 
killed. 

"Warfare  has  increased  the 
death  toll  in  1999,  as  has  a 
di.sturbing  number  of  what 
appear  to  be  retributive 
attacks  against  journalists,’’ 
the  WAN  report  said. 

Chicago  Tritfs 
Greene  gets  Life 

“If  Life  could  speak,  it 
would  be  in  Bob  Greene’s 
voice.” 

So  said  Isolde  Motley, 
Life's  managing  editor,  in 
last  week’s  announcement 


that  the  popular  newspaper 
writer  will  publish  a  monthly 
column  for  the  magazine  that 
has  helped  define  American 
culture. 

Greene,  a  syndicated 
columnist  from  the  Chicago 
Tribune  and  a  best-selling 
author,  will  begin  his  Life 
stint  in  the  November  issue 
(on  sale  Oct.  1 8). 

The  first  column  will  be  a 
venture  to  Kentucky  coal 
country  with  the  Everly 
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Brothers  to  revisit  the  birth¬ 
place  of  their  harmonies. 

He'll  also  continue  his  daily 
duties  at  the  Tribune,  where 
his  work  is  syndicated  to 
200  newspapers  in  the 
United  States,  Canada,  and 
Japan. 

The  Hulk  skirts 
a  three  count 

Did  renowned  wrestler 
Terry  “Hulk”  Hogan  expose 
his  Achilles  heal?  The  flam¬ 
boyant  wrestler  sidestepped 
a  legal  fight  last  week  with  a 
free-lance  writer  who 
charged  the  Hulkster 
roughed  him  up  in  a  behind- 
the-scenes  scuffle. 

Just  days  away  from  trial, 
Hogan  settled  a  $15,000 
claim  filed  against  him  by 
Broward  Liston,  a  free-lance 
reporter.  Liston  charged  that 
in  a  1997  incident  after  the 
“Bash  at  the  Beach” 
wrestling  event  in  Daytona, 
Fla.,  Hogan  committed  “bat¬ 
tery  and  negligence”  when 
Liston  went  to  the  dressing 
room  to  interview  Hogan’s 
then-tag-team  partner. 
National  Basketball 
Association  star  Dennis 
Rodman. 

Liston  was  escorted  to 
the  dressing  room  by  a 
World  Championship 
Wrestling  employee  to  talk 
to  Rodman  when  Liston 
said  he  was  grabbed  by  the 
neck  by  Hogan  and  forced 
out.  Court  documents  noted 
Hogan  denied  battering 
Liston,  a  point  affirmed  by 
several  other  witnesses.  The 
settlement  was  not  dis¬ 
closed. 

It  saves  trees, 
but  is  it  recyclable? 

Ink  and  paper?  “How 
passe!” 

Those  are  the  words 
Lucent  Technologies  and  E 
Ink  Corp.  hope  to  hear  one 
day  since  the  companies 
announced  last  week  a  joint 
development  agreement  that 


could  one  day  leave  daily 
newspapers  publishing  on  — 
plastic? 

Don’t  shrug  the  thought 
off.  These  high-tech  thinkers 
might  be  onto  something, 
which  —  in  their  view  — 
would  revolutionize  how 
newspapers  are  distributed 
and  read. 

Lucent’s  Bell  Labs  has 
been  developing  a  thin  plas¬ 
tic  that’s  as  flexible  as 
paper  but  with  the  same 
properties  as  silicon  chips 
and  capable  of  acting  as  a 
transistor  for  electricity. 
Meanwhile,  E  Ink  has  been 
working  on  developing 
“electronic  ink.”  a  product 
that,  when  charged,  can 
change  colors  and  images, 
just  like  a  computer  screen. 
And,  they’re  not  alone  — 
IBM  is  also  working  on  a 
similar  project. 

Put  the  two  together  — 
and  they  have,  according  to 
an  old-fashioned,  ink-and- 
paper  press  release  Oct.  1 2 
—  and  we  may  have  the 
Extra!  of  the  future.  Each 
day  —  under  their  theory  — 
a  new  edition  would  be  sent 
remotely  to  a  person’s  plas¬ 
tic  “newspaper.”  Come  the 
next  deadline  or  breaking 
news,  the  latest  headlines 
would  get  transmitted. 

Said  Paul  Drzaic.  director 
of  E  Ink’s  display  technolo¬ 
gies  division:  “We’re  excited 
to  be  able  to  combine  Lucent 
and  E  Ink  technologies  in  a 
way  that  could  enable  truly 
revolutionary  devices.” 

We’re  watching. 

Kansas’  Globe 
gets  new  owner 

Winds  of  ownership 
change  swept  through  the 
Midwest  Oct.  8  as  the  News- 
Press  &  Gazette  Co.,  pub¬ 
lisher  of  the  St.  Joseph  (Mo.) 
Ne»’s-Pre.ss,  announced  the 
purchase  of  the  Atchison 
(Kan.)  Daily  Globe  —  circu¬ 
lation  3.500  —  from  Liberty 
Group  Kansas  Holdings. 


Patrick  Lowry  will  offi¬ 
cially  take  the  helm  of  the 
paper  Oct.  25  as  publisher  of 
the  Daily  Globe,  replacing 
Stan  Wilson.  Lowry  comes 
from  Ingram 's  magazine,  a 
business  publication  in  the 
Kansas  City  area. 

Don’t  check  this 

A  computer  virus  was 
accidentally  posted  on  the 
popular  Online  News  e-mail 
listserv. 

A  message  sent  to  Online 
News  Oct.  8  under  the  name 
of  list  member  Andy  Beal 
with  the  subject  heading, 
“Check  this.”  had  a  simple 
message:  “Have  fun  with 
these  links.  Bye.”  Attached 
to  the  note  was  a  file  titled 
“links. vbs.,”  which  turned 
out  to  be  a  Visual  Basic 
worm  script,  quite  similar  to 
the  e-mail  replicating  the 
infamous  “Melissa”  virus 
that  made  international  head¬ 
lines  earlier  this  year. 

Like  Melissa,  this  virus 

—  known  as  VBS/Freelink 

—  works  like  a  chain  letter 
run  amok.  It  is  innocently 
received  as  an  e-mail 
attachment,  usually  under 
the  name  of  someone  famil¬ 
iar:  Beal  said  he  got  his 
under  the  name  of  a  busi¬ 
ness  associate. 

“1  opened  it,”  said  Beal, 
president  of  online  newspa¬ 
per  vendor  Waveshift  Inc.,  a 
company  part-owned  by 
McClatchy  Newspapers.  “A 
dialog  box  opened  and  asked 
if  I  wanted  XXX  links  put 
on  my  desktop.  It  was  then 
that  I  realized  that  I  was 
screwed.  1  answered  ‘No’  — 
but  too  late.” 

Online  News  listserv 
members  include  online 
journalists,  academics,  ven¬ 
dors.  and  researchers.  None 
so  far  has  reported  being 
infected. 

—  Reported  and  written 
by  Mark  Fitzgerald, 
Jim  Moscou, 
and  Jason  Williams 
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take  on  ‘Notes 
From  the 
Underground’ 
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Could  the  next  U.S.  daily 
newspaper  come  from 

underground?  Swedish  me¬ 
dia  giant  Modern  Times 

Group  thinks  so.  The  com¬ 
pany  that  publishes  papers  distributed  in 
subways  in  Stockholm,  Sweden.  Buda¬ 
pest,  Hungary,  and  Prague,  Czech 

Republic,  is  bringing  the  concept  to  the 

United  States. 

Modem  Times  Group,  through  its  U.S. 
subsidiary.  Transit  Publications  Inc. 
Metro,  is  getting  ready  for  its  January 
launch  of  a  free  paper  for  the  Phila¬ 
delphia  area’s  1  million  riders  of  SEPTA 
(Southeastern  Pennsylvania  Trans¬ 
portation  Authority)  trains,  buses,  and 
trolleys. 

Metro,  operating  under  contract  with 
SEPTA,  will  be  distributed  by  5  a.m.  in 
racks  at  SEPTA  stops,  with  an  initial  run 
of  110,000  copies.  SEPTA  will  get 
$20,000  a  year  —  or,  eventually,  12%  of 
ad  revenues  —  out  of  the  deal. 

The  tabloid-size  paper,  which  is 
recruiting  ad  and  editorial  staff  now,  will 
feature  short  takes  on  local,  national,  and 
international  news. 


The  offer  was  the 
chance  Modem  Times 
Group  was  waiting  for. 

While  its  name  is 

new  to  most  American  hi 

newspaper  readers.  Modern 
Times  is  a  growing  force  in  Europe,  where 
it  has  broadcast,  radio,  and  home  shop¬ 
ping  operations,  in  addition  to  a  national 
Swedish  newspaper.  In  1998,  the  compa¬ 
ny  had  1,298  employees  and  earned  $17.5 
million  on  sales  of  $481.8  million. 
Modem  Times  is  planning  more  subway 
papers  in  Santiago,  Chile,  and  Zurich, 
Switzerland,  and  for  the  past  two  years 
has  been  looking  to  break  into  the  U.S. 
market.  Philadelphia’s  Metro  will  be  its 
test  case. 

“We  think  it’ll  be  our  showcase  in 
North  America,”  Weintraub  said  from  his 
office  on  the  59th  floor  of  the  sleek 
Citicorp  building  in  New  York,  where  he 
is  a  staff  of  one. 

The  test  will  be  to  establish  a  foothold 
in  a  print  media  market  already  flush  with 
two  major  dailies  plus  a  number  of  urban 
and  suburban  weeklies. 

Both  dailies  have  lost  daily  circulation 
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The  SEPTA 

paper  also  will  have  a  built-in  audience 
on  its  side,  she  said. 

Kaniss,  however,  expressed  doubts 
about  Metro's  viability:  “It’s  hard  to  imag¬ 
ine  they’d  do  the  kind  of  content  that 
would  attract  people  away  from  the 
dailies.” 

Brian  Tierney,  president  of  Tierney  & 
Partners,  Philadelphia  media  planners, 
agreed  that  Metro  could  put  pressure  on 
the  Daily  News,  although  he  said  it  will 
probably  have  to  offer  deep  ad  rate  dis¬ 
counts  to  draw  advertisers  initially. 

Tierney  —  whose  firm  is  doing  some 
public-relations  consulting  for  Metro  — 
challenged  the  perception  that  advertisers 
won’t  want  to  buy  space  in  a  paper  for 
SEPTA  commuters  because  they  tend  to 
be  lower-income  consumers.  He  said 
advertising  in  Metro  would  make  sense 
for  some  city  retailers,  and  added  that 


“You’ll  get  a  quick,  fast  read  for  that  in  the  past  year.  The  Philadelphia  SEPTA  also  serves  a  higher-income 

time  you’re  on  the  transit  system,”  said  Inquirer's  circulation  was  401,968  in  demographic  group  through  its  regional 

Floyd  Weintraub,  vice  president  of  Metro  March,  down  6.6%  from  a  year  earlier,  rail  system.  “That’s  the  cream  of  the 

International,  North  America,  who  is  while  The  Philadelphia  Daily  News'  cir-  crop,”  he  said. 

overseeing  the  Philadelphia  project.  culation  was  158,583  in  March,  down  Metro's  backers  said  they  don’t  see 

The  idea  for  a  Philadelphia  transit  1 1 .3%  from  a  year  earlier,  according  to  Metro  as  a  replacement  of  the  other 

paper  originated  with  SEPTA,  which  was  Audit  Bureau  of  Circulations  publishers’  dailies,  but  a  supplement, 

looking  for  a  way  to  communicate  with  its  statements.  “I  think  we  have  learned  we  will  reach 

riders.  SEPTA  published  a  request  for  Phyllis  Kaniss  of  the  University  of  a  lot  of  people  who  are  not  reading  news- 
proposals,  but  Metro  International  was  the  Pennsylvania’s  Annenberg  School  for  papers,”  Weintraub  said.  While  the  paper 

lone  bidder.  Under  the  agreement,  Metro  Communication  said  Metro  might  be  will  resemble  its  Swedish  counterpart,  he 

will  give  over  one  page  a  day  for  SEPTA  most  competitive  with  the  Daily  News,  stressed  that  local  readers  will  help  decide 

news,  such  as  route  and  fare  changes.  a  tabloid  with  heavy  street  sales,  the  content. 
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For  SEPTA,  its  hope  is  that  the  Metro 
paper  will  do  for  it  what  fliers  and  an  ear¬ 
lier  attempt  at  a  newspaper  called  In 
Transit  couldn’t  do  —  and  without  any 
financial  risk  to  itself. 

“Metro  International  has  a  track 
record.”  Joe  Whitaker,  a  SEPTA  spokes¬ 
man.  said.  “This  is  a  new  idea  here,  but  it 
has  worked  in  other  places.” 

The  established  dailies,  both  owned  by 
Knight  Ridder,  say  they’re  confident  read¬ 
ers  will  stick  by  them. 

“1  think  Daily  News  readers  will  look 
for  someone  who’s  been  in  the  market  a 
long  time  and  who  knows  the  communi¬ 
ty,”  said  Pamela  Browner,  spokeswoman 
for  Philadelphia  Newspapers  Inc.,  which 
publishes  The  Philadelphia  Inquirer  and 
the  Daily  News.  "Our  sports  pages  are 
famous  for  the  coverage  we  provide. 
Philadelphia  Newspapers  has  been  here 
more  than  100  years.” 

Weintraub  shrugs  off  the  naysayers. 


“We’re  out  of  the  box,”  he  said.  “We’re 
something  different.”  ■ 

Ohio  weekly  sold 

Charles  and  Mary  Prince,  Granville, 
Ohio,  sold  the  assets  of  the  Pataskala 
Post,  a  free  weekly  near  Columbus  with  a 
distribution  of  8.100,  to  Nelson  A.  Smith, 
owner  of  the  Utica  Herald  Publishing  Co., 
which  publishes  The  Utica  (Ohio) 
Herald,  a  paid-circulation  weekly. 

Howard  Alspach  of  Media  Consultants 
Inc.  represented  the  sellers. 

Texas  shopper  sold 

In  its  second  sale  in  two  weeks, 
Lionheart  Newspapers  EEC,  sold  its 
Grand  Prairie,  Texas,  shopper  to  Marks- 
Ferber  Communications  EEC,  of  Tucson. 


Ariz.  Eionheart  bought  the  Shopper’s 
Guide  in  1998  from  Harte-Hanks 
Communications  Inc.,  San  Antonio. 

Dirks.  Van  Essen  &  Associates,  Santa 
Fe,  N.M.,  represented  Eionheart  in  the 
deal,  whose  terms  were  not  disclosed. 

Eionheart  owns  more  than  60  newspa¬ 
pers.  Earlier,  it  sold  its  Springfield,  Mo., 
shopper  to  Gannett  Co.  Marks-Ferber  has 
shoppers  and  community  papiers  with  a 
combined  distribution  of  6  million. 

Realty  service  sold 

Central  Newspapers  Inc.,  parent  of 
The  Arizona  Republic  and  The  Indiana¬ 
polis  Star,  has  agreed  to  sell  its  80%  inter¬ 
est  in  Homebuyer’s  Fair  Inc.  to  Home- 
store.com.  which  is  paying  $85  million 
for  the  entire  property.  Scottsdale,  Ariz.- 
based  Homebuyer’s  Fair  provides  a  num¬ 
ber  of  real-estate-related  Internet  services. 


Stockwatch 


E&P's  Stockwatch  is  updated  daily  at  http;//www.mediainfo.com/stocks. 
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E&P  Newspaper  Stock  Index 

1115.87 

-9.56 

-0.86% 

E&P  Magazine  Stock  Index 

954.16 

-16.86 

-1.77% 

E&P  TV/Cable  Stock  Index 

1074.97 

-35.65 

-3.21% 

NASDAQ 

2801.27 

-55.94 

-1.96% 

E&P  Internet  Stock  Index 

1356.76 

-47.51 

-3.50% 

E&P  Radio  Stock  Index 

1205.59 

-14.29 

-1.19% 

Dow  Jones  Industrial  Average 

10232.16 

-356.18 

-3.36% 

S&P  500 

1285.55 

-39.83 

-3.01% 

Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests  as  of  Wednesday,  Oct.  13. 
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‘WEEKLY 

VOLUME 

Belo 

BLC 

18.50 

18.63 

-0.13 

-0.67% 

-1.44 

-7.21% 

24.50 

13.93 

414,500 

Central  Newspapers 

ECP 

45.00 

44.25 

0.75 

1.69% 

9.28 

25.98% 

45.62 

27.50 

159,500 

Dow  Jones  &  Co 

DJ 

56.88 

55.50 

1.38 

2.48% 

8.75 

18.18% 

59.43 

41.56 

159,500 

E.W.  Scripps 

SSP 

46.25 

51.00 

-4.75 

-9.31% 

-3.50 

-7.04% 

53.00 

38.87 

58,000 

Gannett  Co 

GCI 

70.13 

71.19 

-1.06 

-1.49% 

5.63 

8.72% 

77.00 

49.75 

1,106,500 

Harte-Hanks  Inc 

HHS 

23.25 

23.19 

0.06 

0.27% 

-5.25 

-18.42% 

29.25 

19.50 

186,500  j 

Hollinger  Inti  Inc 

HLR 

10.19  , 

11.75 

-1.56 

-13.30% 

-3.75 

-26.91% 

16.81 

9.81 

472,500 

Journal  Register 

JRC 

13.06 

12.88 

0.19 

1.46% 

-1.94 

-12.92% 

23.00 

11.37 

37,000  \ 

Knight  Ridder 

KRI 

57.56 

56.63 

0.94 

1.66% 

6.44 

12.59% 

60.31 

41.25 

919,000 

Lee  Enterprises 

LEE 

28,50 

27.81 

0.69 

2.47% 

-3.00 

-9.52% 

31.50 

21.81 

89,500  J 

McClatchy  Co 

MNI 

37.56 

36.25 

1.31 

3.62% 

2.19 

6.18% 

38.75 

26.12 

83,000 

Media  General 

MEG.A 

53.50 

52.69 

0.81 

1.54% 

0.50 

0.94% 

59.50 

33.93 

52,500  1 

New  York  Times 

NYT 

41.00 

40.38 

0.63 

1.55% 

6.31 

18.20% 

43.25 

21.31 

645,000 

Pulitzer  Inc 

PTZ 

41.81 

44.25 

-2.44 

-5.51% 

-0.69 

-1.62% 

48.56 

39.87 

52,500  j 

Thomson  Corp  (a) 

TOC 

40.20 

39.95 

0.25 

0.63% 

8.58 

27.11% 

NA 

NA 

1,263,575 

Times  Mirror 

TMC 

69,00 

69.81 

-0.81 

-1.16% 

13.00 

23.21% 

71.62 

49.18 

137,000  1 

Tribune  Co 

TRB 

50.94 

51.50 

-0.56 

-1.09% 

17.94 

54.36% 

52.50 

23.87 

2,459,500 

Washington  Post 

WPO 

507.50 

513.00 

-5.50 

-1.07% 

-70.44 

-12.19% 

594.50 

483.00 

15,500  ^ 

Number  of  shares  traded  (a)  Canadian  dollars  Source:  Nordby  international  Inc.  (nordby.com),  Boulder,  Colo. 
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.viewpoint 

First  Amendment  favors 
the  not-so-golden  Globe 

On  Oct.  18,  U.S.  District  Judge  Walker  Miller  in  Denver  faces  an  unpleas¬ 
ant  decision:  He  can  elevate  the  Globe  to  an  unfortunate  symbol  of  the  First 
Amendment’s  protection  —  or  he  can  make  the  supermarket  tabloid  a  free  press 
martyr. 

Miller  has  already  shown  considerable  grit  by  taking  the  highly  unusual  step 
of  slapping  a  lO-day  restraining  order  on  the  Jefferson  County  district  attorney’s 
three-month,  grand-jury  campaign  to  find  something  criminal  in  the  Globe's 
ethically  challenged  coverage  of  the  JonBenet  Ramsey  murder.  On  Monday, 
he’ll  hold  a  hearing  on  whether  to  issue  a  permanent  injunction.  For  the  good 
of  a  free  press,  the  judge  should  hold  his  nose  and  end  the  proceedings 
against  Craig  Lewis,  the  Globe's  news  editor. 

We  come  not  to  praise  the  Globe,  but  not  to  bury  it  and  the  rest  of  the  press 
along  with  it,  either.  Lewis  is  alleged  to  have  offered  $30,000  to  buy  a  copy  of 
the  JonBenet  ransom  note  from  a  handwriting  expert  hired  by  the  murdered 
girl’s  parents.  That  sort  of  checkbook  journalism  helps  explain  why  the  Globe's 
name  is  never  called  when  they’re  handing  out  Pulitzers. 

But  to  the  Jefferson  County,  Colo.,  district  attorney,  Lewis  wasn’t  just  vio¬ 
lating  journalism  ethics  —  he  was  running  afoul  of  something  Colorado  calls 
“commercial  bribery.’’  Never  mind  that  the  handwriting  expert  turned  down  the 
offer  or  that  the  ransom  note  would  leak  out  to  the  public  a  few  months  later  by 
way  of  two  mainstream  magazines.  The  prosecutors  appear  determined  to  get  a 
criminal  indictment  against  a  tabloid. 

Something  is  very  wrong  when  a  government  authority  turns  this  constitu¬ 
tionally  suspect  law  on  any  news  organization  —  even  one  as  tawdry  as  the 
Globe.  All  it  takes  to  commit  the  crime  of  commercial  bribery,  the  statute  says, 
is  giving  or  promising  “any  benefit”  that  leads  someone  to  violate  a  “duty  of 
fidelity.” 

But  that’s  what  journalists  do  all  the  time.  Not  by  offering  a  fistful  of  cash  as 
the  supermarket  tabloids  so  often  do,  but,  for  example,  by  promising  a  whistle¬ 
blower  with  important  information  that  his  identity  will  be  kept  secret  and  he 
need  not  fear  retribution  from  his  employer. 

Lewis  is  also  facing  an  extortion  indictment  on  evidence  that  looks  pretty 
thin  from  here.  As  our  Jim  Moscou  has  reported,  prosecutors  allege  Lewis  tried 
to  get  an  interview  from  a  Boulder  police  detective  by  saying  he  would  publish 
a  fabricated  story  about  the  detective’s  dead  mother. 

If  that’s  true,  Lewis  should  be  ashamed  of  himself.  But  if  Jefferson  County 
prosecutors  think  that  rises  to  the  level  of  criminal  extortion,  then  federal 
Judge  Miller  clearly  needs  to  step  in  and  get  them  down  from  their  Rocky 
Mountain  high. 

We  can  well  understand  the  revulsion  local  people  feel  after  nearly  three 
years  of  witnessing  first-hand  in  the  Ramsey  murder  coverage  just  about  every 
journalistic  sin  imaginable.  But  the  price  of  criminalizing  bad  journalism  is, 
inevitably,  worse  journalism.  Jefferson  County  prosecutors  should  do  their  con¬ 
stituents  a  favor  and  stop  looking  for  criminals  in  the  supermarket  news  racks. 
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Dennis  no  menace 

I  was  appalled  at  your  trashing  my  long¬ 
time  friend.  Editor  Dennis  Britton,  in  your 
Sept.  4,  1999,  edition  [p.  8],  If  he  didn’t  do 
the  proper  job  for  the  publisher,  OK.  fire 
him,  but  is  it  necessary  to  trash  his  entire 
career  in  one  page  of  Editor  &  Publisher,  a 
national  publication  read  by  the  industry? 

I've  known  Britton  since  our  days  at 
[California’s]  San  Jose  State  University  in 
the  ’60s.  He  helped  me  out  of  several  jams, 
including  when  our  house  split  in  half  dur¬ 
ing  the  Sylmar  earthquake  in  the  Los 
Angeles  area  and  he  took  in  my  two  young 
boys  until  my  wife  and  I  could  relocate. 

I  remember,  too,  when  he  gambled  his 
summer  vacation  from  the  San  Jose 
Mercury  News  and  worked  without  pay  on 
the  Los  Angeles  Times  to  try  out  for  that 
big-league  team,  and  won  the  copy 
writer’s  job  there  to  put  him  on  the  road  to 
becoming  its  second-highest  editor. 

What  I  find  really  interesting  is  how  you 
followed  up  the  “Trashing  of  Britton” 
story  by  running  a  rather  glowing,  pander¬ 
ing,  big  feature  on  Dean  Singleton,  the 
[CEO]  of  The  Denver  Post  several  issues 
later  (Sept.  18.  p.  26).  Anyone  in  the  indus¬ 
try  has  heard  stories  about  his  dark  side 
and.  I,  for  one.  think  Britton  is  a  whole  lot 
better  off  NOT  working  for  Singleton. 

I  expect  better  of  Editor  &  Publisher.  I 
just  started  a  trial  subscription.  I  hope  the 
article  on  Britton  is  not  what  you’re  all  about. 

However,  your  article  did  make  me  feel 
very  lucky  I  own  and  operate  my  little 
23,0()0-free-circulation  newspaper  with 
no  employees,  operating  out  of  our  lake- 
front  home  here  on  the  edge  of  Silicon 
Valley  —  with  no  office  politics,  ena¬ 


50 

YEARS  AGO... 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  Oct.  15,  1949 

The  front  pages  of  100  American 
newspapers  will  be  among  the  docu¬ 
ments  sealed  into  the  “Freedom 
Capsule”  to  be  embedded  under  a  100- 
foot  flagpole  in  front  of  the  Freedom 
Foundation’s  new  national  headquar¬ 
ters  in  Valley  Forge,  Pa. 


A  nationwide  black  market  in 
babies  was  exposed  this  week  by  a 
series  of  exclusive  stories  in  The 
Miami  Herald. 


bling  me  to  do  whatever  I  damn  please. 

Other  people  with  talent  should  try  it. 
It’s  very  liberating  and  getting  easier  every 
day  with  the  new  technology  of  miracle 
Macs,  digital  cameras,  $500  color  ad 
proofing  printers  like  my  new  Epson  1 200, 
and  no  paste-up  needed  with  direct-to-neg- 
ative  printing  at  newspapers  who  will  take 
in  outside  work  to  earn  the  extra  money. 

I  feel  sorry  for  all  those  journalists  out 
there  who  are  slaves  to  their  jobs,  doing 
things  they  don’t  like,  just  for  a  paycheck. 
Sometimes  it  ends  up  in  a  very  bad  mix 
for  all  parties  —  the  writers,  editors,  and 
publisher.  I’d  like  to  think  that’s  what  hap¬ 
pened  with  Britton,  who  I  remember  as 
the  mo.st  mild-mannered  and  caring  gen¬ 
tleman  I’ve  known. 

Gene  Beley 
publisher 
Country  News 
Morgan  Hill,  Calif. 

Check  the  scoreboard 

Your  cover  story  on  Sept.  1 8,  1 999  [p. 
26]  made  it  sound  like  none  of  Dean 
Singleton  and  Dick  Scudder’s  MediaNews 
Group  papers  ever  do  in-depth  or  inves¬ 
tigative  journalism  and  seldom  win 
awards.  In  the  interest  of  accuracy,  consid¬ 
er  the  following: 

In  the  national  arena,  the  San  Mateo 
County  Times  and  The  Oakland  Tribune 
(ANG  Newspapers  in  California)  won  the 


Casey  Award  Medals  for  Meritorious 
Journalism  from  the  University  of 
Maryland  in  1997  and  1998,  respectively. 
The  York  (Pa.)  Dispatch  took  second 
place  in  the  National  Headliner  Awards  in 
1 993  for  a  series  on  teen  pregnancy,  and 
the  York  Sunday  News  is  regularly  named 
to  the  Top  20  in  its  category  in  the 
Associated  Press  Sports  Editors  national 
contest.  This  year.  The  Berkshire  Eagle 
[in  Pittsfield,  Mass.]  is  a  finalist  for  the 
Polk  Award  and  has  a  Knight  fellow. 

In  California,  a  Singleton  paper,  either 
from  San  Gabriel  Valley  or  ANG,  has  taken 
general-excellence  awards  in  five  of  the  last 
five  years,  and  The  Oakland  Tribune  won 
the  1997  California  Award  for  Journalism 
for  coverage  of  state  government  and  poli¬ 
tics  from  the  California  State  University  at 
Sacramento.  Both  The  Evening  Sun  in 
Hanover,  Pa.,  and  The  Berkshire  Eagle 
have  won  state  public-service  awards  on 
Singleton/Scudder’s  watch. 

The  list  goes  on  ...  but  you  get  the  pic¬ 
ture.  Not  Pulitzers  certainly,  but  not  bad 
for  very  local,  mostly  small-  and  medi¬ 
um-size  dailies.  Please  don’t  underesti¬ 
mate  our  good  work  or  our  commitment 
to  quality  journalism  —  our  staffs  (and 
our  owners)  deserve  better. 

Nancy  Conway 
executive  editor 
ANG  Newspapers 
Oakland,  Calif. 


Are  you  one  of  the  best? 


Have  you  published  or  broadcast 
outstanding  stories  on  race 
and  ethnidty  during  the  last 
two  years?  Did  you  pierce 
stereotypes?  Stir  debate? 

If  we  find  your  newspaper  or  TV  work 
among  the  nation's  best,  we  will  invite 
you  to  discuss  it  next  June  with  media 
leaders  at  innovative  Workshops  on  Race 
and  Ethnicity  held  by  the  Graduate  School 
of  Journalism  at  Columbia  University. 
Honorees  will  receive  a  $500  award  and 
travel  expenses. 


Submit  copies  of  your  work 
(clippings,  photocopies  or  VHS- 
format  tapes)  and  a  nomination 
letter  by  Nov,  10,  1999,  to: 
Professor  Sig  Gissler 
Graduate  School  of  Journalism 
Columbia  University 
2950  Broadway,  MC  3817 
New  York,  NY  10027 
For  further  information: 

(212)  854-3869 
(212)  854-7837  Fax 
sgl38@columbia.edu 
www.jrn.columbia.edu/workshops 


GRADUATE  SCHOOL  OF 

JOURNALISM 

COLUMBIA  UNIVERSITY 
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$39,768,826 


A  geyser  of  ad  revenue  from  online  advertisers  is  gushing  into  news¬ 
papers,  soaring  to  $39.77  million  in  the  first  half  of  this  year  from  $5.24  mil¬ 
lion  in  the  first  half  of  last  year  —  a  white-hot  surge  of  659%. 

The  dramatic  gain  was  documented  by  an  exclusive  Editor  &  Publisher! 
Competitive  Media  Reporting  study  of  the  top  50  online  advertisers  in  news¬ 
papers  and  spot  television.  “This  is  the  tip  of  the  iceberg,”  says  Geoffrey 
Miller,  45,  vice  president  for  newspaper  services  of  CMR,  a  New  York- 
based  firm  that  tracks  advertising  information  in  newspapers  as  well  as  other 
media. 

“This  category  will  increase  fivefold  next  year,”  predicts  Miller,  who  says 
this  ad  revenue  locomotive  can’t  even  be  slowed  by  an  economic  dip.  “It 
won’t  have  any  impact  on  this  at  all.  I  just  think  the  trend  here  is  so  much 
bigger  than  any  sort  of  economic  situation.” 

Continued  on  Page  27 


$5,240,251 


First  half 


First  half 

1999 
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Top  50  Online  Advertisers 

-  Newspapers/Spot  TV 

First  Half  1999  vs. 

First  Half  1998 

1999 

TOTAL 

NEWSPAPERS 

SPOTTE 

lEVISIDN 

RANK  ADVERTISER 

1999  DOLLARS  1998  DOLLARS  1999  DOLURS 

1998  DOLLARS 

1999  DOLLARS 

1998  DOLLARS 

1  DISCOVER  BROKERAGE  ONLINE 

18,775,622 

260,482 

12,721,842 

260,482 

6,053,780 

0 

2  VALUE  AMERICA  STORE  ONLINE 

12,769,386 

1,979,136 

9,942,896 

1,979,136 

2,826,490 

0 

3  PRICELINE.COM 

4,880,526 

1,391,565 

4,880,526 

1,391,565 

0 

0 

4  HOTBOT  INTERNET  SERVICES 

4,482,390 

0 

0 

0 

4,482,390 

0 

5  CAREERPATH.COM 

3,795,720 

0 

0 

0 

3,795,720 

0 

6  RED  INTERNET  SERVICES 

3,312,410 

0 

0 

0 

3,312,410 

0 

7  JUNO  INTERNET  SERVICES 

2,728,142 

0 

29,862 

0 

2,698,280 

0 

8  BELLSOUTH.NET  INTERNET  SERVICES 

2,563,062 

5,650,540 

304,922 

154,260 

2,258,140 

5,496,280 

9  YAHOO!  INTERNET  SERVICES 

2,307,960 

599,946 

0 

786 

2,307,960 

599,160 

10  PRODIGY  INTERNET  SERVICES 

2,285,644 

2,570 

12,174 

0 

2,273,470 

2,570 

11  LOWESTFARE.COM 

2,233,267 

0 

2,233,267 

0 

0 

0 

12  NETSCAPE  INTERNET  SERVICES 

2,212,060 

0 

0 

0 

2,212,060 

0 

13  WOMEN.COM 

2,167,908 

0 

49,728 

0 

2,118,180 

0 

14  AMAZON.COM 

2,127,833 

3,568,882 

797,053 

38,682 

1,330,780 

3,530,200 

15  IOWN.COM 

2,072,390 

0 

0 

0 

2,072,390 

0 

16  NEW  JERSEY  ONLINE  SVC 

1,839,237 

638,931 

1,839,237 

638,931 

0 

0 

17  VERIO  WEB  HOSTING  INTERNET  SERVICES  1.837,668 

69,933 

232,178 

68,723 

1,605,490 

1,210 

18  USWESTOEX.COM 

1,680,600 

0 

0 

0 

1,680,600 

0 

19  4ANYTHING.COM 

1,485,670 

0 

0 

0 

1,485,670 

0 

20  AT&T  WORLONET  ONLINE 

1,482.431 

101,188 

2,051 

39,788 

1,480,380 

61,400 

21  GO.COM 

1,367,290 

0 

0 

0 

1,367,290 

0 

22  AMERICA  ONLINE  INTERNET  SERVICES 

1,333,238 

2,878,536 

72,878 

209,576 

1,260,360 

2,668,960 

23  ASK.COM 

1,318,400 

0 

0 

0 

1,318,400 

0 

24  HEWLEH  PACKARD  E-BUS  SVC 

1,284,071 

0 

1,284,071 

0 

0 

0 

25  STARMEDIA  INTERNET  SERVICES 

1,179,260 

0 

0 

0 

1,179,260 

0 

1  26  ABOUT.COM 

1,170,584 

0 

121,124 

0 

1,049,460 

0  1 

27  OUTPOST.COM 

1,075,201 

1,810 

1,311 

460 

1,073,890 

1,350  1 

28  EROLS  INTERNET  SVC 

1,047,008 

4,009,672 

207,598 

457,862 

839,410 

3,551,810 

29  NATIONAL  DISC  BROKERS  ONLINE 

1,021,790 

0 

0 

0 

1,021,790 

0 

30  CHARLES  SCHWAB  BROKERS  ONLINE 

1,013,920 

0 

0 

0 

1,013,920 

0 

31  US  WEST  TELECOMM  ONLINE 

1,013,260 

1,153,440 

0 

0 

1,013,260 

1,153,440 

32  WINGSPAN  BANK.COM+ONLINE 

980,515 

0 

810,675 

0 

169,840 

0 

33  BUY  DIRECT  ONLINE 

971,880 

50 

0 

0 

971,880 

50 

34  SHOPPING.COM 

971,001 

11,240 

971,001 

0 

0 

11,240 

35  QUOKKA  SPORTS  ONLINE 

940,040 

0 

0 

0 

940,040 

0 

36  INTERNET  AMERICA  ONLINE 

928,370 

166,990 

0 

0 

928,370 

166,990 

37  FLASHCOM  DSL  INTERNET  SVC 

892,245 

0 

892,245 

0 

0 

0 

38  QWEST  COMMUNICATIONS  ONLINE 

887,730 

0 

0 

0 

887,730 

0 

39  SPRINT  ION  NETWORK  ONLINE 

843,420 

0 

0 

0 

843,420 

0 

40  DRUGSTORE.COM 

827,360 

0 

0 

0 

827,360 

0 

41  FLASHNET  INTERNET  SERVICES 

781,393 

0 

233 

0 

781,160 

0 

42  BUY.COM  ONLINE 

723,720 

0 

91,340 

0 

632,380 

0 

43  RCN  INTERNET  SERVICES 

674,350 

0 

0 

0 

674,350 

0 

44  BARNES&NOBLE  ONLINE 

659,866 

0 

19,866 

0 

640,00 

0 

45  WEB  ST  SECURITIES  ONLINE  SVC 

588,407 

0 

588,407 

0 

0 

0 

46  MOTHERNATURE.COM 

588,368 

0 

588,368 

0 

0 

0 

47  PREVIEWTRAVEL.COM 

565,837 

100,080 

373.407 

0 

192.430 

100,080 

48  TALKWAY.COM 

520.G39 

0 

520,839 

0 

0 

0 

49  ALLTEL  ONLINE  &  TELECOMM 

477,490 

0 

0 

0 

477,490 

0 

50  DIRECTWEB  ONLINE 

451,087 

0 

179,727 

0 

271,360 

0 

TOP  50  ADVERTISERS  TOTALS 

104,137,866 

22,584,991 

39,768,826 

5,240,251 

64,369,040 

17,344,740 

Source  Competitive  Media  Reporting  | 
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Top  50  U.S.  Markets 

Internet  Advertising  Dollar  Revenue  Estimates 

MARKETS 

NEWSPAPERS 

1999  1998 

DOLLARS  DOLLARS 

SPOT  TELEVISION 

1999  1998 

DOLLARS  DOLLARS 

NEWSPAPERS 
GAIN/LOSS  GAIN/LOSS 
DIFF  PCT. 

SPOT  TELEVISION 
GAIN/LOSS  GAIN/LOSS 
DIFF  PCT. 

ALBUQUERQUE,  N.M. 

938 

3,043 

166,730 

66,170 

(2,105) 

-69.2% 

100,560 

152.0% 

ATLANTA 

995,924 

118,828 

2,582,410 

1,605,650 

877,096 

738.1% 

976,760 

60.8% 

BALTIMORE 

462,347 

153,704 

703,070 

502,740 

308,643 

200.8% 

200,330 

39.8% 

BIRMINGHAM.  Ala. 

14,138 

* 

445,750 

238,030 

** 

207,720 

87.3% 

BOSTON 

2,858,044 

444,597 

4,942,980 

2,130,190 

2,444,424 

526.3% 

2,812,790 

132.0% 

BUFFALO,  N.Y. 

6,018 

10,424 

174,790 

132,730 

(4,406) 

-42.3% 

42,060 

31.7% 

CHARLOTTE,  N.C. 

191,063 

19,418 

418,060 

332,940 

171,645 

883.9% 

85,120 

25.6% 

CHICAGO 

3,485,035 

512,311 

5,773,330 

2,974,750 

2,972,724 

580.3% 

2,798,580 

94.1% 

CINCINNATI 

24,078 

136 

475,510 

29,690 

23,942 

17604.4% 

445,820 

1501.6% 

CLEVELAND 

106,507 

6,639 

189,590 

349,040 

99,868 

1504.3% 

(159,450) 

-45.7% 

COLUMBUS,  Ohio 

194,380 

12,256 

149,460 

56,910 

182,124 

1486.0% 

92,550 

162.6% 

DALLAS/FORT  WORTH 

2,128,395 

117,874 

2,676,520 

383,670 

2,010,521 

1705.7% 

2,292,850 

597.6% 

DENVER 

1,700,455 

308,696 

2,278,440 

384,670 

1,391,759 

450.9% 

1.893,770 

492.3% 

DETROIT 

980,623 

179,231 

496,560 

480,680 

801,392 

447.1% 

15,880 

3.3% 

GRAND  RAPIDS/KALAMAZOO,  Mich. 

10,015 

616 

41,540 

165,460 

9,399 

1525.8% 

(123,920) 

-74.9% 

GREENSBORO/HIGH  POINT.  N.C. 

80,237 

5,305 

130,790 

93,290 

74,932 

1412.5% 

37,500 

40.2% 

GREENVILLE/SPARTANBURG,  S.C, 

14,484 

0 

71,150 

189,710 

14,484 

** 

(118,560) 

-62.5% 

HARRISBURG/LANCASTER,  Pa. 

12,633 

17,715 

192,660 

85,000 

(5,082) 

-28.7% 

107,660 

126.7% 

HARTFORD,  Conn. 

460,913 

244,553 

257,120 

363,960 

216,360 

88.5% 

(106,840) 

-29.4% 

HOUSTON 

804,109 

81,199 

1,592,200 

78,240 

722,910 

890.3% 

1,513,960 

1935.0% 

INDIANAPOLIS 

* 

* 

65,950 

237,120 

*★ 

** 

(171,170) 

-72.2% 

KANSAS  CITY,  Mo. 

132,491 

26,522 

53,340 

18,920 

105,969 

399.6% 

34,420 

181.9% 

LOS  ANGELES 

5,656,925 

778,534 

6,467,440 

1,765,780 

4,878,391 

626.6% 

4.701,660 

266.3% 

LOUISVILLE,  Ky. 

5,945 

6,632 

154,460 

124,450 

(687) 

-10.4% 

30,010 

24.1% 

MEMPHIS,  Tenn, 

33,470 

53,530 

27,780 

180,820 

(20,060) 

-37.5% 

(153,040) 

-84.6% 

MIAMI/FORT  LAUDERDALE 

646,365 

203,865 

1.336,390 

2,108,650 

442,500 

217.1% 

(772,260) 

-36.6% 

MILWAUKEE 

45,488 

1,902 

155,020 

182,830 

43,586 

2291.6% 

(27,810) 

-15.2% 

MINNEAPOUS/ST.PAUL 

1,136,960 

235,200 

1,524,900 

424,080 

901,760 

383.4% 

1,100,820 

259.6% 

NASHVILLE,  Tenn. 

120,558 

18,284 

174,420 

359,730 

102,274 

559.4% 

(185,310) 

-51.5% 

NEW  ORLEANS 

38,813 

12,108 

151,710 

271,560 

26,705 

220.6% 

(119,850) 

-44.1% 

NEW  YORK 

15,989,791 

3,515,622 

18,769,450 

6,359,520 

12,475,421 

354.9% 

12,409,930 

195.1% 

NORFOLK/PORTSMOUTH,  Va. 

38,542 

4,278 

267,410 

215,500 

34,264 

800.9% 

51,910 

24.1% 

OKLAHOMA  CITY 

15,357 

4,667 

162,600 

22,370 

10,690 

229.1% 

140,230 

626.9% 

ORIANOO/DAYTONA/MELBOURNE,  Fla. 

229,887 

69,820 

312,500 

601,280 

160,067 

229.3% 

(228,780) 

-48.0% 

PHILADELPHIA 

2,025,195 

678,018 

2,351,660 

1,670,110 

1,347,177 

198.7% 

681,550 

40.8% 

PHOENIX 

801,099 

236,421 

1,320,630 

249,590 

564,678 

238.8% 

1,071,040 

429.1% 

PinSBURGH 

138,739 

680 

128,960 

188,740 

138,059 

20302.8% 

(59,780) 

-31.7% 

PORTLAND,  Ore. 

110,510 

27,055 

578,220 

268,740 

83,455 

308.5%  ■ 

309,480 

115.2% 

PROVIDENCE.  R.l. 

129,034 

17,950 

43,820 

132,930 

111,084 

618.9% 

(89,110) 

-67.0% 

RALEIGH/DURHAM,  N.C. 

259,315 

10,829 

404,670 

273,040 

248,486 

2294.6% 

131,630 

48.2% 

SACRAMENTO,  Calif. 

302,103 

109,361 

427,130 

34,120 

192,742 

176.2% 

393,010 

1151.8% 

SALT  LAKE  CITY 

127,490 

635 

529,010 

154,420 

126,855 

19977.2% 

374,590 

242.6% 

SAAI  ANTONIO 

100,568 

0 

283,780 

3,550 

100,568 

★  ★ 

280,230 

7893.8% 

SAN  DIEGO 

338,533 

218,497 

1,832,310 

143,900 

120,036 

54.9% 

1,688,410 

1173.3% 

SAN  FRANCISCO 

6,064,913 

1,080,486 

6,290,310 

1,834,670 

4,984,427 

461.3% 

4,455,640 

242.9% 

SEATTLE 

873,979 

77,285 

2,358,850 

698,860 

796,694 

1030.9% 

1,659,990 

237.5% 

ST.  LOUIS 

110,371 

14,456 

112,520 

15,370 

95,915 

663.5% 

97,150 

632.1% 

TAMPA/ST,  PETERSBURG,  Fla. 

815,912 

71,371 

333,030 

22,580 

744,541 

1043.2% 

310,450 

1374.9% 

WASHINGTON 

3,098,892 

508,046 

3,303,220 

1,484,240 

2,590,846 

510.0% 

1,818,980 

122.6% 

WEST  PALM  BEACH,  Ra. 

181,567 

36,386 

107,760 

280,550 

145,181 

399.0% 

(172,790) 

-61.6% 

TOP  50  MARKET  TOTALS 

54,099,148 

10,254,985 

73,787,910 

30,971,540 

43,862,254 

1872.1% 

42,816,370 

138.2% 

*  Not  available  **  Not  applicable 

Source  Competitive  Media  Reporting 
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Continued  from  Page  24 

Moreover,  Miller  points  out  many 
newspapers  get  online  revenue  from 
regional  advertisers  that  don’t  even  make 
the  national  top  50  list.  “I  think,  if  any¬ 
thing,  it’s  understated,”  says  Miller,  refer¬ 
ring  to  the  picture  the  report  draws  of  the 
online  phenomenon. 

Why  are  newspapers  getting  such  a  leap 
in  online  ad  revenue?  Because  newspaper 
readers  are  the  online  firms’  best  prospects, 
says  Miller. 

“Newspaper  readers  have  a  very  high 
affinity  for  e-commerce  advertisers,  a  bet¬ 
ter  affinity  for  e-commerce  advertisers  than 
any  other  media,”  says  Miller.  “They  are 
educated  ...  have  high  income  ...  and  are 
computer  comfortable,  and  [many]  are  pro¬ 
fessional  managers.” 

Online  advertisers,  including  e-com¬ 
merce  and  Internet  firms,  spent  even  more 
on  spot  TV,  a  total  of  $64,369,040  in  the 
first  half  of  this  year,  up  from  $  1 7,344,740 
during  the  same  period  a  year  earlier.  That 
represents  an  increase  of  more  than  27 1  %. 

CareerPath.com.  ranked  fifth  on  the  top 
50  online  advertiser  list,  spent  $3.79  mil¬ 
lion  on  spot  TV  ads  during  the  first  half  of 
this  year.  The  firm,  a  consortium  of  90 
newspapers,  also  had  extensive  advertising 
in  consortium  papers  that  does  not  show 
up  in  CMR’s  calculations  of  paid  news¬ 
paper  ads. 

“We  are  seeing  dot.coms  beginning  to 
gobble  up  media.  You  name  the  medium, 
the  dot.coms  are  buying  it  up.  It’s  amaz¬ 
ing,”  says  CareerPath.com  spokeswoman 
Jennifer  Connelly,  who  adds  that  advertis¬ 
ing  has  helped  boost  her  site’s  traffic  by 
133%  since  November  1998.  Last  month, 
the  site  had  3.5  million  visits. 

Knight  Bidder’s  29  dailies  have  been 
“doing  as  well  as  any  other  papers”  in  rak¬ 
ing  in  the  online  ad  revenue,  says  Kip 
Cassino,  Knight  Bidder’s  director  of 
research.  But  Cassino  concedes,  “People 
have  been  taken  by  surprise,  and  they  are 
so  happy  counting  the  money  that  they  are 
not  measuring  how  big  the  pot  it  came  from 
is  . . .  It’s  coming  in  over  the  transom. We’re 
not  really  doing  anything  to  attract  it.” 

A  top  priority  of  the  newspaper  indus¬ 
try  should  be  to  set  up  programs  to  attract 
online  ad  revenue,  says  Cassino,  who  pre¬ 
dicts  that  the  category  will  increase  “in 
the  realm  of  200%”  in  each  of  the  next 
two  years. 

Chuck  Paul,  39,  the  CMB  expert  who 
prepared  the  latest  report  —  one  in  a 
series  on  advertising  provided  under  an 


1 


How  to  cash  in 

Here  are  Competitive  Media  Reporting  tips  for  using  its  charts  and 
employing  traditional  commonsensical  steps  to  garner  online  ad  revenue: 

•  Check  the  chart  for  advertisers  you  don’t  have  because  the  best 
prospects  are  those  that  already  advertise  elsewhere. 

•  Chase  the  biggest  advertisers  first  because  they  are  already  spend¬ 
ing  the  most  and  are  most  likely  to  be  spending  in  all  regions. 

•  Determine  if  little  advertisers  are  interested  in  your  region  before 
expending  effort  on  them. 

•  Jump  fast  because  ad  campaigns  usually  allocate  spending  within  a 
few  months  and  sometimes  in  a  matter  of  weeks  or  even  days. 

•  Demonstrate  that  a  prospect’s  competitors  have  picked  up  a  lot  of 
business  by  advertising  with  you. 

•  Exploit  your  flexibility  in  adding  ad  pages  any  day,  an  advantage 
over  TV’s  fixed  number  of  program  hours. 

•  Monitor  your  current  advertisers  so  you  can  redouble  your  efforts 
with  them  if  they  begin  putting  revenue  into  TV  or  other  media,  a  change 
that  may  indicate  increased  spending  but  more  likely  signals  plans  to 
reallocate,  perhaps  by  cutting  buys  with  you. 

•  Identify  long-term  online  players  who  will  still  be  spending  cold  cash 
when  flashes  in  the  pan  disappear  into  mergers  or  bankruptcies. 

—  Joe  Nicholson 


agreement  with  E&P  —  also  is  optimistic. 

But  Paul.  CMB  director  of  client  ser¬ 
vices  and  major  accounts  manager,  says  he 
believes  its  growth  is  “pretty  much  depen¬ 
dent  upon  how  the  economy  is  doing.  I 
think  doubling  is  very  possible.” 

Another  659%  Jump  next  year  is  not 
realistic,  says  Paul,  who  adds.  “But  I’ve 
been  wrong  before.” 

During  his  1 8  years  analyzing  advertis¬ 
ing  trends,  Paul  says,  “Percentagewise,  I 
don’t  think  we’ve  seen  [anything]  to  the 
extent  we  do  [with]  online  today.” 

The  achievement  of  newspapers  is  all 
the  more  impressive  considering  techies’ 
natural  impulse  to  do  their  advertising  on 
the  tube.  “These  types  of  advertisers  kind 
of  instinctively  turn  to  television  to  get 
their  message  across,”  says  Paul. 

The  success  of  newspapers  has  not 
been  entirely  even.  The  CMB  analysis  of 
the  top  50  markets  found  75%  of  the 
online  ad  revenue  was  gobbled  up  by  the 
top  lO  markets. 

New  York  raked  in  almost  $16  million, 
and  nine  other  markets  got  more  than  $l 
million  each. 

But  after  the  $l  million  club,  there  was  a 
steep  revenue  drop-off.  Fourteen  markets 
got  less  than  $100,000,  and  one 
(Albuquerque,  N.M.)  got  less  than  $1,000. 

Midsize  papers  are  saddled  with  various 
handicaps.  “Any  [national]  advertiser  is 
only  going  to  go  so  many  newspapers  or  so 
many  markets  deep,”  says  Miller. 

The  newspaper  buying  pattern  of  nation¬ 
al  online  advertisers  does  not  vary  that 


much  from  other  national  advertisers, 
points  out  Miller,  who  says  a  midsize 
newspaper  and  its  rep  firm  must  “convince 
[national]  advertisers  that  there  is  some¬ 
thing  special  about  their  market.” 

Midsize  newspapers  should  also  focus 
on  regional  online  advertisers  and  region¬ 
al  firms  that  provide  online  support,  sug¬ 
gests  Miller. 

Newspapers  of  all  sizes  are  struggling  to 
figure  out  the  direction  of  the  runaway 
freight  train  of  online  ad  revenue  —  and 
whether  it  might  run  them  over. 

“Most  want  to  know  where  it’s  going.” 
says  Paul.  "What’s  most  important  to  them 
from  a  strategic  sense  is  [whether]  these 
companies  are,  you  know,  competitors  or 
are  they  customers?” 

Paul  laughs  when  he  is  pressed  for  the 
answer.  “I  don’t  know,”  he  says.  "There  are 
some  advertisers  that  you  can  easily  distin¬ 
guish  as  competitors.  And  there’s  a  group 
that  kind  of  fall  into  a  gray  area  that  you’ve 
not  sure  [about].  And  then  there’s  a  group 
that’s  truly  customers.” 

Advertiser-competitors  include  outfits 
that  are  making  a  big  effort  to  lure  adver¬ 
tisers  —  including  advertisers  on  newspa¬ 
per  Web  sites  —  to  their  own  Web  sites. 

“I  don’t  know  if  it  drives  [newspapers] 
batty,  but  it  certainly  presents  them  with 
continuing  challenges.”  says  Paul. 

As  newspapers  contend  with  the  evolv¬ 
ing  business  environment.  Paul  says  the 
659%  leap  in  online  ad  revenue  demon¬ 
strates  they  deserve  credit  for  “doing  a 
pretty  damn  good  Job.”  ■ 
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It’s  a  safe 
are  trying 


GROWING  INDUSTRY 


EYES  SKILLED  STAFF 
IN  NEWSPAPER  GAME 
BY  JOE  GRIMM 


In  the  10  years  since  casinos  outgrew 
Las  Vegas  and  Atlantic  City.  N.J.,  and 
rolled  across  the  country,  newspaper 
hiring  managers  have  found  that  they 
lose  a  few.  win  a  few.  but  seldom 
stand  pat.  Casinos  will  hire  away  a  news¬ 
paper’s  talent,  they’ll  supercharge  the 
local  economy,  they’ll  even  create  new 
jobs  at  papers. 

The  next  wave  of  growth,  with  casinos 
expected  in  more  small  towns,  is  the 
type  that  tends  to  hurt  newspaper 
staffing. 

Ben  Fernandez,  who  was  the  classified 
ad  manager  at  the  44.757-circulation 
Desert  Sun  in  Palm  Springs.  Calif,  said 
he’d  likely  still  be  a  newspaperman  if  it 
weren’t  for  the  four  casinos  that  opened 
there.  Fernandez,  who  had 
lO  years  in  newspapers  and 
more  in  TV  and  radio,  left 
for  new  challenges  and 
more  opportunity,  not  for 
the  money,  he  said. 

In  fact,  he  took  a  slight 
pay  cut  when  he  moved  to 
the  Fantasy  Springs  Casino 
to  manage  sports  and 
Latino  marketing.  His  pay¬ 
off  came  this  month,  when 
he  moved  to  Durango, 

Colo.,  for  a  new  Job  as 
executive  director  of  mar¬ 
keting  at  the  Sky  Ute 
Casino  and  a  $35,000  raise. 

“Things  move  awfully 
fast  in  this  industry,  “  said 
Fernandez.  “It’s  a  growing 
industry.  It’s  kind  of  scary 
in  a  way.” 

That  growth,  Fernandez 
said,  is  driving  casinos  to  look  to  other 
industries,  including  newspapers,  for  tal¬ 
ent.  He  said  newspapers  are  especially 
attractive  because  they  have  so  many  of 
the  skills  that  casinos  need. 

In  Detroit,  where  one  casino  has 
opened  and  two  more  are  getting  ready. 


Joan  Boiko  and  Ben 
Fernandez (above) 
feel  that  the  casino 
industry  deals  them 
a  better  hand  than 
their  former  news¬ 
papers,  while  a 
rapidly  expanding 
casino  industry 
advertises  more 
“slots  to  fill”  (right). 


the  casinos  are  using  newspaper  ads  to 
find  people  in  accounting,  advertising, 
auditing,  customer  service,  human  re¬ 
sources.  maintenance,  marketing,  payroll, 
and  security. 

Fernandez  said  that  the  Desert  Springs 
casinos  have  hired  away  at  least  half  a 


dozen  top  newspaper  managers. 

One  is  Joan  Boiko,  who  used  to  be 
executive  editor  at  his  old  paper.  Now, 
she  is  the  public-relations  manager  at 
Fantasy  Springs.  Boiko  said  that,  for  her. 
the  attraction  was  a  better  life  for  her  and 
her  children. 


WWW. mediainfo.com 
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“Basically,  and  1  can  only  speak  for 
this  job,  people  get  burned  out  in  the 
newspaper  business.  The  philosophy  is 
let’s  squeeze  people  as  hard  as  we  can 
and  then  let’s  squeeze  them  a  little  more. 
My  job  became  seven  days  a  week,  and  I 
have  two  young  kids.”  Boiko  said  she 
misses  newspapering,  and  might  return, 
but  the  move  to  casinos  meant  a  raise  of 
$8.(XX)  a  year,  normal  hours,  free  week¬ 


ends.  and  on-site  day  care. 

In  Mississippi,  Biloxi  has  boomed 
ever  since  12  new  casinos  turned  it  into 
a  destination  city  for  Gulf  Coast  gam¬ 
blers.  While  the  49.200-circulation  Sun 
Herald  has  lost  a  few  staffers,  the  greater 
effect  seems  to  be  that  the  local  econo¬ 
my  is  cruising. 

Toni  Dutruch,  Sun  Herald  human 
resources  director,  said  the  casinos  are 


The  Courier-Journal,  a  Pulitzer-winning  Gannett  newspaper  in  Louisville,  KY,  has  the 
following  openings: 

A  FEATURES  WRITER  WITH  STYLE  &  SUBSTANCE 

The  Features  staff  of  The  Courier-Journal  has  a  position  available  for  a  sharp,  contemporary  writer  who 
can  tackle  quick  trend  stories  as  well  as  meaty  profiles.  We  are  looking  for  a  writer  with  a  fresh  style  that 
melds  accurate  reporting  with  distinctive  writing.  Does  that  mean  you'll  get  into  all  the  best  Derby  parties? 
Oh  yeah. 

METRO  AND  STATE  REPORTERS 

The  Courier-Journal  seeks  a  veteran  reporter  to  provide  sophisticated  coverage  of  environmental  issues 
ranging  from  coal  mining  to  ozone;  a  development  reporter  with  the  computer-assisted  reporting  expertise 
and  experience  to  cover  a  growring  regbn;  an  education  reporter  to  cover  one  of  the  largest  school  districts 
in  the  country;  and  an  experierx^ed  and  enterprising  reporter  to  break  regional  news  and  provide  strong 
enterprise  stories  from  our  one-person  Bowling  Green  bureau. 

Send  clips  and  r^ume  to: 

Bennie  Ivory,  Executive  Editor 

The  Courier-Journal,  525  Broadway,  P.O.  Box  740031 ,  Louisville,  KY  40201  -7431 
Professional  experience  required 


TPI  METRO,  an  international  company  offenng  room  for  advancement,  has  the  following 


openings: 

ADVERTiSiNG  SALCS  AGER 
Dynamic,  competitive  sales  leader  with  good  client 
management  skills  needed  for  Philadelphia  new  daily 
newspaper.  5+  years  of  professional  experience  with 
agencies  and  clients  needed  to  manage  and  recruit 
sales  team  with  proven  track  record  in  daily 
newspaper  sales. 

ADVERTISING  SALES  EXECUTIVE 

Hard  working  self-starter  with  good  communication 
and  client  management  skills  needed  for  Philadelphia 
new  daily  newspaper.  Professional  experience  with 
daily  newspapers  agerbes/dients.  Requires  making 
presentations  to  clients  and  tracking  advertising 
orders  electronically.  Minimum  3  years  sales 
experience  with  a  good  track  record  in  media  sales. 

DISTRICT  SALES  EXECUTIVE 

Aggressive,  hard  working  sales  executive  needed  for 
Philadelphia  new  daily  newspaper.  Activities  include 
tracking  advertising  orders  electronically,  making 
presentations  to  clients,  reporting  to  team  leader.  Must 
be  computer  literate,  minimum  1  year.  Sales 
experience. 

CLASSIFIED  SALES  MANAGER 

Gregarious,  detail-oriented  manager  needed  for  a 
Philadelphia  new  daily  newspaper.  Team  player  with 
interpersonal  skills  to  match.  Must  be  focused  and 
deadline  oriented.  Print  media  experierx*  required. 


WIRE  EDITOR 

If  you  have  3-5  years  of  daily  newspaper 
experience,  excellent  news  judgment,  wire 
copy  and  the  ability  to  meet  deadlines,  our 
Philadelphia  newsroom  could  be  for  you.  We 
work  as  a  team  arxl  offer  room  for  advarx*ment 
with  an  international  company.  Good  grasp  of 
natiotVworld  news,  the  ability  to  select  and  edit 
compelling  news  stories  arxj  good  organization 
arxl  management  skills  required. 

REPORTERS 

Reporters  with  4+  years'  experience  needed 
for  startup  daily  in  Philadelphia.  Work  with  an 
international  company  offering  a  team  envi¬ 
ronment,  room  for  advancement  and  a  fresh 
look  at  the  news.  Daily  newspaper  experierx» 
helpful.  Excellent  reporting,  writing,  deadline 
skills  and  journalism  degree  required. 

ASSOCIATE  EDITOR 

Editor  with  3-5  years  of  daily  newspaper 
experience  for  a  startup  daily  in  Philadelphia. 
Responsibilities  include  daily  management  of 
editors,  reporters  and  freelancers  including 
copy  editing  and  page  design.  Requires  strong 
news  judgment,  ability  to  meet  deadlines, 
computer  proficient  (QuarkXPress)  and  good 
network  of  regional  editorial  contacts.  Good 
organizational,  management,  communication 
and  interpersonal  skills. 


TPI  Metro  offers  competitve  pay  and  benefits  package.  For  Advertising  (Competitive  pay 
and  benefits  package.  Center  City  location.)  positions,  apply  to  Jan  Campbell-Westlind.  For 
Editorial  positions,  apply  to  James  Cox.  E-mail  or  Fax  r^ume  and  cover  letter  to: 


metropa  @  hotmail.com 
(610)  215-0179  or  (215)569-8058 


recruiting  heavily.  She  said  the  newspa¬ 
per  realizes  it  is  vulnerable.  “They  have 
got  every  level  that  we  have,”  she  said. 
“We  did  have  to  go  in  and  look  at  our 
pay  scale.  We  were  paying  our  mailers 
and  truck  drivers  very  low,”  she  said. 
“We’re  on  a  new  salary  program  for  the 
entire  plant.  Our  goal  now  is  to  pay  at 
market  rates  and.  in  some  cases,  above 
market.  Our  benefits  have  always  been 
fabulous.” 

So  far,  she  said,  just  a  few  people  have 
moved  directly  to  casinos,  some  of  them 
buzzing  just  blocks  from  the  newspaper’s 
door.  Spin-off  businesses  are  snagging 
others,  though.  With  4,200  employees  in 
just  one  of  the  12  casinos,  there  is  a 
tremendous  boom  in  housing.  A  Sun 
Herald  pressman  quit  to  go  into  con- 
struction.The  publisher  lost  his  adminis¬ 
trative  assistant  to  a  job  as  assistant  man¬ 
ager  of  a  hotel. 

Still,  Dutruch  said,  responsive  newspa¬ 
pers  can  hang  onto  their  staffs.  “If  you’ve 
got  a  damn  good  place  to  work,  give  them 
good  people  to  work  with,  training,  and 
opportunity,  and  treat  them  well,  they’ll 
stay  around,  or  leave  and  then  come 
back,”  she  said. 

Dave  Palermo,  the  Sun  Herald's  casino 
reporter,  left,  though  not  for  casinos.  He 
said  casino  jobs  are  too  volatile.  He 
should  know.  He’s  been  covering  the 
industry  for  a  dozen  years.  Palermo 
moved  to  Las  Vegas  to  be  senior  writer  at 
International  Gaming  &  Wagering 
Business  magazine  and  editor  of  a  sub¬ 
sidiary  quarterly,  Indian  Gaming  Busi¬ 
ness. 

Palermo  covered  casinos  first  in  Las 
Vegas  and  then  in  Biloxi.  He  said  the 
industry  has  created  jobs  in  journalism. 

“When  I  first  started  covering  casinos, 
the  only  newspapers  that  covered  the 
industry  full-time  were  the  two  newspa¬ 
pers  in  Las  Vegas.  Over  the  last  decade  or 
more,  it  has  created  a  whole  new  beat. 
The  number  of  gaming  reporters  in  this 
country  has  increased  from  four  or  five 
into  the  hundreds.” 

Palermo  has  covered  the  spread  of 
casinos  from  two  states  to  30,  and  said 
that  the  largest  growth  area  now  is  in 
Indian  casinos  of  the  type  that  lured  away 
Fernandez  and  Boiko.  Palermo  said,  “I 
would  suspect  the  hardest  hit  would  be 
the  small-market  newspapers.” 

The  hiring  explosion  that  accompa¬ 
nies  new  casinos,  especially  in  times  of 
high  employment,  means  aggressive 
recruiting. 

“On  the  Gulf  Coast  of  Mississippi,” 
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They  make  their 
business  iook  iike  a 
iot  of  fun.  News¬ 
papers  don’t  do 
that  often  enough. 
We  need  to  seii  our- 
seives  better. 

—  Randjtesfinr 
Detroit  Newspapers 


Palermo  said,  “unemployment  was  2.8% 
and  Mirage  Resorts  had  to  spend  an 
incredible  amount  of  money  in  recruiting. 
They  spent  upwards  of  $20  million  in  pre¬ 
opening  costs.  They  recruited  locally  and 
in  Vegas  and  in  Missouri  and  some  of  the 
other,  newer  casino  markets.” 

Palermo  said  the  service  industry  for 
50  miles  around  and  companies  with 
accountants  suffered  the  most. 

Dutruch  agreed.  “Every  fast-food 
restaurant  in  this  place  has  a  sign  in  the 
window:  ‘Now  Hiring.’  If  you’re  breath¬ 
ing.  they’ll  hire  you.” 

Studying  what  had  happened  in  small¬ 


er  markets  and  steeling  itself  for  the 
arrival  of  three  Vegas-style  casinos. 
Detroit  Newspapers,  business  agent  for 
the  Detroit  Free  Press  and  The  Detroit 
News,  has  worried  that  many  employees 
would  cross  the  street. 

Casinos  have  brought  colorful,  in- 
your-face  recruiting  to  Detroit.  Motor 
City  Casino  billboards  say,  “We’ve  got 
slots  to  fill.”  MGM  Grand’s  “casting 
center”  featured  a  stage.  The 
Greektown  Casino,  building  “Detroit’s 
Hometown  Team,”  opened  a  recruiting 
center  in  a  community  college  across 
the  street  from  one  of  the  newspapers’ 
parking  lots. 

All  the  casinos  play  the  glamour  card. 
While  big-city  compensation  appears  to 
be  helping  Detroit’s  newspapers  hold 
onto  its  employees,  the  victor  won’t  be 
clear  until  the  two  remaining  casinos  are 
up  and  running. 

In  the  meantime,  said  Randi  Austin, 
Detroit  Newspapers’  vice  president  for 
human  resources,  there  is  a  lesson  for  lit¬ 
erally  the  oldest  legal  business  in  town  to 
learn  from  the  newest. 

“We’re  looking  at  the  way  they 
recruit,”  she  said.  “They  make  their  busi¬ 
ness  look  like  a  lot  of  fun.  Newspapers 
don’t  do  that  often  enough.  We  need  to 
sell  ourselves  better.”  ■ 


Grimm  is  recruiting  and  develop¬ 
ment  editor  at  the  Detroit  Free  Press. 


CIRCUl^TKW  Dll^CTOR 

THE  HERALD-SUN,  a  50,000  plus  family- 
owned  daily  located  in  Durham,  NC, 
needs  an  energetic  goal-orierTted  Circulation 
Director.  Responsibilities  include  all  aspects 
of  home  delivery,  customer  service,  and 
circulation  sales  and  marketing.  Candidate 
must  possess  strong  leaderehip  and  coaching 
skills,  as  well  as  a  dedication  to  healthy 
circulation  growth  arxj  a  passion  for  customer 
service.  Willingness  to  as  a  team  player 

is  equally  important.  At  least  8  years  of 
drculkion  management  experience  is  strongly 
recommerxted. 

We  offer  an  excellent  compensation  package 
including  a  competitive  salary,  performance 
bonuses;  health,  dental,  and  supplemental 
insurance;  a  401  (k)  matching  program,  and 
more. 

Please  send  a  resume,  salary  requirements  by 
mail  to  Vice  President  of  Sates  and 
Marketing,  The  Herald-Sun,  P.O.  Box  2092, 
Durham,  NC  27702. 

The  HERALO-SUN  is  committed  to  work  force 
diversity  in  an  effort  to  serve  the  community  in 
which  we  live.  We  welcome  applications 
all  individuals. 


tM\  ERSITV  OF  ILLINOIS  AT 
LRBANA-C  HAMPAICN 
.Assistant  or  A.s,sociate  Professor 


The  Department  of  Journalism  at  the  University 
of  Illinois  in  Urbana-Champaign  seeks 
applicants  for  a  new  ly-created  faculty  position  in 
broadcast  journalism.  We  have  a  proud  tradition 
in  public  affairs  Journalism.  The  successful 
candidate  for  this  position  will  teach  courses  in 
beginning  and  advanced  broadcast  journalism 
with  new  digital  equipment  in  a  new  teaching 
studio  to  highly  selective  students  at  one  of 
America's  great  public  universities.  We  strongly 
support  the  principle  of  diversity  and  are 
particularly  interested  in  applications  from 
women  and  ethnic  minorities.  Full-time, 
beginning  Jan.  6  or  August  2 1 , 2000.  Salary 
negotiable. 

Required:  Significant  prot^ional  broadcast  news 
repotting  and/or  pnxiicir^  experience;  minimum  of 
Bachelor's  degree.  Preferred:  Proficiency  in 
operating  broadcast  news  equipment;  advanced 
degree.  Please  send  full  details  on  qualifications, 
a  VHS  videotape  that  need  not  be  returned,  and 
the  names  and  phone  numbers  of  three  references 
to; 

Professor  Robert  D.  Reid,  Chair,  Search 
Committee,  Department  of  Journalism, 
University  of  Illinois,  1 10  Gregory  HalL  810  S. 
Wright  Street,  Urbana.  IL  61801;  (217)  333- 
0709.  To  ensure  full  consideration,  applications 
should  be  received  by  Oct  31, 1999. 

The  University  of  lUinoLs  is  an  Affirmative 

Action  and  Equal  Opportunity  Employer 


THE  SUN  HERALD  in  Charlotte  Harbor,  Florida,  is  seeking  to  fill  the  following 
positions  for  its  restructured  copy  desk: 

GRAPHIC  ARTIST 


Qualified  applicants  would  have  extensive 
knowledge  of  Macromedia  Freehand, 
Photoshop  and  QuarkXPress.  In  addition,  the 
qualified  applicant  should  display  a  desire  to 
produce  award-winning  graphics  and  maps 
in  a  team-oriented  working  environment. 

ASSISTANT  WIRE  EDITOR 

Qualified  applicants  would  have  extensive 
knowledge  of  QuarkXPress  and  a  firm 
grasp  of  AP  style.  This  position  involves 
budgeting  and  laying  out  the  wire  section  arxl 
handling  weekly  and  monthly  projects  as  they 
come  available.  It's  a  plus  if  you  have 
experience  with  Photoshop  and  Freehand. 


METRO  SECTION  DESIGNER 

Qualified  applicants  would  have  extensive 
knowledge  of  QuarkXPress  and  a  firm  grasp 
of  AP  style.  While  the  position  is  entry-level, 
the  opportunity  is  there  to  mold  editions 
visually.  Its  a  plus  if  you  have  experience  with 
Photoshop  and  Freehand. 

1 A  DESIGNER 

Qualified  applicants  would  have  extensive 
knowledge  of  QuarkXPress  and  a  firm  grasp 
of  AP  style.  This  position  allows  you  to  flex 
creative  muscle  while  using  leadership  skills 
to  communicate  with  other  desks.  If  s  a  plus  if 
you  have  experience  with  Photoshop  and 
Freehand. 


If  you're  interested  in  escaping  the  cold  and  making  your  way  to  sunny  Florida, 
send  your  resume  and  clips  to  Scott  Ladd,  design  editor,  Charlotte  Sun  Herald, 
23170  Harborview  Road,  Port  Charlotte,  FL  33980.  E-mail  inquiries  will  be 
responded  to  by  sending  E-mail  to  ladd@sunletter.com  More  questions,  call  (941) 
25^135  from  2  p.m.  until  midnight  EDT. 


www.mecliainfo.com 


OCTOBER  16. 1999  ECMTOR  &  PUBLISHER  31 


newspeople 


by  Jamie  Santo 

California 

David  L.  Cornwall  to  senior  vice  presi¬ 
dent/general  manager  of  the  Press- 
Enterprise  Co.  in  Riverside,  from  vice 
president/advertising  director. 


une  from  vice  president  of  marketing  for  Newspapers,  succeeds  Jeff  Gibbs. 
Monster.com. 

Lisa  Stach  Schmitz  to  interactive  sales  Maryland 
manager,  recruitment,  from  regional  vice  Tim  Thomas  to  the  newly  created  posi- 
president  of  business  development  for  tion  of  director  of  new  product  and  busi- 
TMP  Worldwide  in  Chicago.  ness  development  at  The  Baltimore  Sun 

from  manager,  asset  management  pro- 
Jerold  E.  Alger  to  advertising  director  jects,  for  Northrup  Grumman  Electronic 
for  Copley  Chicago  Newspapers  from  dis-  Sensors  and  Systems, 
play  advertising  director  at  the  Plainfield-  Ryan  Wilson  to  manager  of  marketing 
based  company.  administration  from  H||||^B9H| 

financial  analyst  at  the 


Scott  T.  Whitley  to  advertising  director 
of  The  San  Diego  Union-Tribune  from 
classified  advertising  director  for  The 
Philadelphia  Inquirer  and  The  Phila¬ 
delphia  Daily  News.  Whitley  succeeds 
Gary  M.  Moore,  who  left  to  form  a  man¬ 
agement-consulting  i 

company.  ;  ; 


Indiana 

Jeff  Rogers  to  the  newly  created  posi- 
I  tion  of  chief  financial  officer  at  India- 
j  napolis  Newspapers,  which  produces  The 
Indianapolis  Star,  from 
business  manager  for 
the  company. 


managing  editor  of  the 

Kalamazoo  Gazette 

from  metro  editor  at  the  C-i:*  lit 

daily.  Pierce  will  be  second  in  charge  in 

the  newsroom,  a  position  formerly  held  by 

news  editor  Lane  Wick,  who  retired  Oct.  I 

after  35  years  in  journalism. 


Georgia 

Dee  Maret  to  the 

newly  created  position 
of  executive  editor  at 
The  Albany  Herald 
from  presentation  editor  Heni'l 
for  news  at  the  Tampa  (Fla.)  Tribune. 


Mike  Reliford  to  editor 
oi  The  Daily  Independent  ^ 

in  Ashland  from  interim 
editor.  Reliford  had 
served  as  interim  editor  since  July  1998. 


Illinois 

David  L.  Underhill  to  the  newly  created 
position  of  vice  president/intergroup  devel¬ 
opment  for  the  Tribune  Co.  in  Chicago 
from  vice  president/video  and  audio  at 
Tribune  Publishing  Co.  and  general  man¬ 
ager  of  Tribune  Regional  Programming. 

Craig  Besant  to  director,  recruitment 
marketing  and  sales,  for  the  Chicago  Trib- 


New  Mexico 

Sarah  Meyer  to  editor  of  the  Los  Alamos 
Monitor  from  assistant  editor  of  the  daily. 
Maine  Meyer  succeeds  Charmain  Schaller. 

Michael  Lange  to  editor  of  the 
Greenville-based  weekly  The  Moosehead  New  Yot'k 

Messenger.  Lange,  a  former  sports  and  David  Longobardi  to  editor  in  chief  of 
special  sections  writer  for  Central  Maine  the  New  York-based  business  daily 

American  Banker  from  group  pub- 
lisher/editorial  director  at  Securities 
Director  Data  Publishing,  a  division  of  the 
Thomson  Financial  Publishing  Group. 

Kieran  Beer  to  editor  from  editor  in 
chief  of  The  Bond  Buyer,  a  New  York- 
based  daily  also  owned  by  Thomson. 

Richard  Melville  to  managing  editor 
from  deputy  equities  editor  and  Wall 
Street  editor  for  Reuters. 


We  specialize  in  assisting  owners 
in  exploring  and  negotiating  the  sale 
of  their  dai|^  newspapers  or 
non-^ly  ndwsj^per  iroup& 


Tim  Gallivan  to  the  newly  created  posi¬ 
tion  of  coordinator  of  editorial  services  at 
The  Associated  Press  from  AP’s  director 
of  news  technology. 


North  Dakota 

Marvin  Baker  to  managing  editor  of  the 
daily  Valley  City  Times-Record  from  editor 
of  the  weekly  Cavalier  County  Republican 
in  Langdon.  Baker  succeeds  Cal  Olson. 


Diiks,  Vanfnen  &  Associates 

1 1S  E.  Marcy  Street.  Suite  1 00 

Santa  Fe,  New  Mexico  87501 

Tel:  505.820.2700 

Fax;  505.820.2900 

E-mail:  info@dirksvanessen.com 

www.dirksvanessen.com 


(Xi'en  Van  Essen 


Oregon 

Rick  Baker  to  the  newly  created  posi¬ 
tion  of  assistant  general  manager  at  The 


Philif).\lurray 
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Register-Guard  in  Eugene  from  informa¬ 
tion  systems  manager 
at  the  daily. 

Pennsylvania 

Jeff  Carpetta  to 

advertising  director  for 
Washington,  Pa. -based 
Observer  Publishing 
Co.  from  classified  out-  Co. 

side  sales  manager  for  the  Pittsburgh 
Post-Gazette.  Observer  Publishing  Co. 
publishes  the  Ohserx’er-Reporter,  a  daily 
in  Washington,  and  The  Almanac,  a  week¬ 
ly  in  McMurray. 

Tennessee 

Michael  Williams  to  publisher  and 
editor  of  The  Paris  Post-Intelligencer 
from  editor  of  the  daily.  As  publisher, 
Williams  succeeds  his  father,  Bill 
Williams,  who  retired.  The  elder 
Williams  will  continue  to  write  editori¬ 
als  for  the  paper. 

OBITUARIES. . 

Martin  Bartner,  69,  publisher  of  The 
Star-Ledger  in  Newark.  N.J.,  died  Oct. 
10.  Bartner  began  his  46-year  career  at 
the  paper  while  in  high  school,  working 
part  time  as  the  Ledger's  student  corre¬ 
spondent.  He  rose  to  director  of  advertis¬ 
ing,  then  was  named  associate  publisher 
in  1980  and  publisher  in  1988.  After  grad¬ 
uating  from  New  York  University,  Bartner 
returned  to  the  Ledger  to  cover  sports  full 
time.  In  1951,  Bartner  switched  from 
reporting  to  advertising.  Following  a  two- 
year  stint  in  the  U.S.  Army,  Bartner 
returned  to  the  Ledger  in  1955  and  was 
sent  to  its  sister  paper.  The  Jersey  Journal 
in  Jersey  City.  After  several  promotions  in 
the  advertising  department,  he  went  back 
to  the  Ledger  in  1 965  as  manager  of  clas¬ 
sified  ads. 

Loys  T.  Bergeron  Jr.,  56.  longtime 
employee  of  The  Times- Picayune  in  New 
Orleans  and  stringer  for  The  Associated 
Press,  died  Oct.  4  after  suffering  from 
diabetes  and  congestive  heart  failure.  A 
lifelong  New  Orleans  resident,  Bergeron 
worked  as  a  sports  stringer  for  The  Times- 
Picayune  in  the  early  1960s.  He  later 
moved  to  the  city  desk  and,  because  of  his 
knowledge  of  the  city’s  annual  Mardi 


Gras,  served  as  an  informal  newsroom 
liaison  with  the  parading  clubs  known  as 
krewes. 

Joseph  Buscaino,  78,  photographer 
whose  career  spanned  more  than  four 
decades  in  New  Jersey,  died  Oct.  1 1  after 
a  long  illness.  Buscaino  worked  for  The 
Star- Ledger  of  Newark  from  1947  to 
1960,  when  he  left  to  become  chief  pho¬ 
tographer  of  The  Daily  Journal  of 
Elizabeth  until  his  retirement  in  1989. 
Prior  to  becoming  a  news  photographer, 
Buscaino  was  a  combat  motion-picture 
cameraman  with  the  Army  during  the 
Normandy  invasion  in  World  War  II. 

Stewart  Haas,  68.  award-winning 
journalist  and  retired  professor,  died  Oct. 
6  after  a  brief  illness.  Haas  retired  in 
December  from  Winthrop  University  in 
Rock  Hill,  S.C.,  as  associate  professor  of 
mass  communication,  a  position  he  had 
held  since  1990.  After  graduating  from 
Kansas  State  University,  Haas  was  hired 
in  1957  as  a  city  reporter  for  the  Waterloo 
(Iowa)  Courier.  He  later  worked  for  the 
Courier  as  farm  editor,  assistant  state  edi¬ 
tor,  state  editor,  and  associate  editor.  Haas 
served  as  editor  of  the  Cedar  Falls  (Iowa) 
Record  in  the  late  1960s  after  it  was  pur¬ 
chased  by  the  Courier.  He  then  returned 
to  the  Courier  in  1975  as  managing  edi¬ 
tor,  becoming  editor  in  1982.  At 
Winthrop,  Haas  was  selected  for  an 
American  Press  Institute  fellowship  at 
The  Seattle  Times  and  conducted  Journal¬ 
ism  workshops  in  Botswana  and  Zim¬ 
babwe.  Last  summer,  Haas  worked  on  the 
editorial  staff  of  the  International  Herald 
Tribune  in  Paris. 

Barbara  Jordan.  60,  reporter  and  former 
news  editor  of  The  Chronicle  in  Willimantic. 
Conn.,  died  Oct.  3  of  cancer.  Jordan  Joined 
The  Chronicle  as  a  reporter  in  1981  and  was 
promoted  to  news  editor  10  years  later.  She 
took  a  sabbatical  in  August  1996,  but 
returned  in  May  1998  as  a  reporter. 

Barry  Urdang.  83,  former  promotion 
manager  at  the  Philadelphia  Bulletin  and  a 
past  president  of  the  National  Newspaper 
Promotion  Association,  died  Sept.  28. 
Urdang  began  his  career  as  a  reporter  at  the 
Times  Union  in  Albany,  N.Y.,  then  went  on 
to  promotion  work  at  the  Houston 


Chronicle,  The  New  York  Times,  and  the 
Philadelphia  Bulletin.  There  he  started  the 
well-known  promotional  campaign.  "In 
Philadelphia,  Nearly  Everybody  Reads  the 
Bulletin."  Urdang  won  29  awards  for  pro¬ 
motion  excellence  during  his  career,  and, 
after  retiring,  he  began  a  second  career  as 
a  photographer,  with  1 1  one-man  shows 
and  a  syndicated  Sunday  column.  “Shoot 
Like  a  Pro.”  Urdang  served  as  navigator  of 
a  B- 1 7  Flying  Fortress  during  World  War 
II,  and  received  a  Distinguished  Flying 
Cross  for  flights  over  Germany. 

Charlie  Wadsworth.  81,  who  spent  45 
years  at  The  Orlando  (Fla.)  Sentinel,  died 
Sept.  29.  Wadsworth  wrote  a  gossipy, 
humorous  column  called  “Hush  Puppies.” 
which  ran  six  days  a  week  between  1961 
and  his  retirement  in  1983.  Wadsworth, 
who  was  bom  in  Canton.  Ga..  Joined  the 
newspaper  when  he  graduated  from 
Orlando  High  School  in  1 938  and  worked 
as  a  sportswriter,  sports  editor,  managing 
editor,  and  columnist.  The  only  time  he 
left  the  paper  was  to  serve  as  a  gunner  on 
B-26  aircraft  during  World  War  II. 

John  White.  73,  correspondent  in 
charge  of  the  AP  bureau  in  Olympia. 
Wash.,  for  23  years,  died  Oct.  1 1 .  White 
had  been  diagnosed  with  lung  cancer  last 
summer  and  had  undergone  some  treat¬ 
ment  for  the  illness.  He  Joined  the  AP  in 
Boise,  Idaho,  in  1963.  He  transferred  to 
the  Portland,  Ore.,  bureau  in  1967  and, 
later  that  year,  was  named  correspondent 
in  Fresno,  Calif.  White  went  to  Olympia 
in  1971.  In  1973,  he  was  named  corre¬ 
spondent  of  the  capital  bureau,  a  position 
he  retained  until  his  retirement  in  1996. 

AWARDS. . 

The  Maine  Press  Association  inducted 
four  Journalists  into  the  MPA  Hall  of 
Fame.  The  1999  inductees  are  Harry 
Foote,  owner  and  editor  of  the  weekly 
American  Journal  in  Westbrook  for  35 
years;  the  late  Gene  Letoumeau.  who  for 
5 1  years  wrote  his  “Sportsman  Say”  out¬ 
doors  column  seven  times  a  week  for 
Guy  Gannett  newspapers;  and  Henry  and 
Eula  Shorey,  owners  and  publishers  of 
The  Bridgton  News,  the  weekly  newspa¬ 
per  the  Shoreys  have  run  since  the  death 
of  Henry’s  father  in  1952. 
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Papers  struggle  to  save  work 

HIGH  TURNOVER  IS  RATTLING  THE  NEW-MEDIA  DEPARTMENTS  OF  NEWSPA 


For  much  of  1999,  there’s  been 
a  foreboding  sense  of  malaise 
within  the  online  newspaper 
world.  At  industry  confer¬ 
ences  and  in  online  listserv 
discussions,  new-media  executives  have 
lamented  the  loss  of  sharp  writers,  bright 
editors,  and  creative  designers  to  hip  dot¬ 
com  competitors. 

There  is  a  rising  sense  that  high 
turnover  will  continue  to  be  the  norm, 
unless  someone  can  figure  out  how  to 
make  newspaper  new-media  departments 
more  attractive  to  wired  journalists. 
Unfortunately,  no  one  has  devised  a  good 
solution  yet  to  handling  this  problem. 

When  E&P  reported  in  a  cover  story 
Sept.  4  that  Chicago’s  Tribune  In¬ 
teractive  had  lost  over  15%  of  its 
employees,  including  top  managers,  a 
flurry  of  feedback  came  in,  supporting 
the  reports  of  discontent. 

Indeed,  the  interactive  news  units  of 
other  large  media  companies  have  expe¬ 
rienced  significant  losses  in  their  staffs, 
according  to  phone  calls  and  e-mail  mes¬ 
sages  received  after  E&P's  cover  story 
ran.  Many  conceded  that  turnover  is  high 
everywhere,  with  a  lively  job  market 
pushing  salaries  higher  and  leading  to 
poaching  of  employees. 

“The  movement  of  new-media  person¬ 
nel  is  inevitable  at  all  companies  because 
it  is  a  rich  field  with  few  folks  capable  of 
the  work,”  said  one  employee  who 
recently  left  one  large  interactive 
news  company  to  join  another. 
Because  there  are  so  many  part¬ 
nerships  and  alliances  on  the 
Web,  almost  no  one  wanted  to 
go  on  the  record  with  his  or 
her  comments,  for  fear  of  alien¬ 
ating  current  or  future  business 
associates. 

But  even  as  they  concede  that 
turnover  in  a  hot.  young  industry 
must  inevitably  be  high,  online 
newspaper  workers  think  their 
trade  is  in  a  worse  predicament 
than  other  online  news  outlets. 
Many  callers  said  there  need  to 


Newspaper  sites  have  had  difficulty 
competing  with  hip  dot-com  firms. 


be  significant  changes  in  culture  and 
benefits  before  online  talent  will  be  con¬ 
vinced  to  stay  at  newspaper  companies. 

“Tribune,  like  most  publishers,  has  a 
difficult  task  —  how  to  retain  good 
employees  in  a  very  traditional  environ¬ 
ment,”  one  e-mail  writer  said.  “They’re 


Technology  and  computing 

publishers  CMP  Media  and 
IDG  have  joined  iCopy- 
right.com’s  pilot  program 
for  automated  copyright 
permissions  and  reprints.  Renton, 
Wash.-based  iCopyright  now  has  16 
publishers  in  its  testing  program. 

By  the  end  of  the  year,  several  of 
these  publishers  will  go  live  with  the 
digital  copyright  solution,  said  Frank 
Catalano,  vice  president,  marketing. 
While  most  of  the  publishers  in¬ 


starting  to  make  some  positive  changes, 
especially  in  how  the  interactive  units 
relate  to  the  newspapers  and  on  general 
work  environment  issues.” 

However,  this  person  and  others  said 
the  biggest  problem  is  one  Tribune 
Interactive  (and  the  rest  of  the  newspaper 
industry)  has  yet  to  face:  what  they  see  as 
a  need  for  outside  talent.  “Every  time  a 
major  position  comes  up.  they  hire  inter¬ 
nally,  usually  people  from  the  publishing 
side  with  10-plus  years  of  experience 
with  Tribune,  but  woefully  lacking  in 
real-world  Internet  experience,”  the 
writer  said. 

Tribune  Interactive  CEO  Jeff  Scherb 
said  he  is  looking  for  the  best  people,  no 
matter  where  they  come  from.  And  he  is 
taking  steps  to  retain  top  personnel, 
including  hiring  Hewitt  Associates  to 
construct  compensation  packages,  writ¬ 
ing  a  “Letter  from  Jeff  to  the  staff  every 
day,  and  planning  to  build  a  new  Tribune 
Interactive  workplace  that  will  mirror 
work  environments  at  cool  dot-com  com¬ 
panies. 

“I’m  taking  all  of  the  lessons  in  the 
software  business  and  applying  them 
here,”  Scherb  said  of  his  past  career  as  an 
executive  at  software  companies.  “In 


volved  in  the  pilot  program  are  from  the 
technology  trade,  several  newspaper 
publishers  are  involved.  Catalano  said. 
Among  them  are  Dow  Jones  &  Co.  Inc. 
and  WashingtonpostNewsweek. Inter¬ 
active,  the  new-media  division  of  the 
Washington  Post  Co. 

The  iCopyright  program  allows  for 
instant  reuse  or  reprint  of  content  from 
registered  publishers.  Publishers 
choose  which  options  they  want  to  give 
customers,  including  everything  from 
e-mailed  articles  to  glossy  reprints  to 


Publishers  join  copyright 

ONLINE  PILOT  PROJECT  NOW  HAS  16  PUBLISHERS, 
INCLUDING  SEVERAL  LARGE  NEWSPAPERS  BY  CARL  SUL 
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software,  you  only  succeed  if  you  rein¬ 
vent  yourself.  Those  who  stay  in  business 
must  adapt  to  change  and  be  aggressive 
about  change.” 


for  comment  after  several  attempts  to 
contact  him. 

Some  of  the  changes  Scherb  has  imple¬ 
mented  to  retain  employees  include  an 


“open  refrigerator”  full  of  soft  drinks  for 
employees,  much  akin  to  the  treatment 
that  employees  at  Silicon  Valley  and 
Silicon  Alley  get.  Scherb  also  hopes  to 


Cha-cha-cha-changes 

While  employees  have  to  adjust  to 
change,  some  suggest  the  newspaper 
industry  itself  must  do  the  same.  “1  think 
change  is  troubling,”  said  Dale  Peskin, 
vice  president  of  Belo’s  interactive  unit 
in  Dallas.  “Once  you  make  a  significant 
change  in  a  corporatewide  strategy,”  he 
contended,”  you  move  away  from  some 
traditional  comfort  zones.  There  are 
opportunities  all  over  the  place.  There’s 
a  global  economy  — chances  to  work 
all  over.” 

And  more  chances  for  your  employees 
to  go  job  hunting.  Beio  has  been  fortunate 
to  lose  only  three  of  its  150-person  new 
media  unit  this  year,  according  to  Peskin, 
whose  numbers  were  confirmed  by  others 
in  the  company. 

Times  Co.  Digital,  the  interactive 
media  spin-off  of  The  New  York  Times, 
has  lost  “many”  people,  especially  in  its 
boston.com  division,  according  to  several 
sources.  Lincoln  Millstein,  director  of 
Times  Co.  Digital,  could  not  be  reached 
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the  right  to  photocopy.  Publishers  also 
set  the  prices  for  each  of  these  ser¬ 
vices,  and  can  offer  them  for  free  if 
they  choose. 

It  costs  publishers  nothing  to  regis¬ 
ter  for  the  service;  they  pay  only  when 
a  customer  purchases  editorial  content 
for  reuse. 

The  material  isn’t  encrypted.  It’s 
basically  an  honor  system.  “We  are 
not  the  copyright  police,”  Catalano 
said.  “Our  goal  is  to  make  it  easy  for 
people  to  do  the  right  thing.”  ■ 
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Developed  by  Fditor  Publislier  for  stiidetits  and  graduates 
becjinning  careers  in  all  aspects  of  print  and  online  news 
media.  Over  lO.tKX)  E&P  Career  Guide  launch  issues  were 
mailed  PREF.  (in  addition  to  our  regular  subscriber  base)  to 
students,  graduates,  professors  of  journalism,  communica¬ 
tion  and  business  colleges  and  universities.  The  guide  is  also 
accessible  on  [i«S!.P’s  V'Veb  site:  www.mediainfo.com. 

The  Career  Guide  provides  "how  to"  information,  inspiratioti, 
training  programs  a?id  |)raetical  tips  for  the  Job  hunter  along 
with  ads  for  hundreds  of  entry  level  Jobs,  early  experience 
career  opportunities  and  internships. 

It  is  the  most  (rerfeclly  targeted  medium  your  company  can 
use  to  reach  the  future  of  the  news  industry. 


K’s  one  of  the  best  career 
guides  out  there.  I  use  it  in  aii 
my  ciasses  and  give  it  to  all 
my  students.  What  a  terrific 
resource!  It’s  practical,  read¬ 
able  and  full  of  great  advice. 

Pamela  Cytrynbaum,  Visiting  Assistant  Professor/ 
Internship  Coordinator  University  of  Oregon  School  of 
Journalism  and  Communication 


E&P 


t®  XAREER  GUIDE 

Movember  13 


Entry  Level  and  Early  Experience 
(1-2  Year)  Candidates 

Thousands  of  Requests  Already  Received  for  the 
November  13th  E&.P  Career  Guide 
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Our  schools  graduate  many 
talented  internet  and  multi- 
media  designers  each  quar¬ 
ter  ...  I  was  delighted  to  read 
about  your  help  wanted 
magazine  and  online  guide. 
The  most  recent  issue  was 
exceptionally  helpful  to  our 
graduates. Thanks  for  provid¬ 
ing  such  a  useful  resource. 

Ed  Hunter.  Director  of  Career  Services/Business 
Development  Art  Institute  of  Philadelphia 
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add  a  game  room,  possibly  with  foosball, 
pool,  and  video  games. 

Ties  to  the  Print  Staff 

In  its  effort  to  show  a  new  direction. 
Tribune  Interactive  is  deciding  now 
whether  to  stay  in  Tribune  Tower  and 
move  to  the  basement  where  the  old  print¬ 
ing  presses  used  to  be  or  to  move  to  a  sep¬ 
arate  office  in  the  city.  The  goal  is  to  cre¬ 
ate  a  separate  environment  from  the  news¬ 
paper,  but  still  be  closely  associated  with 
the  newspaper,  where  most  of  the  Web 
site’s  content  comes  from. 

Of  this  very  difficult  task,  Scherb  said, 
“1  don’t  want  to  break  important  ties  to  the 
newsroom.  They  have  a  depth  of  knowl¬ 
edge  of  the  market.  It’s  an  asset  we  have  to 
treat  carefully.” 

And  it’s  an  asset  some  Tribune 
Interactive  employees  feel  has  already 
been  lost.  One  former  employee  said: 
“Not  only  has  the  emphasis  on  journalism 
vanished  there,  but  an  overall  passion  for 
an  exciting  new  medium  was  quickly  van¬ 
ishing  as  well.  Here  is  the  age-old  prob¬ 
lem:  newspapers  get  in  bed  with  new 
media  more  often  out  of  fear  rather  than  a 
genuine  desire  to  take  advantage  of  what 
can  be  accomplished  on  the  Web.  Sadly, 
this  is  a  recipe  for  disaster.  What  newspa¬ 
pers  will  find  out  is  that  their  valuable 
assets  will  be  the  first  to  go.  There  are  no 
shortages  [of]  good  opportunities  in  the 
new-media  realm  if  you  are  savvy  and 
possess  the  right  skills.” 

Scherb  insisted  that  solid,  cutting-edge 
journalism  is  an  important  goal  for  the 
company.  “We  will  continue  to  do  break¬ 
ing  news  that  leads  in  the  paper,”  he  said. 
“We  want  to  experiment  with  better  ways 
of  storytelling,  especially  with  broad¬ 
band.”  Scherb  pointed  to  the  exclusive 
relationship  Tribune  Interactive  has  with 
AT&T @ Home  in  Chicago  and  the  plans 
to  leverage  other  assets  such  as  video. 

Scherb  is  also  excited  about  the  effi¬ 
ciencies  created  by  his  online  unit.  During 
Hurricane  Floyd  last  month,  Tribune 
Interactive  created  hurricane  updates  in  a 
central  location  for  each  of  the  four 
Tribune  online  papers.  “I  think  it  was 
more  efficient  [than  creating  separate 
solutions],”  Scherb  said.  “I  think  we  did  a 
better  job.” 

While  much  of  the  focus  has  been  on 
journalists  and  editors,  the  biggest  prob¬ 


lem  for  newspapers  may  be  in  retaining 
technology  workers.  Tribune  has  lost  tech¬ 
nical  leadership  at  its  three  largest  proper¬ 
ties:  the  Chicago  Tribune,  Fort  Lauderdale 
Sun-Sentinel,  and  Orlando  Sentinel  Web 
sites. 

Four  technology  managers  at  each 
online  newspaper  quit,  according  to  one 
employee.  In  Fort  Lauderdale,  the  entire 
technical  staff  quit. 


“We  did  have  quite  a  few  resignations 
[in  technical  staff],”  Scherb  said.  “Some 
left  before  we  made  [spin-off]  changes.  I 
wouldn’t  attribute  changes  to  the  creation 
of  [Tribune  Interactive].”  ■ 


Stone  (martstone@aol.com)  is  a  new 
media  professor  at  Roosevelt  University  in 
Chicago  and  principal  of  Advanced 
Interactive  Media  Group. 
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Hazards  and  health  online 

SITE  DETAILS  HAZARDOUS  MATERIALS  BY  CHARLES  BOWEN 


We  can’t  tell  what  is 
being  hauled  by  the 
various  trucks,  trains, 
barges,  and  planes  that 
pass  through  our 
region  each  day,  so  it  behooves  us  to 
make  sure  that  someone  in  the  newsroom 
has  a  working  knowledge  of  hazardous 
materials.  You  never  know  when  a  wreck 
or  industrial  accident  is 
going  to  cause  a  potential 
medical  emergency  in  your  I  a 

community.  I  X 

But  you  can  assured  of  I 
one  thing:  When  it  does 
occur,  it  will  happen  on  ■ 
deadline,  and  there  will  be 
precious  little  time  for  a  1 2ir.iSi.'tC£ 
crash  course  in  chemistry.  ■ 

For  that  reason,  take  a  ■"““"'*'**** 
moment  now  and  use  the  ■ 

Web  to  find  a  reference  you  I 
can  use  in  a  hurry  if  that  bad 
day  should  come. 

A  new  database  by  the  New  Jersey 
Department  of  Health  and  Senior 
Services  might  be  just  the  ticket.  It  pro¬ 
vides  information  on  more  than  2,000 
hazardous  substances.  Each  fact  sheet, 
approximately  six  pages  of  data  when 
printed  out.  offers  information  on  expo¬ 
sure  to  chemicals,  emergency 

O  actions  needed  and  general  health 
concerns.  Chemicals  are  listed  in 
alphabetical  order  by  their  com- 
I  mon  names,  making  them  easy  to 
find  in  a  rush. 

To  use  the  resource,  start  by 
visiting  http://www.state.nj.us/ 
fl  health/eoh/rtkweb/rtkhsfs.htm 
fmm  and  scrolling  down  to  the  hyper- 
linked  alphabet.  Click  on  the  first 
letter  of  the  chemical  you  need  to 
"1*11!  research.  Suppose  workers  at  a 
C\j  masonry  business  in  your 

area  begin  complaining  of  fever, 

•  — ■  chills,  and  aches.  A  local  doctor 
Ijj  suspects  “metal  fume  fever”  and 
I  iMii  ^  mentions  a  chemical  called  mag- 
nesium  oxide,  which  is  often  used 
m  making  fine  bricks,  refractory 


crucibles,  and  related  articles. 

Using  the  site,  scroll  down  to 
“Magnesium  Oxide  (Fume).”  Clicking  on 
that  link  produces  a  half  dozen  pages 
about  the  chemical,  including  hazards  to 
breathing  and  vision  when  breathed  in,  as 
well  as  the  very  symptoms  the  workers  are 
citing.  More  details  in  the  fact  sheet  tell 
you  that  the  symptoms  usually  last  only 
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24  hours  and  are  not  believed  to  have  per¬ 
manent  consequences.  Also  online  is 
information  about  whether  the  chemical  is 
believed  to  be  related  to  cancer  or  repro¬ 
ductive  problems  and  how  to  better  pro¬ 
tect  against  exposure  in  the  future. 

Each  report  in  the  database  is  divided 
into  specific  sections,  including: 

•  Hazard  Summary.  This  describes  the 
possible  routes  of  the  chemical  into  the 
body,  major  health  effects  from  exposure, 
and  whether  the  substance  is  a  carcinogen 
or  other  highly  dangerous  chemical. 

•  How  to  Determine  If  You  Are  Being 
Exposed.  This  details  how  workers  can 
obtain  copies  of  federal  and  state  monitor¬ 
ing  of  work  sites.  It  also  describes  odor 
thresholds  for  specific  chemicals,  if 
applicable. 

•  Ways  to  Reduce  Exposure.  This  pro¬ 
vides  general  and  specific  tips  for  cutting 
the  exposure  to  chemicals  at  work. 

•  Health  Hazard  Information.  Come 
here  for  details  of  this  chemical’s  immedi¬ 
ate  and  long-term  health  effects,  including 
research  relating  to  whether  it  may  cause 
cancer  or  birth  defects. 


•  Personal  Protective  Equipment.  Here 
are  suggestions  for  protective  clothing, 
ear  gear,  and  respiration  protection  for 
using  this  substance. 

•  Handling  and  Storage.  This  area  rec¬ 
ommends  how  the  substance  should  be 
kept  and  moved.  Additional  sections  pro¬ 
vide  answers  to  frequently  asked  ques¬ 
tions  about  this  chemical,  contact  infor- 

mation  for  safety  experts, 
and  definitions  of  terms. 

H  Other  considerations  for 
H  using  this  database  in  your 
H  reporting  and  editing: 

^  To  see  the  fact  sheets, 
H  I  you  will  need  a  PDF 
H  (portable  document  format) 
.Mid  H  p,jg  viewer  on  your  comput- 
^  H  er.  If  you  don’t  already  have 
H  one,  you  can  retrieve  Adobe 
H  Acrobat  Reader  for  free 
H  from  Adobe  Systems  Inc. 
See  the  introductory  page 
for  the  necessary  link. 

2 The  database  is  made  public  as  part  of 
New  Jersey’s  Right  to  Know  Program 
(http://www.state.nj.us/health/eoh/rtk 
web),  which  is  charged  with  giving  public 
employees  information  about  what  haz¬ 
ardous  substances  are  located  in  their 
workplace  and  how  to  work  with  them 
safely.  Since  1983,  the  state  also  has 
shared  this  information  with  firefighters, 
police,  and  other  emergency  response 
workers,  as  well  as  the  media. 

3 While  browsing  by  the  alphabetical 
list  is  probably  the  most  effective  way 
to  retrieve  information  from  this  database, 
it  also  is  possible  to  do  a  keyword  search 
of  the  entire  RTK  Web  site,  including  the 
database.  To  do  that,  scroll  all  the  way  to 
the  bottom  of  the  database’s  introductory 
page,  then  click  the  yellow  “Search”  but¬ 
ton.  You  then  will  be  prompted  for  a  key¬ 
word  or  phrase.  ■ 

Bowen  (charlesbowen® CompuServe, 
com)  is  a  West  Virginia  journalist  and  30- 
year  veteran  of  newspapers.  He  is  host  of 
the  daily  “Internet  News"  syndicated 
radio  show. 
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Se  habla  espanol 

NEWSPAPERS  SPEAK  TO  LATINO  READERS 
IN  THEIR  OWN  LANGUAGE  BY  KEN  LIEBESKIND 


Newspapers  are  reaching  out 
to  Latino  readers  in  their  own 
language  with  bilingual 
pages  published  once  a  week. 

In  August,  The  Herald-Sun 
in  Durham.  N.C.,  launched  “Nuestro 
Pueblo”  (“Our  Town”),  a  bilingual  metro 
page  published  every  Friday.  The  page 
features  articles  in  Spanish,  flanked  by 
their  English  translations,  with  headlines, 
body  copy,  and  picture  captions  appearing 
in  both  languages. 

The  page  includes  feature  articles  and  a 
calendar  that  lists  events  of  interest  to 
Latinos.  “It’s  a  place  where  Spanish  speak¬ 
ers  can  turn  to  get  events  and 
opinions  in  their  native  lan¬ 
guage,”  said  Mark  Schultz,  the 
night  metro  editor.  “We  offer  a 
variety  of  content  that’s  of 
interest  to  Spanish  speakers.” 

Durham  County  has  15,000 
Hispanic  residents,  and  the 
number  is  growing.  “The  popu¬ 
lation  is  expected  to  triple  in  the 
next  eight  years,”  Schultz  esti-  Mark  Schultz 
mated.  He  called  the  page  “a  better  way  to 
reach  this  portion  of  the  community.” 

The  page  began  as  a  column  written  by 
a  Hispanic  reporter.  When  she  left  in 
March  to  take  a  new  job,  she  recruited 
three  local  Hispanic  residents  to  continue 
the  column.  Since  then,  four  more  writers 
have  been  added.  They  work  for  the  paper 
on  a  free-lance  basis  and  contribute 
columns  regularly. 

Many  of  the  reporters  are  Mexican,  but 
Schultz  said  other  countries  are  represent¬ 
ed,  including  Bolivia  and  Peru.  The 
reporters  come  from  a  variety  of 
fjj  backgrounds,  including  physicians 
'  and  teachers,  and  contribute  arti- 
r  cles  on  diverse  subjects. 

The  articles  chronicle  the  Hispanic 
presence  in  Durham,  such  as  “El 
bade  del  amor  perdido”  (‘The  dance 
of  love  lost”)  about  Argentinian 
dance  at  a  local  restaurant. 
wmJLm  The  Herald-Sun  has  been  pro- 
moting  the  page  with  ads  in  La 
Conexion,  a  regional  Spanish-lan- 
V  W  guage  paper  and  dropping  off  the 

Epage  at  1 3  Latino  grocery  stores. 

The  Herald-Sun  is  following  in 
the  footsteps  of  The  Napa  Valley 

www.mediajnfo.com 


(Calif.)  Register,  which  has  published 
“Noticias  Bilingues  del  Valle”  (“Bilingual 
News  of  the  Valley”)  for  the  past  five 
years.  The  one-page  feature,  appearing 
Mondays,  includes  news  articles  that  may 
have  appeared  earlier  in  English  as  well  as 
stories  written  specially  for  the  page. 

Columns  on  health,  p)olice  news  and 
travel  appear  regularly,  according  to 
Register  Editor  in  Chief  Doug  Ernst.  They 
are  written  by  a  staff  of  local  free-lancers. 

The  Register  has  turned  its  bilingual  page 
into  a  moneymaker,  selling  advertising  for  it 
that  appears  in  Spanish.  “We  sell  ads  at  a 
clip  of  33%,”  Ernst  said,  indicating  he’d  like 
to  reach  50%.  Local  businesses 
and  professionals  such  as  a 
Ford  dealer  and  a  dentist  place 
ads  in  Spanish,  with  only  their 
names  in  English.  Ernst  said. 

Another  advertising  feature 
is  an  “Hablo  Espanol”  box  that 
lists  businesses  where  Spanish 
is  spoken. 

“We  work  with  the  advertis¬ 
ers  to  do  anything  they  want.” 
Ernst  said,  explaining  his  eagerness  to 
attract  Spanish  advertising. 

The  population  of  Napa  County  is 
120,000,  including  20.000  Latinos,  Ernst 
said.  “We  better  start  recognizing  that 
they  are  a  part  of  our  community,”  he 
noted.  “Our  message  to  the  Latino  popu¬ 
lation  is  that  we  accept  them  and  want  to 
bring  them  into  our  readership.” 

The  Register  also  publishes  a  Spanish- 


language  mag¬ 
azine,  Tiempo  Latino,  that  appears  month¬ 
ly,  but  will  soon  be  published  twice  a 
month,  Ernst  said. 

In  April,  The  Orlando  (Ra.)  Sentinel 
launched  a  weekly  feature  for  Hispanic 
readers  called  “Impacto,”  but  it  appears  in 
English  only.  “We  considered  a  bilingual 
page,  but  the  Hispanic  community  is 
split.”  said  Managing  Editor  Jane  Healy. 
“A  lot  of  them  don’t  want  Spanish  because 
it  separates  them  from  the  community.” 

The  1  V2-page  feature,  which  appears  on 
Sundays,  includes  local  news  of  interest  to 
the  Hispanic  community,  plus  news  from 
the  Caribbean,  especially  Puerto  Rico, 
where  most  Orlando  area  Hispanics  are 
from.  The  Sentinel  opened  a  news  bureau  in 
San  Juan  when  it  started  “Impacto.”  Stories 
are  written  there  and  picked  up  from  El 
Nuex’o  Dia,  a  Puerto  Rican  paper  with  which 
the  Sentinel  has  a  working  relationship.  ■ 


Executive  changes  at  Detroit  Newspapers 


Detroit  Newspapers,  oper¬ 
ator  of  the  advertising  and  cir¬ 
culation  departments  of  The 
Detroit  News  and  the  Detroit 
Free  Press,  has  announced 
these  executive  changes:  Te¬ 
resa  Lucido  has  been  promot¬ 
ed  to  vice  president/advertis¬ 
ing;  Bob  Sutherland  has 
joined  the  company  as  vice 
president/circulation;  Rick 
Ratliff,  director  of  new  media,  has  been 
appointed  to  the  executive  committee; 
and  Joyce  Jenereaux  has  been  named 
vice  president  of  finance/controller. 

Frank  Vega,  president  and  CEO, 


Teresa  Lucido 


announced  the  changes. 

Lucido,  35,  who  joined  the 
company  in  1988,  was  senior 
advertising  sales  director. 
Sutherland  came  to  Detroit 
Newspapers  from  the  The 
Courier-Journal  in  Louis¬ 
ville,  Ky.,  and  the  Gannett 
Co.,  where  he  was  direc¬ 
tor/circulation  operations. 
Ratliff,  46,  who  has  been 
developing  new-media  initiatives  for  the 
company  since  1995,  is  a  former  Detroit 
Free  Press  and  Miami  Herald  reporter. 
Jenereaux,  46,  joined  Detroit  News¬ 
papers  in  1996  and  was  controller. 
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Cartoonist  is  proud  to  provide 

_ _ _  _ : _ 1^  r _ 


papers  with  literary  j 

CANADIAN  LYNN  JOHNSTON  ADDRESSES  FEATURE 
EDITORS  IN  HER  HOME  COUNTRY  BY  DAVID  ASTOR 


Vancouver,  British  Co¬ 
lumbia  —  “For  Better  or  For 
Worse”  creator  Lynn  John¬ 
ston  says  cartoons  have  been 
called  “literary  junk  food” 
so  she’s  “proud  to  be  the  French  fry  in  the 
enormous  banquet  we  have  in  today’s 
newspapers.” 

Johnston,  speaking  at  the  American 
Association  of  Sunday  and  Feature 
Editors  (AASFE)  convention  here,  creates 
a  very  large  fry.  United  Media  syndicates 
the  20-year-old  strip  to  a  “super-sized”  list 
of  over  2,000  papers  -  a  clientele  trailing 
only  “Peanuts”  and  “Garfield.” 

Many  readers  see  Johnston’s  characters 
as  almost  real.  “People  write  me  to  say,  ‘I 
have  a  crush  on  Elizabeth,  and  I  want  to 


say,  ‘You  don’t  look  nearly  as  bad  ^ 
as  her,’  It  kind  of  makes  me  feel 
better,”  laughed  Johnston. 

She  said  she  loves  to  draw 
8-year-oId  April  Patterson. 

“For  anyone  over  40  who 
wants  a  baby,  making  one 

observed  Johnston,  who 
has  a  20th-anniversary  col- 
lection,  “The  Lives  Behind 
the  Lines,”  coming  out  this  K 
month  from  Andrews  Me- 

vide  entertainment,  but 
they  also  show  the  way 

Johnston,  means  car- 
toons  and  other  kinds  of 

And  comics  draw  in 
younger  readers  that  newspapers 
seek,  she  added. 

Johnston  (http://www.FBorFW.com) 
concluded  by  saying  computers  are 


changing  cartooning,  “but  the  art  that’s 
going  to  last  is  what  we  can  hold  in 
our  hand.”  ■ 


;bian  reaction  —  we  are  going  to  give 
own  them  what  they  want:  a  publication 
ent.  that  is  glossy,  that  has  big  circula- 
ce  its  tion,  and  that  is  free-standing,” 

;and-  added  Bianco,  whose  Los  Angeles- 
ional  based  syndicate  specializes  in  pro- 
vays  viding  content  for  the  gay  and  les¬ 
bian  press. 

need  Q  Syndicate  is  planning  a  press 
ans,”  run  of  500,000  copies  for  the  sup- 
inco.  plement,  which  would  be  far  more 
'h  in  than  the  biggest  national  gay  mag- 
5  not  azine,  the  135,000-circulation  Out. 

;  and  Even  in  large  cities,  gay  papers 
ion’t  rarely  have  circulations  exceeding 
20,000.  One  of  the  biggest.  The 
way  Washington  Blade,  has  a  free  distri- 
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“For  Better  or  For  Worse”  creator  Lynn 
Johnston  and  her  cartoon  family  (right). 


invite  her  out,”’  reported  Johnston,  refer¬ 
ring  to  her  comic’s  college-age  daughter. 
To  which  the  speaker  commented,  “Get  a 
life.  It’s  a  cartoon.” 

Johnston  added  that  John  Patterson  is 
the  character  who  most  resembles  his  real- 
life  counterpart,  Lynn’s  husband  Rod. 

The  cartoonist,  a  Canadian  who  grew 
up  in  the  Vancouver  area,  said  she  deliber¬ 
ately  draws  her  counterpart  (Elly  Patter¬ 
son)  uglier  than  herself. 

“People  are  always  coming  up  to  me  to 

www.medjainfo.com 
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bution  of  about  45,000. 

"Our  CPM  [cost  per  thousand]  is  going 
to  be  to  die  for,”  Bianco  said,  noting  that  a 
full-page  ad  will  probably  cost  about 
$20,000. 

Section  Q  issues  will  run  32  to  48  pages 
and  have  theme  topics,  such  as  travel  and 
gay  pride.  The  first  issue  will  go  out  in 
May  or  June,  Bianco  said. 

Articles  will  be  taken  from  "the  best  of 
the  gay  press.”  Bianco  said,  including 
material  honored  by  Q  Syndicate’s  own 
Vice  Versa  annual  journalism  award. 

A  “few  dozen”  gay  papers  have  already 
committed  to  the  venture.  Bianco  said. 
There  will  be  no  circulation  requirement 
for  participants,  he  added.  “I  will  insert 
into  a  3,000-circulation  paper  or  a  local 
paper,  and  I  think  they’ll  want  it  because 
there’s  no  way  they  can  get  the  advertising 
we’ll  be  getting,”  he  said. 

“It’s  a  brand-new  idea,  but  it  strikes  me 
it  will  work  very  quickly,”  Bianco  said.  “It 
will  read  as  a  stand-alone,  but  take  advan¬ 


tage  of  the  good  will  and  distribution 
model  of  the  local  gay  press.” 

But  in  its  advertising.  Section  Q  is 
apparently  modeling  itself  on  gay  maga¬ 
zines.  which  attract  a  different  mix  of  cat¬ 
egories.  Among  gay  newspapers,  the  top 
categories  are  classified  ads,  especially 
dating  and  sexually  oriented  ads;  bars  and 
clubs;  special  events;  and  national  ads  for 
HIV  treatments,  with  some  tobacco  and 
alcohol,  said  Mike  Wilke,  who  tracks  gay 
marketing  issues  in  his  “Commercial 
Closet”  column  at  http://www.gfn.com. 

By  contrast,  the  top  categories  in  Out 
magazine,  Wilke  said  at  the  recent 
National  Lesbian  and  Gay  Journalists 
Association  convention,  are  tobacco, 
alcohol,  HIV  treatments,  and  arrange¬ 
ments  in  which  the  terminally  ill  can  sell 
their  life  insurance  policies. 

“I  think  that  local  advertisers  will  be 
pleased  to  have  a  national  publication  dis¬ 
tributed  with  their  ads,”  concluded  Bianco. 

—  Mark  Fitzgerald 


Luann  ages  three 
years  in  24  hours 


Luann  has  expe¬ 
rienced  a  growth 
spurt  that  aged  her 
from  13  to  16  in 
one  day. 

“She’ll  now  have 
new  things  to  cope 
with:  handling  high 
school,  learning  to 
drive,  getting  her 
first  car,  and  deal¬ 
ing  with  more  seri¬ 
ous  relationships,” 
said  “Luann”  creator  Greg  Evans.  The 
character  even  got  a  new  hairstyle  Oct. 
12,  replacing  what  the  cartoonist 
described  as  an  “odd,  bumpy”  ’do. 

Evans,  who  started  his  comic  in 
1985,  said  Luann  has  been  behaving 
for  years  as  if  she  were  older  than  1 3, 
anyway.  “It  was  time  to  advance 
her  to  the  age  she’s  been  acting,”  he 
told  E&P. 

But,  he  added.  Luann  will  remain 


16  for  the  foreseeable  future.  “She’s 
not  going  to  age  every  year  until  she 
becomes  ‘Cathy,’”  joked  Evans,  refer¬ 
ring  to  Cathy  Guisewite’s  cartoon 
character. 

“Luann”  —  featured  in  a  new 
Rutledge  Hill  Press  collection  called 
“Passion!  Betrayal!  Outrage!  Revenge!” 
—  is  syndicated  by  United  Media  to 
about  350  newspapers. 

—  David  Astor 


Quindlen’s  back 
and  UPS  has  her 

ormer  New  York  Times  colum¬ 
nist  Anna  Quindlen  is  back  in 
syndication. 

The  1992  Pulitzer  Prize 
winner  has  begun  a  Newsweek 
magazine  column  that  Universal  Press 
Syndicate  is  distributing  to  newspapers. 

“It’s  wonderful  to  have  a  great  talent 
return  to  newspapers,”  said  Universal 
vice  president/edi¬ 
torial  director  Lee 
Salem,  who  report¬ 
ed  that  Quindlen’s 
agent  approached 
Universal. 

Salem  added 
that  it’s  too  early  to 
know  how  many 
papers  will  buy  the  Anna  Quindlen 
column,  which  covers  topics  such  as 
work,  family,  and  education. 

Quindlen.  who  couldn’t  be  reached  for 
comment,  replaced  the  late  Meg 
Greenfield  in  Newsweek.  She’ll  alternate 
in  the  magazine  with  Washington  Post 
Writers  Group  Columnist  George  Will. 

Formerly  syndicated  by  the  New  York 
Times  News  Service,  Quindlen  ended  her 
column  in  1994  to  sjsend  more  time  on 
novels.  She’s  the  best-selling  author  of 
“Object  Lessons,”  "One  True  Thing,”  and 
“Black  and  Blue.” 

—  David  Astor 


Trudeau  aids 
NetAid  effort 

“Doonesbury”  creator  Garry  Trudeau 
helped  publicize  NetAid,  the  recent 
Web  and  concert  event  that  raised  sup¬ 
port  for  the  United  Nations’  efforts  to 
end  poverty. 

The  Universal  Press  Syndicate  car¬ 
toonist,  whose  comic  appears  in  more 
than  1,400  newspapers,  showed  his 
Vietnam-based  Jimmy  Ray  Thudpucker 
character  recording  a  NetAid  anthem.  | 
The  song,  along  with  an  animated  video,  B 
was  made  available  for  downloading  at  ^ 
http://www.doonesbury.com/thud.  g 

—  David  Astor  i 
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Are  you  a  Giver  or  a  Getter? 


Syl/lJiJV  Givers  and  getters:  Web  marketers, 
media  moguls,  publishing  stars,  content 
creators  and  anyone  who  has  ever  wanted 
to  get  paid  for  having  an  insightful, 
inspired,  original  thought!! 

WHiU:  iSyndicate’s  Syndication  Summit  99. 

The  mother  of  all  Web  content  industry  gatherings. 
Brought  to  you  by  iSyndicate,  it's  where  Web  syndication  is  being 
redefined  for  the  next  century.  Join  over  100  top  internet 
companies  for  two  information-packed  days  of  compelling 
keynote  speakers,  lively  panel  discussions  and  interactive  round 
tables  (not  to  mention  two  fabulous  parties). 


November  4th  and  5th,  1999.  It’s 
soon!  Mark  your  calenders.  Call  your  family. 
Ask  your  boss.. .scratch  that.. .tell  your  boss. 

Millennium  Broadway  Hotel  in 
New  York  City.  Yep,  just  off  Times  Square  in  the 
beating  heart  of  the  media  capital  of  the  free  world. 
Y'ilJYi  The  Summit  is  designed  to  let  you  interact  directly  with 
Web  media  pioneers  who  both  give  and  get  syndicated  digital  content. 
WiJW;  Register  now,  book  your  flights,  get  the  nitty  gritty  at 
www.isyndicate.coni/summit/  Space  is  limited — go  to  the  site  today. 
Because  if  you  don’t,  all  those  people  counting  on  you  to  be  a  really 
big  star  will  be  totally  devastated. 


iSyndic^ 
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Goss  may  not  be  broke,  but 
some  think  its  ColorFlow  is  broken 

NEW  CEO  TALKS  TO  PRODUCTION  EXECUTIVES  ABOUT  BANKRUPTCY; 

THEY  TALK  ABOUT  TROUBLESOME  KEYLESS  INKER  BY  JIM  ROSENBERG 


With  a  financial  restruc¬ 
turing  plan  ready  for 
review  within  days  by  a 
bankruptcy  judge,  Goss 
Graphic  Systems  has 
been  busy  repairing  relationships  with 
vendors  and  customers  in  efforts  to  pay  for 
and  obtain  parts  for  projects,  some  of 
whose  schedules  have  slipped. 

While  one  major  new-press  project  is 
pending,  several  upgrades  and  expansions 
are  under  way  (E&P,  Sept.  18,  p.  45)  and 
The  Boston  Globe  signed  Goss  to  convert 
the  Metroliner-MetroColor  presses  in  its 
two  plants  to  run  50-inch-wide  webs. 

Goss  also  has  been  contending  with  yet 
another  difficulty:  Several  of  its  Newsliner 
installations  have  been  plagued  by  prob¬ 
lems  with  their  presses'  keyless  inking  sys¬ 
tems.  Two  sites  already  are  replacing  the 
inkers  with  digital  page  packs. 

Reviewing  his  company’s  restructuring 
with  shareholders,  bondholders,  and 
banks  —  including  financial  infusions  and 
swapping  half  the  value  of  1 2%  bonds  for 
equity  —  Goss  CEO  and  Chairman  Jim 
Sheehan  told  the  International  Newspaper 
Group  (ING)  at  its  recent  annual  meeting 
in  Baltimore  that  after  suffering  “self- 
inflicted  wounds”  last  year,  Goss  did  well 
in  the  first  quarter,  only  to  “encounter 
some  of  the  problems  that  come  from  a 
liquidity  crunch”  in  the  spring. 

Stretching  out  payments,  said  Sheehan, 
“put  a  big  burden  on  our  vendors, 
and  we’re  sorry  we  had  to  do  that.” 
The  resulting  difficulty  in  obtain¬ 
ing  parts,  he  continued,  had  Goss 
“trying  very,  very  desperately  to 
meet  our  commitments  to  our  cus¬ 
tomers.” 

The  need  for  working  capital 
forced  the  issue  and  led,  after  sev¬ 
eral  months,  to  the  July  30  pre¬ 
packaged  bankruptcy  filing  (E&P, 
Aug.  21,  p.  12). 

All  concerned  parties  were  vot¬ 
ing  on  the  proposed  restructuring 
late  last  month,  and  a  judge  in  U.S. 
District  Court  in  Delaware  is  set  to 
rule  on  the  arrangement  Oct.  19. 
“We  expect  that  we  will  come  out 


of  that  very  successfully,”  said  Sheehan, 
adding  that  Goss  should  be  making  its  way 
out  of  bankruptcy  status  by  month’s  end. 

Sheehan  said  that,  under  the  plan,  new 
subordinated  debt  is  at  the  holding  com¬ 
pany  (GGS  Holdings  Inc.)  level,  which  is 
junior  to  what  Goss  Graphic  Systems 
owes  suppliers  or  customers.  The  compa¬ 
ny  should  have  more  cash  on  hand  thanks 
to  deferred  interest  payments  that  will  free 
up  S27  million  a  year. 

Operationally,  Sheehan  said,  Goss  has 
had  to  restart  the  flow  of  parts,  then  re¬ 
schedule  installations  and  restart  manu¬ 
facturing  according  to  the  parts  supply 
before  seeking  new  orders.  He  estimated 
it  will  take  30  to  60  days  from  the  date  of 
court  approval  of  its  restructuring  to  get 
"factories  rebalanced”  for  manufacturing. 

Scheduling  has  been  a  two-year  head¬ 
ache  for  The  Miami  Herald,  where,  after 
selecting  keyless  offset  over  the  flexo  it 
had  been  testing  in  live  production  for 
several  years,  its  plant  modernization 
bogged  down  in  asbestos  and  lead-paint 
remediation.  Squeezing  Goss  Newsliners 
into  the  Herald's,  building  caused  further 
delay.  Now,  delivery  of  controls  for  those 
pres.ses  has  been  postponed  from  August 
to  November.  Goss  was,  however,  “able  to 
make  their  commitment  [date]  for  the 
press  conversion.”  said  production  vice 
president  Joseph  J.  Bowman. 


Goss  Graphic 
Systems’ 
ColorFlow 
keyless  offset 
inking  system 

Struggling  With  Keyless 

Four  of  the  Herald's  five  Newsliner 
press  lines  are  installed;  the  last  arrives  in 
November.  The  first  three  lines  were  in¬ 
stalled  with  keyless  inkers,  but  when  all 
presses  are  in  production  next  year,  they 
will  print  with  Goss  digital  inkers. 

Bowman  said  keyless  was  expected  to 
allow  “set-it-and-forget-it”  operation  that 
would  require  “very  little  operator  inter¬ 
vention.”  as  well  as  lower  skill  levels,  less 
labor  and  maintenance,  and  day-to-day 
print-quality  consistency. 

As  it  turned  out.  the  presses  need  more 
maintenance  and  more  labor.  And  the 
maintenance  is  “absolutely  critical,”  said 
Bowman,  because  with  little  on-press 
adjustment  possible,  keyless  affords  a 
smaller  window  for  getting  the  print¬ 
ing  right. 

Echoing  Bowman’s  remarks,  Jim 
Catron.  The  Orlando  (Fla.)  Sentinel's 
downtown  pressroom  manager,  said  his 
plant  “experienced  a  higher  degree  of 
maintenance  with  the  ColorFlow.”  Though 
the  Sentinel  was  able  to  make  the  inker 
work  satisfactorily,  he  said,  it  has  “still  had 
problems  with  water  in  the  module.” 

Ink  density  is  very  sensitive,  with  the 
greatest  fluctuations  in  magenta  and  cyan, 
said  Bowman.  Depending  on  the  control 
of  water  (which  makes  its  way  back  down 
into  the  ink),  “you  could  go  from  washing 
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The  color  printing  quaiity  achieved  by  the  WIFAC 


OF  370  GTD  web  press  boosts  your  advertising  revenues 


and  readership  ioyaity.  And  since  there’s  less  waste,  you  save 


money  too.  The  VtIFAG  WPOS-2  system  of  the  truly  shaftless  VllFAG 


offset  press  scans  all  quality  parameters  faster  than  the  human  eye.  Every 


0.004  seconds,  it  monitors  register  accuracy  and  ink  metering.  At  the 


four  colors. 


control  console,  the  press  operator  defines  the  desired  four-color  result 


at  low  cylinder  speeds;  the  VtlFAG  OF  .^"^O  and  OF  4''0  presses  guarantee 


consistency  to  the  very  last  printed  copy,  at  any  speed  and  through  all 


speed  changes.  In  other  words:  high  color  printing  quality  for 


demanding  advertisers  as  well  as  for  readers,  with  waste  savings  as 


a  welcome  bonus.  Ask  for  our  documentation. 


WIFAG 
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out  a  photo  to  scumming  very  quickly.” 
Citing  the  need  to  purge  ink  canisters  and 
the  high  waste  figures.  Bowman  ques¬ 
tioned  whether  or  not  the  benefits  of  key¬ 
less  are  worth  the  “almost  hair-trigger 
control”  that  it  requires. 

At  Tribune-Review  Publishing  Co.’s 
NewsWorks  plant  in  Marshall  Township, 
near  Pittsburgh,  Opera¬ 
tions  Director  Frank 
Mento  attributes  at  least 
part  of  the  problems  to 
his  Newsliner’s  Meridian 
press-control  system.  As 
the  software  went 
through  several  revi¬ 
sions,  he  said,  it  solved 
problems  in  some  areas 
only  to  cause  other  prob¬ 
lems  in  ColorFlow. 

But  beyond  that, 

Mento  agreed  with  the 
others’  assessment,  call¬ 
ing  inconsistent  densities  “the  true  prob¬ 
lems,  ...  with  magenta  being  particularly 
problematic.”  The  ink  becomes 
unstable,  he  continued,  because  it 
“does  not  hold  the  water  well.” 
(Cyan  is  not  too  bad.  he  said; 
yellow  is  not  ordinarily  a  prob¬ 
lem;  black  has  the  same  water 
take-up  problems  shown  by 
magenta,  but  so  much  is  used  on 
most  pages  that  it’s  heavily  re¬ 
plenished.  with  very  little  water¬ 
logged  black  ink  making  its  way 
back  down  the  ink  train.) 

Even  though  it  may  only  be 
used  for  part  of  a  small  photo, 
color  ink  on  the  keyless  press  is 
pumped  up  as  it  would  be  for  full 
coverage,  Mento  explained.  So 
with  magenta,  for  example,  “99% 


of  the  ink  comes  back  with  dampener  in  it. 
And  then  it  goes  up  again,  then  it  comes 
back  again  ...  and  so  forth,  until  it  turns 
into  this  pink  whipped  cream.” 

Goss  has  been  “working  with  each  of 
the  sites  to  understand  the  operating  para¬ 
meters  that  they’re  using,”  said  Barbara 
L.  Gora,  Goss’  marketing  director.  She 
said  Goss  also  is  going 
back  into  some  sites  to 
“make  sure  that  all  the 
changes  that  have  been 
made  [to  ColorFlow]  as 
tbe  other  sites  came  up 
were  integrated  into”  the 
earlier  sites.  Miami  was 
the  first. 

Besides  trying  to 
understand  U.S.  users’ 
“similarities  and  dissimi¬ 
larities.”  she  added,  Goss 
is  looking  at  ColorFlow 
sites  in  Europe  and  Latin 
America,  which  are  not  showing  the  same 
sort  of  problems  experienced  in  North 
America.  Different  outcomes,  she  said, 
may  be  attributable  to  different  operating 
and  maintenance  procedures,  as  well  as  to 
regional  differences  in  ink  and  water  char¬ 
acteristics. 

Gora  said  the  investigation  is  taking  a 
long  time  because  the  same  technical 
team  members  must  check  all  possible 
variables  across  all  sites  worldwide. 

Back  in  Miami,  Bowman  said  he  be¬ 
lieves  “you  can  achieve  similar  waste 
numbers”  using  digital  page  packs  and 
press  controls.  And  that’s  just  what  the 
Herald  is  now  installing.  One  of  the  three 
original  keyless  press  lines  already  has 
been  converted  to  digital  inkers.  Digital 
inkers  came  with  the  fourth  press  line 
in  July  and  will  be  on  the  fifth  line  that 


goes  in  next  month.  But  the  lack  of  parts 
arising  from  the  Goss  bankruptcy  has 
postponed  from  September  to  January 
the  conversion  of  the  remaining  two  orig¬ 
inal  lines. 

Throughout  it  all.  the  availability  of  the 
old  Goss  Metroliner  and  newer  MAN 
Roland  Flexoman  presses  has  allowed 
uninterrupted  color  printing  of  both  the 
Herald  and  El  Nuevo  Herald.  The  latter 
generally  made  use  of  the  flexo  (though  a 
recent  shift  to  offset,  when  available,  has 
allowed  for  training). 

Moreover,  three  weeks  ago,  “all  four 
presses  that  were  in  production  were  at  50 
inches,”  said  Bowman.  As  the  Herald  mi¬ 
grates  from  Metroliners  to  Newsliners,  the 
older  54-inch  offset  capacity  will  be  dedi¬ 
cated  to  producing  El  Nuevo  Herald, 
though  “they  could  be  used  for  the  Herald 
in  an  emergency,”  said  Bowman. 

“Yesterday  we  cut  the  utilities  on  our 
last  letterpress  and  flexo,”  he  said  during  a 
break  at  ING’s  early-October  meeting. 
“We’ve  begun  removal  already.” 

To  the  ends  of  its  existing  Goss  offset 
presses,  Orlando  added  five  Newsliner 
towers  with  Goss  ColorFlow  keyless  ink¬ 
ers.  Now,  said  Catron,  “we  are  in  the 
process  of  pulling  them  out  and  going  all 
digital.”  But  another  reason  for  doing  so, 
he  added,  was  the  paper’s  decision  to 
upgrade  all  its  press  lines  to  digital 
inkers. 

Interviewed  on  the  originally  sched¬ 
uled  completion  date  of  Oct.  1,  Catron 
said  conversion  of  the  towers  should  be 
accomplished  “by  the  end  of  November” 
—  the  delay  caused  by  parts-supply 
problems. 

The  seven-footprint  (six  variously 
filled-out  towers,  mono  unit,  and  folder) 
keyless  Newsliner  addition  to  The  Denver 
Po.st's  four  Goss  Headliner  Offset  lines  “is 
doing  a  lot  of  work  for  us  —  it’s  being 
productive,”  said  Frank  Dixon,  the  Post's 
production  vice  president. 

But  after  almost  two  years  in  live  pro¬ 
duction  with  the  Newsliner,  he  said, 
“We’re  still  working  with  Goss  to  try  to 
make  it  successful.” 

In  Pennsylvania,  Tribune-Review’s 
Mento  said  of  ColorFlow:  “I  can’t  give  it 
any  resounding  raves  here.  It’s  been  prob¬ 
lematic.”  Downtime  at  NewsWorks  arising 
from  an  inker  conversion  would  create  a 
bigger  problem  than  at  other  keyless 
Newsliner  sites  in  the  United  States,  with 
their  multiple  press  lines. “We’re  trying  to 
make  it  work  because  we’re  a  single-press 
operation,  and  it  would  be  so  painful  for  us 
to  go  through  a  conversion.”  said  Mento. 


Harris  Web  &  Folder  Parts 
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A  fifth  keyless  Newsliner  consists  of  a 
color  tower  installed  on  the  end  of  an 
eight-unit  Goss  Cosmo  press  line  at  The 
News-Gazette,  Champaign.  Ill.  The  tower 
has  been  running  for  more  than  a  year. 
Pressroom  Foreman  Fred  Richards  could 
not  be  reached  before  deadline  to  com¬ 
ment  on  his  experience  with  the  keyless 
addition. 

Two  years  ago,  Goss  said  90%  of  its 
Newsliner  sales  called  for  keyless 
inkers.  Today,  said  Gora,  “we  have  at 
least  20  sites  around  the  world”  running 
ColorFlow  inkers.  Many  of  the  sales 
have  been  overseas;  another,  in  Las 
Vegas,  has  yet  to  go  live.  The  experi¬ 
mental  keyless  retrofit  to  a  Colorliner 
tower  at  the  Cleveland  Plain  Dealer 
(E&P,  Sept.  27,  1997,  p.  34)  was 
removed.  The  first  Newsliner,  built  for 
New  York’s  Daily  News,  employed  a 
prototype  keyless  inker  unlike  the  cur¬ 
rent  ColorFlow  systems. 

In  Latin  America,  said  Zelinsky,  US 
Ink’s  print  quality  manager,  plants  in 
Lima,  Peru,  and  Porto  Alegre,  Brazil,  are 
running  the  older  augur-type  inkers  on 
their  Newsliners  (like  that  at  the  Daily 
News  and,  temporarily,  on  one  of  Miami’s 
presses),  while  O  Dia's  Newsliner  in  Rio 
de  Janeiro  uses  ColorFlow  inking.  He 
said  the  opierators  in  Lima  “seemed  to  be 
pretty  well  satisfied  with  the  densities  and 
consistency  that  they’re  getting,”  while 
the  Brazilian  site  personnel,  aided  by  US 

You  could  go  from 
washing  out  a 
photo  to  scumming 
very  quickly. 

—  Joe  Bowman,  Miami  Htnrid 
production  vice  pretideM 


Ink,  dealt  with  ink-use  and  misting  issues, 
as  well  as  registration  at  O  Dia. 

“As  far  as  their  printing,”  he  contin¬ 
ued,  “we’ve  made  some  slight  modifica¬ 
tions  to  the  inks  just  to  accommodate 
flow  properties.”  Satisfactory  density 
for  keyless,  said  Zelinski,  greatly 
depends  on  setting  the  proper  ink  and 
water  master  curves.  “You’ve  got  to 
have  pressmen  that  really  understand 
ink-water  balance.” 

He  said  he’d  seen  “no  major”  difficul¬ 
ties  at  the  sites,  where  he  reported  work¬ 


ing  closely  with  Goss.  He  said  he  had  vis¬ 
ited  only  one  of  three  other  Brazilian 
Newsliner  sites;  another  is  just  now  going 
into  operation.  (Zelinsky  said  he  and 
managers  from  plants  in  Rio  and  Vitoria 
visited  Denver  after  Nexpo  ’99  to  discuss 
operating  procedures  and  ink  and  water 
parameters.) 

Japanese  pressmaker  TKS  was  the  first 
this  decade  to  install  color  keyless  offset 


Phoenix  buys  Burt  software 

Packaging  and  distribution  software 
supplier  Burt  Technologies  Inc., 
Evergreen,  Colo.,  has  licensed  its 
complete  Burt  System.NT  through 
Central  Newspapers  Technologies 
Corp.  to  The  Arizona  Republic. 

Slated  to  be  deployed  this  winter, 
the  PackagingManager,  Distribution- 
Manager,  PressManager,  QueueMana- 
ger,  LineManager,  StaffingManager, 
and  ReportManager  products  will 
support  the  paper’s  development  of  an 
insert-management  system  intended 
to  automate  insert  planning  and  oper¬ 
ations,  according  to  Republic 
Production  Vice  President  Bob 
Kotwasinski. 

All  film,  plate  imager  sales 

In  addition  to  domestic  sales  of  19 
APS  3850  SST  Wide  imagesetters  to 
The  Atlanta  Journal-Constitution,  The 
Christian  Science  Monitor  in  Boston, 
Dayton  (Ohio)  Daily  News,  The 
Denver  Post,  The  Knoxville  (Tenn.) 
News-Sentinel,  The  Sacramento  (Calif.) 
Bee,  The  Times  in  Shreveport,  La.,  The 
Plain  Dealer  in  Cleveland,  The  Orange 
County  (Calif.)  Register,  Richmond 
(Va.)  Times-Dispatch  and  Newport 
News  (Va.)  Daily  Press,  Autologic 
Information  International  reported  a 
raft  of  overseas  orders  for  its  CPS  3850 
computer-to-plate  imager. 

Thousand  Oaks,  Calif , -based  All 
will  supply  a  machine  to  each  of  seven 
German  dailies,  three  CTP  imagers  to 
two  plants  that  print  Brazil’s  Zero 
Hora,  another  device  to  a  Czech  news¬ 
paper  printer,  and  one  to  Austria’s 
Tiroler  Tageszeitung,  Innsbruck. 

Lighthouse  sells  SaxoTech 

Lighthouse  AB,  formerly  the 
Scandinavian  seller  of  systems  from 
Baseview  Products  Inc.,  Ann  Arbor, 
Mich.,  reached  agreement  with 
SaxoTech  A/S,  Aalborg,  Denmark,  to 


presses,  which  were  taken  out  of  produc¬ 
tion  at  the  Newark,  N.J.,  Star-Ledger. 
German  pressmaker  KBA  has  keyless 
versions  of  its  Colora  press  operating  at 
The  Windsor  (Ontario)  Star,  South  Bend 
(Ind.)  Tribune,  and  Dayton  (Ohio)  Daily 
News.  Mitsubishi’s  keyless  presses  at  The 
Washington  Post's  two  plants  are  the  only 
other  color  keyless  offset  presses  in  North 
America.  (See  related  story,  p.  4.)  ■ 


market  the  SaxoPress  Publishing 
System  in  Sweden.  SaxoTech  said  it 
will  acquire  Lighthouse  by  year’s  end 
and  retain  the  company’s  two  owners. 

Buffalo  installs  Page  Fairer 

Farrukh  Systems  Ltd.,  Herts,  U.K., 
has  installed  its  Page  Pairer  imposition 
software,  version  2.1,  at  The  Buffalo 
(N.Y.)  News.  Designed  for  newspa¬ 
pers,  Page  Pairer  permits  on-the-fly 
imposition  as  pages  are  released  for 
output. 

Using  a  Windows  NT  server  and 
Macintosh  client  workstations.  Page 
Pairer  was  incorporated  into  the 
paper’s  existing  workflow  and  first 
took  over  for  manual  work  on  tabloid 
products,  including  the  weekly  televi¬ 
sion  programming  guide,  in  the  spring. 

ABC  grows,  pays 

Associated  Buyers  Co-op,  a  news¬ 
print-buying  cooperative,  headquar¬ 
tered  in  Moraga,  Calif.,  announced 
that  it  has  grown  to  50  members, 
added  recycled  offset  papers  for  com¬ 
mercial  printers,  and  distributed  its 
third  consecutive  rebate. 

PAGE  promotions 

PAGE,  the  newspaper  equipment, 
supplies,  and  services  purchasing 
cooperative  based  in  Wayne,  Pa.,  re¬ 
elected  its  officers  and  promoted  its 
two  senior  executives. 

H.  Charles  Berky,  general  manager 
of  PAGE,  was  named  CEO.  Before 
helping  start  the  co-op  in  1984,  he 
managed  a  family-owned  daily,  then 
negotiated  its  sale  to  Gannett  Co., 
where  he  worked  as  a  publisher  for 
several  years.  Taking  over  as  general 
manager  is  John  W.  Snyder,  PAGE 
operations  manager  for  the  past  13 
years.  Snyder  is  credited  with  foster¬ 
ing  the  growth  of  PAGE  non¬ 
newsprint  purchases  to  more  than  $50 
million  from  50  suppliers. 
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FEATURES 
AVAILABLE _ 

_ AUTOMOTIVE _ 

WE'LL  tXD  the  writing,  you  sell  the  ads! 

Enhance  your  auto  section  and  ad 
sales  with  articles  from  AUTOMOTIVE 
NEWS  and  AUTOWEEK,  the  leaders 
in  weekly  automotive  industry  reporting 
Automotive  News  Syndicate  Joe  Hanley 
(212)  254-0890 
Fax  (21 2)  254-7646 


.Cartoofi. 


www.wai  [\J\J\  Stock. com 

visit  the  web  site,  type  in  a  keyword,  select  a  cartoon 


thousands  of  cartoons  | 
by  the  best  cartoonists 
>  available  to  drop  straight 
'  into  articles  and  features ! 
011  44  207  700  7080  i 


_ ASTROLOGY _ 

Weekly  or  Monthly  Forecasts 
Free  link  to  our  www  brings  readers 
http;//www.time-data.com 
Time  Data  Syndicate  (800)  322-5101 

COLUMNS  AVAILABLE 

“Inspirational  advice  inspired  by  the 
mountains  and  meant  for  the  heart.” 
'Mountain  Therapy'  —  A  column  by 
Nancy  Pollard  Dowie  (435)  649-7600. 


ENTERTAINMENT 

“Hollywood  Behind  the  Scenes” 
Hook  readers  with  insider's  view  of 
what  stars  are  really  doing/ with  photos 
E-mailed  or  US  mail  (8C)8)  959-9977 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  766-7617 


ANNOUNCEMENTS  |_  NEWSPAPEI 

BUSINESS  DEVELOPMENT  '^RndS! 

McGann  &  Co.  www.medii 

New  and  Old  Media  projects/ventures 
imcgann@aug.com 
(904)  826-035 

-  770  Sold 

BUSINESS  OPPORTUNITIES  W.B  GRIMEJ 

OWN  YOUR  OWN  MAGAZINE  G^ilerLur 

Award-winning  city  magazines.  Can  Larry  Grimes-Pre 
be  Icxrated  anywhere.  We  do  consulta-  Wren  Barnett,  Soi 
tions,  production  and  printing.  You  do  Stephen  Kling 

editorial  and  advertising  sales.  All  (505)5 

profits  are  yours,  $100,(X)0-f  potential.  John  Szefc,  Midw( 
(352)  622-2995.  Michael  Brae 


NEWSPAPER  APPRAISERS 


'99  MARKET  VALUATIONS 
KAMEN  &  CO.  GROUP  SERVICES 
Specializing  in  weekly  &  monthly  pub¬ 
lications.  NY  (516)  379-2797,  Tampa 
(727)  786-5930.  Fax  (516)  379-3812 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)568-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  ^  ^  ^ 
Newspapers 

Check  our  Kefereuces 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
(r.Tl  IX-.SCO  IX..  Dalla.s,  TX  7S225 
w'ww.ritkcnbaclicrniedia.com 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISERS 

WHAT'S  YOUR  PAPER  WORTH? 
Find  Out  Today!  !t's  Free! 
www.mediamergers.com 


NEWSPAPER  BROKERS 


770Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301 )  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  SWest/West 
(505)524-0122 

John  Szefc,  Midwest  (91 4)  291  -7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/RAX  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales,  Acquisitions,  Mergers 
(909)  626-6440  Fax  (909)  624-8852 


JMPC,  Est  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers  in  90-12(3  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


NEWSPAPER  BROKERS 


!  Confidential  Appraisal :  Bolitho-Cribb 

We  have  sold  | 

for  Estate,  ESOP,  j  ^  AsSOCiat6S  thousands  of 
I  Partners,  Bank,  Tax,  Publication  Brokerage  publishing  companies  i 
Stock,  Assets  A  Appraisals  since  1923 

asL1923  _  _ _ I 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
jcribbOimt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffalo,  WY,  82834 
jfhicksOtrib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Naples,  FL  341  (fe 
tokisemindspring.com 


jcribbOimt.net  jfhicksOtrib.com  tokisemindspring.com 

For  a  listing  of  publications  for  sale,  go  to  www.crlbb.com 


NEWSPAPER  BROKERS 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1(XX) 

3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  #1 1,  Montclair,  CA  91763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003  FAX  (307)  772-0004 


PHIIilPS  PROPERTIES,  INC. 
Consultants-Investments 
AAanagement-Brokers 
P.O.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 

NEWSPAPERS  FOR  SALE 


FLORIDA  DEMOCRAT  (Statewide) 
Established  1951.  Inactive,  no  equip¬ 
ment  or  real  estate.  Niche  market  pub¬ 
lication,  name,  corporation,  goodwill. 
FAX  (305)  271-5057.  P.O.  Box  5357 
(Miami)  Pinecrest,  FL  33256  Attn:  S. 
Alperin. 


POPULAR  WEEKLY  NEWSPAPER.  Flor¬ 
ida's  largest  weekly  finally  goes  on 
sale.  Family  operated  since  1963.  Pub¬ 
lication  is  an  institution  in  South  Flor¬ 
ida.  This  newspaper  grosses  nearly  $2 
million  yearly.  Owner  will  sell  for 
lucrative  offer.  Send  inquiries  to  R. 
Coady,  8105,  Mizner  Lane,  Boca 
Raton,  FL  33433,  or  E-mail  interest  to 
coadyblue@aol  .com 


FOR  A  UST  OF 

Publications  For  Sole  Go  To  ... 
_ www.mediomergers.com _ 

FOR  CURRENT  USTINGS 
GOTO 

_ cribb.com _ 

TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)  476-3950 


NEWSPAPER  BROKERS 


NEWSPAPERS  FOR  SALE 


GREAT  OPPORTUNITY  IN  Texas  fast 
growth  area.  Twice  weekly,  4,400 
paid  circulation.  Revenue  near 
J5(X),(XX)  and  growing.  Great  poten¬ 
tial.  Terms  considerecT  Rickenbacher 
Media,  (214)  265-9300. 


USTING  OF  THE  MONTH: 
County  seat  Kansas  weekly. 

2,200  circ.  No  competition.  $250,(XX) 
CALL  FOR  A  USTING  NEWSLETTER! 
NAT!ONAL  MEDIA  ASSOCIATES 
EDWARD  ANDERSON,  BROKER 
P.O.  BOX  2001 ,  BRANSON,  MO  6561 5 
(417)  336-3457 

OR  E-MAIL:  BROKEREDl@AOL.COM 

NEWSPAPERS  WANTED 

FACKEIAAAN  NEWSPAPERS  SEEKS  to 
add  quality  publications  to  our  family 
of  community  newspapers.  Thinking  of 
selling?  Please  consider  us.  Cash  or 
terms.  Confidential.  Call  Marc  A. 
Richard  (850)  785-7709  or  mail  Box 
2265,  Panama  City,  FL  32402. 


PUBUCATIONS  FOR  SALE 


•  CENTRAL  CALIFORNIA  COAST: 
MULTI-DAY  NEWSPAPER  -  W/press. 
FY  '99  gross  over  $1M.  Price:  $2.5 
million. 

NORTHERN  CALIFORNIA: 

•  TWO  WEEKUES  -  One  staff,  gross 
$500K.  Near  ocean.  Price:  $575K. 

•  BUSINESS  MAGAZINE  -  Monthly, 
serves  high  demographic  market.  '99 
CF  projection  $200K.  Price:  $1.2 
million. 

•  6-NAMEPLATE  GP.  SUBURBAN  COM- 
MUNITY  NEWSPAPERS  -  3  semi¬ 
monthlies,  1  monthly,  2  monthly 
regional  specialty  puts.  '98  gross 
$8CX)K-t-.  Positive  Cr  Price:  $500K. 

•  SMALL  WEEKLY.  Mountain  area. 
Price:  $100K. 

Mel  Hodell,  Broker 
Contact  Gregg  K.  Knowles, 
Exclusive  Agent 

(909)  626-6440.  Fax  (W9)  624-8852 


NORTHERN  CALIFORNIA  profitable 
and  growing  family  oriented  monthly 
publication.  Low  overhead,  excellent 
opportunity.  Contact  Philip  York  (530) 
926-6236  and  (530)  926-5575. 


NEWSPAPER  BROKERS 


‘A  traditioii  of  service 

to  commuiiity  newspapers’ 

“You  can  count  on  our  knowledge  and  experience  when  you  are 
contemplating  the  sale  of  your  community  newspaper.  “ 

Bolitho  Media  Service  iJB 

Brokers  •  Appraisers  •  Consultants 

(580]»  421-9600  ik 

P.O.  Box  1985  •  Ada,  OK  74821-1985  Tom  Bolitho 
Web  address:  bolitho.com  •  e-mail:  bolitho@bolitho.com 
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IMPORTANT!  Please  tell  us  about  yourself: 


E&P 


52  ISSUES. 
75  BUCKS. 


□  YES!  Please  enter  a  one  year  subscription  to  E&P  in  my 
name.  I  pay  only  $1 .44  per  week  -  a  savings  of  $61 .00  off  the 
cover  price! 


Name 


E-mail 

Company 

Address 


I  City _ State _ Zig _ 

i  □  Save  me  more  money!  Send  me  two  years  for  only  $135 

I  □  Bill  me.  □  Payment  enclosed.  Charge  my  □  VISA  □  MC  □  AMEX 
i  # _ Exp. _ 

:  Signature _ 

Ostrid  of  CcAinM  residerils  please  add  apptcatile  sales  tax  Canada  residenis  please  add  GST.  Your  subscripton  is  tax  deductitile. 
International  (outside  U.&  and  Canada):  U.&  $125  surface  U  S.  S315  a»r 

;  ^  RECYCLED  PAPER 


A.  Your  Business  (Check  Only  One  Category) 

1.  J  Dally  Newspaper 

7.  J  Graphic  Arts  /  Printing 

2.  J  Weekly  Newspaper 

Service  /  Newspaper 

2a.  -J  Radio  Station 

Supplier 

1  2b.  J  TV  Stations 

8.  J  News  Service/ Feature 

2c.  J  Cable  TV  Network 

Syndicate 

2d.  J  On-line  City  Guide 

9.  J  Publicity  and  Public 

6.  -i  Magazine /Other 

Relations 

Publication 

10.  J  Library  /  Federal  /  State 

2e  J  Software  Provider 

and  Local 

3.  J  Corp./lnd./Assn. 

Governments 

1  Buying  Advertising 

1 1 .  J  Education:  Students  / 

Space 

Teachers 

4.  -1  Advertising  Agency 

Other  (Please  specify) 

5.  J  Newspaper  Rep. 

B.  Your  Occupation  (Check  Only  Qm  Category) 

1  A.  J  Publisher 

M.  JPR  Mgr. 

B.  J  President 

0.  JProd  Mgr. 

C. -iV  President 

P.  -1  Composing  Mgr. 

D.  J  Editor 

Q.  J  Circulation  Mgr. 

01.  J Producer 

R.  J  Editorial  Dept. 

02.  -J  Station  Mgr. 

S.  J  Advertising  Dept. 

03.  -1  News  Dir. 

T.  -1  Circulation  Oept. 

04.  J  Dir.  New  Media 

V.  J  Production  Dept. 

1  05.  -1  Content  Dir. 

W.  -1  Promotion  Oept. 

i  06.  J  Webmaster 

X.  -J  Freelance  Artist/Writer 

1  E.  J  General  Mgr. 

Y.  J  Newspaper  Dealer/ 

1  F. -1  Business  Mgr. 

Distributor 

1  G.  J  Controller 

Z.  J  Retired 

H.  J  Advertising  Mgr. 

AA.  J  MIS  Mgr. 

I.J  Sales  Mgr. 

BB.  J  Prepress  Mgr. 

J.  JCIassMgr. 

CC.  -J  Mailroom  Mgr. 

K.  J  Research  Mgr. 

Other  (Please  specify) 

L.  J  Promo  Mgr 

1 

3B9K2 


P.O.  BOX  3000 
DENVILLE,  NJ  07834-9735 


11  W  19th  Street.  New  York.  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  llsadQmediainfo.com  •  micheleaQmediainfo.com 


EQUIPMENT  & 
SUPPLIES 

CAMERA  &  DARKROOM 

NO  NONSENSE  50"  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


EQUIPMENT  FOR  SALE 

TWO  CHESIRE  LABELING  MACHINES 
Heat  wheel  and  glue  wheel. 
Bought  new,  still  like  new. 

Call  (256)  546-0600,  ask  for  Bill 


MAILROOM 


1  Hall  Monarch  Bottomwrap  & 
1  Hall  Monitor  Counter 
Stacker/ with  Ranger  Laser. 
As  is.  Will  Sell  or  Trade  for 
Kirk  Rudy  Labeling  Machine 
with  215  txise  ancr21 1  head. 
Call  (903)  596-6250 


6  Stai-hi  Extendabelt  Conveyor,  retract 
to  9',  extend  to  19'.  Base  29",  belt 
16".  4  Stewart-Glaphat  Adjustoveyor, 
retract  to  12',  extend  to  30'.  Bose  35", 
belt  18".  All  ten  conveyors  480  volt,  3 
phase.  Call  Manny  Rodriguez,  The  Cin¬ 
cinnati  Enquirer,  (513)  369-3545 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
StitcherArimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


LARGE  GROUP  OF  1 992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)356-4886  Fax  (816)  887-2762 


A4AILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fox  (407)  273-901 1 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 


MM  ANSWER 

METRO  NEWS  SERVICE,  INC. 
NaHonwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
E-mail:  mnsl@metro-news.com 
www.metro-news.com 


Mil!  ONE  ALTERNATIVE  FOR 
PRUDENT  NEWSPAPERS  MM! 
Circulation  Development,  Inc. 
Teleservices  For  Newspapers 
(800)  247-233^ 
www.circulation.net 


BLENKARN  TELEMARKETING 

•  Auto  pay  experts 

•  Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)218-6731 


JOHN  A.  BURKE 
NY  •  NJ  •  PA 

CIRCULATION  MARKETING  SERVICES 
Phone/Fox:  (516)  588-2735 


PRO  <;tart<; 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


_ MAILROOM _ 

I  NEWSTEC,  INC. 

;  Specializing  in  SLS/Muller  Martini  and 
I  Heidelberg  Inserting  Systems 
i  •  Spare  Parts  •  Training  •  Installation 
'  •  Mailroom  Systems 

j  •  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
I  www.newstec.com 


PIONEER  EQUIPMENT 
•  Inserters  &  Stackers 
•  Strapers  •  Labelers  •1/4  Folders 
I  (217)431-0275,  Fax  (2 17)  43 1-0273 

PRE-QWNED  MAILROOM  Equipment 
I  Bill  Kanipe,  ALTA  GRAPHICS,  INC. 

I  (770)  428-5817  Fax  (770)  590-7267 

I  PRESSES 

,  COMMERCIAL  PRESSES  &  AUXlUARIES 
1  Brush  Dampener  Conversions 
j  (815)  648-461 1  Fax  (815)  648-2856 


I  DON'T  SELL  YOUR  PRESS 
Until  You  Contact 
Nevimian  International,  L.L.C. 

I  Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
j  Web  and  Newspaper  Web  Presses" 

,  PRESSES  WANTED:  HARRIS  V25  V22 
I  VI 5A  VI 5D  or  845,  KING  Process 
!  Color  or  Daily;  GOSS  Community 
j  Urbanite  Metro;  ^LNA  D30  C96 

!  Tel:  (913)648-2000 

I  Fax:(913)648-7750 

i  - 

I  FIVE  UNIT  WEB  LEADER,  1982,  very 
'  clean.  Move  by  Oct.  30.  65,000/offer 
I  (815)877-4044 


GLOBAL  SINGLEWIDTH  SALES 
Sell/Rebuild  Used  Equipment 
Specializing  in  C^ss 
Inventory  Immediately  Available 
Call  (630)  876-9977 
Fax  (630)  876-9972 


CIRCULATION  SERVICES 

HEADUNE  PROMOTIONS,  INC. 

'  TELEAAARKETING  SERVICES 

I 

;  NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
)  Professional  representation 

I  that  you  demand. 

!  COMPARE!  Test  Programs  Available 

E-mail  Hdlinel  ©aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


SPECTRUM  MARKETING  SERVICES 
A  teleservices  solution  for 

•  Cold-call  projects 

•  Stop-saver  projects 

•  Up-grade  projects 

Call  Doug  Reese  at  (800)  972-6778  . 

TELE  DIREa  MARKETING,  INC. 
(912)  226-6 1 00  Fax  (9 1 2)  226-54 1 4 
“newspaper  telemarketing  experts” 


PRESSES 

GOSSHV  1/2  FOLDER 
22  3/4'  CUTOFF 
Good  Condition 
Call  Buffalo  Newspress  Inc. 
1  (800)  886-1736 
Kathy 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESS  FOR  SALE 
1 3-unit  Goss  Community  SC/SSC 
comprised  of  1  -three  high,  3-two 
highs,  4  mono  units.  Equipped  with 
pneumatics,  brush  dampening  and 
motorized  comps.  Clean  &  in  excellent 
condition.  Can  be  seen  running. 
Inter-Continental  Graphics  Inc. 
(941)561-6401  inter@sprintmail.com 


SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTAIilNG 
newspaper  presses  since  1910. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
For  a  complete  list  of  presses. 
(800)  255-6746  or  (913)  492-9050 
www.inlandnews.com 


'  PRESSES 

•Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

'  •New  or  Rebuild  Goss  R.T.P.  42"  +  45" 

I  •Goss  Y  columns  all  sizes 
•Goss  Metro  Units 
■  •Harris  1 650  folder  22  3/4" 
i  ^9  unit  Goss  Cosmo 
I  22  3/4"  cut-off 
7  42"  RTPs 
j  3-2  Folder 
j  Fincore  drives 

j  Northeast  Industries,  Inc. 

i  Tel:  (800)  821-6257 

!  Fax:  (323)  256-7607 


CIRCULATION  SERVICES 
TELEMARKETING  PROFESSIONALS  Inc 
Coast  to  Coast  Telemarketing 
Over  25  years  of  experience 
to  the  Newspaper  Industry 
Our  quality  is  second  to  none 
Al  Schreibman  (800)  830-3776 


COMPUTER  SOFTWARE 

SOFTWARE  (or  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http:  /  /  WWW. (akebrains.com 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEQRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hour  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


_ PRESSES _ 

j  USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

I  (800)  257-3045 

I  WANTED  TO  BUY 

j  BUYING  news  photos,  sports,  politics, 

I  personalities,  events.  Any  quantity, 
j  anywhere.  Call  Jim  1  (800)  872-9990. 


WANTED  DEAD  OR  AUVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


FERAG  EQUIPMENT 


FE9AG  MULTI  CELL 
STACKER  COMPLEXES 
FOR  SALE 

Contact;  John  Wills 

Mom:  (516)  843-3003 
fax:  (516)  843-2280 


MELVILLE,  NY 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
!  Unsafe  floors,  catwalks  and  lad- 
'  derwoys?  Dirty  air  handling  systems, 
i  ductwork? 

Daily  Service  Contracts 
i  One  Time  Service 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 

I  PRESSROOM  CLEANERS 
I  CALL  TOLL  FREE  (800)  657-2 1 1 0 


PUBUSHER  CONSULTANTS 

CRADICK  &  MINIE 
Confidential  Consultants  To  Publishers 
70  years  combined  industry  experience 
1  (888)414-5038 


Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


www.mediainfo.com 
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INDUSTRY 

SERVICES 


NEWSPAPER  EXECTUTIVE  SEARCH  NEWSPAPER  EXEQUTIVE  SEARCH 


Executive  Search  Consultants 


“Our  Associates  are  former  newspaper  execs  with  over  70  years 
experience,  call  me  for  a  confidential  discussion  of  your  needs.” 

Ron  Haas  &  Associates 

713-977-8955  Fax  713-977-9656 
e-mail:  rhaas@rhaas.com 


CIRCULATION  SERVICES 


CIRCUUTION  SERVICES 


CIRCULATION  SERVICES,  INC. 

The  Prepaid  Subscription  Telemarketing  Leader 
Offering  The  Programs  Innovative  Circulators  Need 

•  25%  Minimum  Prepaid  Subscription  Sales 

•  Post  Start  Verification  with  Instant  E-mail 

•  Do-Not-Call  File  Cleanup 
•  Upgrade  Conversions  &  Non-Pay  Restarts 
Call  1-888-343-0470  for  more  information 


Product 

AN  iServices 

DIRECTORY 

For  Business  Card  Adverrising 

or  Advertise  here, 
call  (212)  675-4380,  ext.  174 

Contract  rates  available 


More  than  100  newspapers  are  maximizing  their  retention 
efforts  through  Ver-A-Fast’s  proven  programs.  Don’t 
wait  and  lose  another  customer. 

Start  Verification  •  Stop  SaverA^erification 
Continues  •  Collection  Courtesy 
Non-Payment  Stops  •  Complaint  Analysis 
Conversions  •  Trial  Plus 
1-800-327-8463. 


HELP  WANTED 

_ ACADEMIC _ 

DIREaOR  OF  THE  UNDERGRADUATE 
Journalism  Program,  Rutgers  University 
-  Newark.  Established  scholar  and 
educator  specializing  In  traditional 
print  or  electronic  journalism.  Knowl¬ 
edge  of  broadcasting  and  transition  to 
digital  technology  essential.  Candi¬ 
dates  should  have  scholarly  record 
appropriate  for  appointment  as  a 
tenured  associate  or  full  professor  at 
major  research  university;  M.A. 
required/Ph.D.  preferred,  letter  of 
application,  c.v.  and  the  names, 
addresses  and  telephone  numbers  of  at 
least  three  references  to:  Professor 
Gabriel  Miller,  Chair-Journalism 
Search  Committee,  Rutgers  University, 
Department  of  English,  360  Martin 
Luther  King,  Jr.  Blvd,  Newark,  NJ 
07102-181T.  Submit  by  December  1 
for  full  consideration. 

EO/  AA  employer 


ADMINISTRATIVE _ 

CHIEF  EXECUTIVE  OFFICER 
MySanAntonio.com 

You  probably  read  about  it  recently. 
The  Hearst  Corp.  and  Belo  have  cre¬ 
ated  an  Internet  portal  for  San  Antonio 
and  South  Texas.  This  is  a  start-up. 
Your  job  is  to  grow  the  business  with  a 
targeted  initioT  staff  of  25.  The  best 
candidates  will  have  a  strong  business 
and  leadership  background.  Working 
familiarity  with  the  wSj  is  a  must.  \A^ 
want  someone  who  is  entr^reneurial. 
but  comfortable  working  with  a  board 
of  directors  consisting  of  TV  and  news¬ 
paper  leaders.  Competitive  salary, 
incentive,  and  benefits  package.  Send 
your  resume,  salai^  history  and  com¬ 
pensation  expectations  to  New  Media 
Manager,  P.O.  Box  2171,  San 
Antonio,  TX  78297;  fax  (210)  250- 
2905;  E-mail  ncash@express-news.net 


JOURNALISTS  WANTED 

for  The  Freedom  Forum  Ph.D.  Fellowship  Program 

The  School  of  Journalism  and  Mass  Communication  at  the 
University  of  North  Carolina  at  Chapel  Hill  is  seeking  applicants 
for  its  sixth  class  of  Freedom  Forum  Ph.D.  Fellows.  Open  to  mid¬ 
career  professionals  with  at  least  10  years  of  news  experience. 
Must  be  currently  employed  full  time  in  a  news  operation. 
Experience  as  adjunct  faculty  member  beneficial  but  not  essen¬ 
tial.  The  27-month  program  pays  up  to  $50,000  a  year  plus  tuition, 
medical  insurance  and  travel  benefits.  GRE  required  of  all  appli¬ 
cants.  Master's  not  required.  This  program  is  funded  by  The 
Freedom  Forum. 

Contact:  Margaret  A.  Blanchard 
mablanch(![*^mail.unc.edu 
919  /  962-4072 

Program  information  also  available  at; 
http://metalab.unc.edu/jomc/academic/graduate/financial/fff.html 
Deadline:  Dec.  1, 1999 
Class  enters  May  2000 

UNIVERSITY  OF  NORTH  CAROLINA 
THE  FREEDOM  FORUM 


_ ADMINISTRATIVE _ 

,  EMMERICH  NEWSPAPERS,  publisher 
!  of  21  newspapers,  seeks  an  editor/ 

I  publisher  for  twice-weekly  in  Yazoo 
I  City,  MS.  Yazoo  County  nas  25,000 
i  people  and  is  45  minutes  northwest  of 
!  Jackson,  Mississippi.  Send  resume  to 
Wyatt  Emmerich,  P.O.  Box  16709, 
Jackson,  MS  39236  or  call  (601 )  977- 
0470.  Pay  is  a  base  plus  performance 
’  bonus. 


ADMINISTRATIVE 


ADMINISTRATIVE 

CLASSIFIED  ADVERTISING 
DEADLINES 

In-Column  Advertisements 


Saturday  issue 
Clossified  Display 

Friday  5pm  (EST)  8  days 
prior  to  publication 

ADMINISTRATIVE 


GROUP  DIRECTOR 
Publisher  Relations 

i 

!  Leading  publishing  firm,  subsidiary  of  diversified  communications  conglomerate,  is 
conducting  a  search  for  a  talented  executive  to  join  its  sales  and  marketing  management 
team.  As  the  Group  Director  in  charge  of  Publisher  Relations,  you  will  play  an  important 
collaborative  role  in  identifying  marketing  opportunities  for  the  ^ture  and  be 
responsible  for  building  effective  relationships  with  this  important  client  group. 

This  is  a  highly  visible  position  requiring  someone  with  a  consultative  marketing 
style  who  is  results  driven.  The  core  function  of  this  position  is  to  develop 
circulation  and  product  growth  strategies  in  concert  with  publishers  currently 
served  by  the  Company.  The  Croup  Director  strategically  executes  marketing  plans 
to  maximize  the  sales  of  the  publications  we  distribute.  He  or  she  establishes  and 
maintains  productive  relationships  with  all  Senior  Circulation  executives  we  do 
business  with  and  has  a  good  working  knowledge  of  the  competitive  newspaper 
wholesaler  landscape. 

The  candidate  we  seek  has  a  Bachelor’s  degree  with  specialization  in  Marketing, 
Liberal  Arts  or  equivalent  experience  and  training;  three  to  six  years  related 
experience  in  sales/marketing,  including  significant  experience  interacting  at  the 
Publisher  level.  Must  have  strong  interpersonal  and  communication  skills  and  be 
at  ease  in  social  and  business  gatherings  with  high  level  publishing  executives.  We 
seek  strong  management  and  business  negotiation  skills;  the  ability  to  develop  and 
deliver  sophisticated  sales  presentations;  and  understanding  of  flnancial^udgeting 
concepts  including  marketing/statistical  analysis. 

We  offer  an  attractive  compensation  package  including  incentives  and 
comprehensive  benefit  program.  Interested  candidates  should  respond  in 
confidence  indicating  salary  requirements  to: 

SKY  BOX  205-GD, 

235  Park  Avenue  South,  4th  fir,  NYC  10003 

An  EOE  Emolover. 
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HELP  WANTED 


_ ADMINISTRATIVE _ 

GENERAL  MANAGER 
A  27  year  old  weekly  newspaper  in 
one  of  the  fastest  growing  top  25 
southeast  markets  needs  o  General 
Manager  with  the  opportunity  to 
become  publisher.  Compensation 
package  would  include  equity  partici¬ 
pation.  To  apply,  send  your  resume 
clearly  demonstrating  yes  answers  to 
the  following  questions.  Are  you  an 
experienced  manager  of  a  free  weekly 
newspaper?Have  you  built,  supervised 
and  maintained  a  successful  sales 
operation?Are  you  experienced  with 
forecasting  revenues  and  developing 
and  managing  tight  expense  budgets? 
Do  you  have  the  ambitions  to  earn  an 
equity  position  as  a  result  of  your 
performance?Send  resume  to  Box 
08959,  Editor  &  Publisher. 


SENIOR  MEDIA  PROFESSIONALS 
The  International  Research  and 
Exchanges  Board's  ProMedia  Program, 
a  USAID-funded  project,  seeks  long¬ 
term  Resident  Advisor  to  lead  a  print 
media  development  program  in 
Belarus.  Ideal  candidates  are  experi¬ 
enced  professionals  with  at  least  10 
years  business  management  and/or 
journalism  experience  in  print  media. 
Some  Broadcast  experience  and 
regional  language  skills  helpful.  Prefer 
extensive  media  autlet  management 
experience.  Send  resume/cover  letter 
to  IREX/Promedia-BO,  1616  H  Street, 
NW,  Washington,  DC  20006,  Fax 
(202)  628-8189. 


_ ADVERTISING _ 

AD  DIRECTOR/SALES  MANAGERS  - 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 

ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
www.boonenewspapers.com 


ADVERTISING  AND  MARKETING 
DIRECTOR.  We're  looking  for  a  savvy 
sales  and  marketing  professianal  to 
build  on  our  success  and  share  in  it. 
We're  the  Daily  Report  in  Atlanta,  a 
high  auality,  highly  acclaimed  business 
daily  that  circulates  to  a  high  net  worth 
paid  readership  -  Georgia's  legal  pro¬ 
fessionals.  A  sterling  franchise  in  a 
sensational  market.  Take  charge  of  dis¬ 
play,  classified  and  specialty  advertis¬ 
ing  operations.  Lead  staff  of  five,  with 
room  for  expansion.  Oversee  market¬ 
ing  strategy  for  all  facets  of  our  busi¬ 
ness.  We  offer  a  I  ucrative  pay 
package,  rewarding  challenges  and 
the  opportunity  to  grow  with  a  fast¬ 
growing  national  media  company. 
Send  resume,  salary  requirements  to 
Box  327,  Daily  Report,  1 90  Pryor 
Street,  SW,  Atlanta,  GA  30303. 

Fax  (404)  523-5924 
srgard@mindspring.com 


I _ ADVERTISING _  I 

ADVERTISING  DIREQOR  i 

The  Lima  News,  a  mid-market  (35,600  I 
D,  44,100  S)  Ohio  daily  in  a  strong  j 
regional  retail  MSA,  is  seeking  a  j 
creative,  energetic  advertising  pro¬ 
fessional  to  lead  its  advertising  team. 
Responsibilities  include  management  of 
local,  regional  and  classified  inside 
sales  staff,  development  of  creative 
advertising  programs,  promotions  and 
niche  products.  Qualified  candidates 
must  hove  a  proven  sales  management  | 
background  with  experience  in  local  | 
i  and  national  newspaper  sales,  be  goal  i 
1  oriented,  responsible  to  change  and  | 
j  challenges  and  possess  the  human  j 
relations  skills  necessary  to  motivate 
j  and  manage  a  dynamic  advertising 
I  department  in  a  sales  team  environ- 
I  ment.  A  minimum  of  five  years  daily 
newspaper  experience,  previous  j 
j  advertising  director  experience  and  a  j 
degree  in  marketing/sales  preferred,  j 
We  offer  a  competitive  salary,  plus 
MBO,  an  excellent  benefits  package 
and  a  friendly  work  environment  in  our 
;  state-of-the-art  facility.  Interested  can- 
;  didates  should  submit  resume  and 
;  cover  letter  by  November  1  to  The  Lima  ' 
;  News,  Human  Resources  Director,  P.O. 
j  Box  690,  Lima,  OH  45802.  EOE  j 

i  I 

I  ADVERTISING  MANAGERS 
!  “Got  pizzazz?”...  Brehm  Communica-  [ 
j  tions  www.BrehmCommunications.com  j 
j  a  progressive,  privately-owned  cor-  | 
j  poration  with  58  community  pub-  i 
I  lications,  needs  both  ad  directors  and  ! 
!  retail  ad  managers  who  can  “make  a  j 
difference”  in  unique  California  and  I 
!  Arizona  markets.  If  your  advertising  | 
I  career  has  been  outstanding  to  this  j 
!  point,  but  you  need  a  positive  change 
to  a  new  environment,  let's  talk.  You 
supply  the  knowledge,  experience  and 
hands-on  selling  and  coaching  ability, 
and  we'll  provide  a  challenging  and 
rewarding  position.  Want  potential? 
Several  of  our  publishers  started  in  our  i 
j  advertising  departments.  If  you're  the 
j  overachiever  we  want,  send  resume, 
with  career  and  earnings  expectations, 

I  to  Mel  “Doc”  Croucher,  Brehm  Com- 
I  munications,  P.O.  Box  28429,  San 
;  Diego,  CA  92198-0429.  ! 

i  DISPLAY  AD  MANAGER.  The  Long-  i 
!  mont  Daily  Times-Call,  a  21,000  Cw-  ' 
I  orodo  daily,  is  looking  for  an  experi¬ 
enced  display  advertising  manager.  , 
j  Must  have  excellent  communications  j 
I  and  sales  skills  and  be  able  to  train,  | 
1  direct  and  motivate  a  proven  high-  j 
caliber  sales  team.  The  ideal  candidate  ! 
j  must  be  an  energetic,  self-directed  I 
person  who  can  handle  multiple 
j  priorities  and  thrive  in  a  fast-paced  j 
!  and  rewarding  “state  of  the  arf  team 
j  enviranment.  Send  comprehensive 
I  cover  letter  with  resume  and  salary  his- 
I  tory  to  HR  Manager,  Attn:  Display,  The 
Daily  Times-Call,  P.O.  Box  299,  Long- 
I  mont,  CO  80502.  Fax  (303)  776- 
j  0837  or  E-mail  HR@Lehmancomm.com 

I  DISPLAY  ADVERTISING  MANAGER 
A  Colorado  mountain  newspaper  pub- 
I  lishing  company  is  looking  for  a  sec- 
j  ond  in  command  in  our  advertising 
department.  This  individual  would  have 
direct  supervision  of  our  outside  sales  j 
reps.  All  display  function  responsibility.  1 
Hands  on  management  experience  a  I 
plus.  Send  resume  and  cover  letter  to 
Human  Resources,  P.O.  Box  6607, 
j  Avon,  CO  81620. 


_ ADVERTISING _ 

HANDS-ON  SALES  MANAGER  for 
expanding  weekly  newspaper  and 
seasonal  guide  publisher  in  VT's 
Northeast  Kingdom.  Salory,  com¬ 
mission,  bonus,  benefits.  Equity  posi¬ 
tion  considered  for  right  candidate. 
Resume,  references,  compensation 
requirements  to  Jessica  Hyman, 
Holdcraft  Communications,  Inc.,  P.O. 
Box  1 396,  Lyndonville,  VT  05851  or 
E-mail:  jessica@holdcraft.com 

OHIO  NEWSPAPER  SEEKS  an  advertis¬ 
ing  salesperson  ready  to  step  up  to 
become  an  advertising  manager.  Will 
be  eligible  far  promotion  within 
award-winning  newspaper  group  that 
is  located  throughout  the  region.  Com¬ 
petitive  pay  plus  excellent  fringe  bene¬ 
fits  and  substantial  bonuses  for  suc¬ 
cessful  performance.  If  you  love  sales 
and  are  determined  to  build  an  incredi¬ 
ble  career,  yau  should  apply  here.  Call 
1  (800)  524-1990  Use  job  code  1 405. 

THE  IDAHO  STATESMAN  (66,000  dai¬ 
ly/87,000  Sunday)  seeks  an  experi¬ 
enced  retail  ad  manager  for  our 
notional,  major  and  local  advertising 
outside  sales  teams.  Will  develop  busi¬ 
ness  strategies;  plan  and  budget 
market  segments;  and  manage,  hire, 
train  and  motivate  a  staff  of  25.  The 
Statesman,  located  in  Boise  in  the 
foothills  of  the  Rockies,  is  in  a  growth 
market  and  is  headquarters  to  several 
international  corporations.  With  a 
moderate  climate,  Boise  is  a  great 
place  to  live  for  anyone  who  enjoys  the 
outdoors  but  appreciates  urban 
amenities. 

Competitive  salary,  bonus  and  benefits 
(includes  401  (k)  and  retirement  plans). 
Send  letter,  resume  and  salary  require¬ 
ments  to  Keith  Bulling,  The  Idaho 
Statesman  1200  N.  Curtis  Road,  Boise, 
ID  83706,  or  E-mail  us  from  our  web 
site  at  www.idahostatesman.com 

CIRCULATION 

ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  vireb  site: 
www.boonenewspapers.com 

CIRCULATION  DIREQOR 
Today's  News-Herald,  a  five-day  daily 
in  Lake  Havasu  City,  AZ,  is  seeking 
applications  for  an  anticipated  open¬ 
ing  for  director  of  circulation.  The  suc¬ 
cessful  candidate  will  have  manage¬ 
ment  experience  in  circulation  and  a 
successful  history  in  subscriber  and 
single-copy  sales,  marketing  and  NIE. 
The  position  also  oversees  circulation 
of  a  nearby  weekly  and  is  a  key  part 
of  the  publications'  management  team. 
Send  resume,  cover  letter  and  salary 
history  to  Mike  Quinn,  president.  River 
City  Newspapers,  2225  W.  Acoma 
Blvd.,  Lake  Havasu  City,  AZ  86403. 


CIRCULATION  DIREQOR 
1 6,000  twice-weekly  AM  in  resort  com¬ 
munity  seeks  energetic  pro  with  10 
years'  experience  in  systems,  promo¬ 
tions,  single-copy,  home  delivery, 
budgeting  to  lead  flagship  and  six 
weeklies.  People  skills  are  a  must. 
Expertise  in  Baseview  software  a  plus. 
The  Virginia  Gazette,  216  Ironbound 
Road,  Williamsburg,  VA  23188. 


!  _ CIRCULATION _ 

BRANCH  MANAGER 

The  Mercury  News,  the  newspaper  of 
Silicon  Valley  is  looking  for  a  Branch 
Manager  to  provide  leadership  in  a 
I  NDM  Circulation  Branch  office.  This 
position  will  provide  leadership,  set 
I  performance  expectations,  coach  and 
j  mentor  district  advisors,  customer 
j  advocates,  helpers,  delivery  agents 
I  and  independent  contractors.  The 
I  manager  will  be  expected  to  lead 
'  efforts  of  the  branch  teams  to  plan  and 
;  implement  programs  aimed  at  meeting 
or  exceeding  home  delivery,  goals. 

I  Position  requires  four  year  college 
degree  with  an  emphasis  in  business 
preferred.  2-5  years  newrspaper  circub- 
I  tion  management  experience.  Skilled  in 
i  facilities  management  and  knowledge 
I  of  independent  contractors  law.  Profi¬ 
ciency  on  a  PC  in  MS  Word  and  Excel. 
Excellent  verbal  and  written  communi¬ 
cation  skills.  Candidates  must  hove  the 
:  ability  to  create  and  foster  a  work 
atmosphere  that  motivates  branch 
personnel  to  succeed.  Must  be  able  to 
perform  in  a  stressful,  rapidly  chang- 
j  ing,  deadline-oriented  work  environ- 
I  ment. 

I  We  prefer  to  receive  resumes  by  E-mail 
j  (na  attachments).  Paste/type  your 
j  resume  in  the  body  of  the  message. 

I  Specify  the  position  you  are  applying 
j  for  in  the  subject  box.  You  may  also 
i  mail  your  resume.  You  must  specify  the 
I  position  you  are  applying  (or  in  your 
;  cover  letter. 

Human  Resources  Department 
I  jobs@sjmercury.com 

! 

I  (Re:  Branch  Manager) 

San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  951 90 

j  Equal  Opportunity  Employer 

CIRCULATION  DIREQOR 
j  The  Citizen,  a  15,000  circulation  daily 
j  in  central  New  York  is  seeking  a 
I  qualified  individual  to  head  our  circula¬ 
tion  department.  Auburn  is  in  the  heart 
of  the  Finger  Lakes  and  offers  the  very 
best  in  “quality  of  life”.  If  you  would 
like  to  be  considered  (or  this  position, 
send  your  resume  to  Richard  J. 

:  Emanuel,  publisher.  The  Citizen,  25 
I  Dill  Street,  Auburn,  NY  1 3021 .  Or 
I  E-mail  rjel@tds.net 

j  CIRCULATION  A4ANAGER 

In  Iowa  for  two  daily  newspapers, 
(20,000  7-day  and  3,600  5-dav), 
three  weekly  shoppers,  and  a  weekly 
16,000  2nd  Class  farm  publication. 
We  are  seeking  a  growth  oriented 
hands-on  manager  with  experience  in 
all  areas,  including  carriers,  single 
copy,  motor  route,  mail  delivery, 
telemarketing  sales,  promotion  and 
marketing.  We  need  an  aggressive 
take-charge  team  player  with  the 
desire  to  succeed.  Company  offers 
excellent  salary  and  benefits  package, 

!  including  401  (k).  Send  resume  and 
salary  history  to  Larry  Bushman,  The 
I  Messenger,  P.O.  Box  659,  Fort  Dodge, 

I  lA  50501,  or  fox  to  (515)  573-2148. 
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CIRCULATION 


CIRCUIATION 
AREA  SALES  MANAGER 


CIRCUIATION 
SALES  REPRESENTATIVE 


CIRCULATION  MANAGER 

Direct  Marketing  subsidiary  of  The  Col¬ 
umbus  Dispatch  seeks  a  Circulation 
Manager  for  its  saturation  TMC  ser¬ 
vice.  Current  coverage  is  980,000 
households/week  with  a  delivery  on 
Sunday  and  Wednesday. 

Requirements: 

•Management  of  daily  newspaper 
circulation  over  60,000 
•Supervision  of  district  managers 
•Knowledge  of  computer-based  distri¬ 
bution  systems 

•Detailed  knowledge  of  independent  con¬ 
tractor  relationships 

•Ability  to  analyze  multiple  problems 
simultaneously,  establish  priorities,  and 
provide  quick  and  efficient  solutions 
•Ability  to  communicate  at  all  levels  of 
the  organization  -  from  top  manage¬ 
ment  to  independent  contractors  to 
advertisers  and  residents 
•Experience  managing  customer  ser¬ 
vice  functions 

•Knowledge  of  transportation  systems 

Prefer  candidate  with  5+  years  of  daily 
circulation  experience,  college  degree, 
excellent  communication  skills,  com¬ 
puter  literate,  positive  work  ethic  and 
ability  to  lead  organizational  change. 
We  oner  exceptional  benefits  and  a  com¬ 
petitive  salary.  Send  or  fax  resume  to: 

DCS,  Inc. 

7801  N.  Central  Drive 
Lewis  Center,  OH  43035-0262 
Attn:  HR  -  Circulation 
Fax:  (740)  548-4940 

EOE 


CIRCUIATION  SALES  & 
PROMOTIONS  MANAGER 
Midwest  PM  daily  seeks  individual  with 
circulation  sales  experience.  You'll 
work  with  our  district  managers,  car¬ 
riers  and  drivers  to  grow  our  home- 
delivery  as  well  as  single-copy. 
Excellent  opportunity.  Good  starting 
ay  plus  bonus  plan.  Competitive 
enefits  package.  Apply  to  J 
McCullough,  NewsTribune,  426  Sec¬ 
ond  Street,  La  Salle,  IL  61 301 . 


Need  high  energy  individual  to  be 
responsible  for  recruiting,  training  and 
maintain  a  force  of  door-to-door  [ 
solicitors,  to  canvas  non-subscriber  i 
households  for  home  delivery  subscrip-  i 
tions  to  the  nations  fastest  growing  ! 
newspaper,  the  Rocky  Mountain  News,  i 
j  Must  hove  a  proven  sales  background,  ; 

with  the  ability  to  train  others.  Need  < 

I  solid  computer  skills  for  spreadsheets  I 
I  and  written  reports.  Prefer  a  minimum 
of  three  years  experience  in  a  man-  | 
agement  role  in  the  newspaper  sales/ 
j  promotions  environment,  preferably  in  | 

'  the  circulation  department.  Salary  45K. 
j  Call  Fred  Kissell  at  (303)  892-5467  | 

CIRCULATION  | 

t  i 

I  America's  Fastest  Growing  Newspaper  i 
!  Needs  District  Managers  To  Support  ! 
j  Our  Growth 

I  DISTRO  MANAGER 

I  District  Managers  are  responsible  for  j 
;  recruitment,  training,  contracting  and  j 
1  for  providing  superior  customer  service  ' 
j  to  our  home  delivery  subscribers.  Sue-  ! 
j  cessful  candidates  will  have  three  to  . 
five  years  of  management  experience, 
preferably  in  newspapers,  college  I 
■  degree  preferred  or  equivalent  experi-  j 
I  ence  and  be  able  to  identify  and  I 
quickly  solve  problems.  Good  organi¬ 
zational  and  communication  skills  a 
must;  computer  skills  helpful. 

Must  be  able  to  work  flexible  hours.  | 
^  Applicants  must  have  reliable  trans-  i 
portation,  current  MVR  and  proof  of 
car  insurance. 

If  you  can  meet  these  requirements  and 
are  ready  to  join  a  company  that  offers  I 
i  excellent  salary,  32-45  plus  incentive,  , 
auto  reimbursement,  401  (k),  stock  plan 
and  benefit  package,  please  send  your 
resume  and  salary  history  to: 

Denver  Rocky  Mountain  News 
Human  Resources  Department  I 
I  400  W.  Colfax  Avenue  | 

Denver,  CO  80204  ] 

I  uribec@denver-rmn.com  ^ 


Don’t  miss  the  Help  Wanted 
ads  in  this  week’s 

NEWSPAPER 
WORKPLACE  & 
EMPLOYMENT 
FEATURE 

Pages  29  thru  31 

CHARLOTTE  SUN  HERALD 
COURIER-JOURNAL 
HERALD-SUN 
UNIVERSITY  OF  ILLINOIS 


i  metr® 


The  Oregonian  is  seeking  an  energetic, 
sales-oriented  circulation  sales 
representative.  The  candidate  will  be 
responsible  for  circulation  sales  and 
customer  service  in  an  assigned  geo¬ 
graphic  area  within  the  Portland,  OR 
newspaper  designated  market  area. 

The  responsibilities  of  this  position 
include  serving  as  a  resource  for  inde¬ 
pendent  distributors  to  increase  sales, 
providing  solutions  to  customer  service 
inquiries  and  assisting  them  in  meeting 
their  contractual  obligations. 

Distributors  are  responsible  for  serving 
2,500  to  3,000  home  delivery  sub¬ 
scribers. 

The  ideal  candidate  will  hove  one  to 
three  years  proven  sales  e^erience 
and  business  management.  Tne  ideal 
condidate  will  demonstrate  excellent 
ability  in  written  and  oral  communica¬ 
tion,  organizational  skills  and  lead¬ 
ership.  Circulation  field  knowledge 
strongly  preferred. 

Additional  requirements  include  the 
ability  to  work  varied  hours,  suitable 
transportation  with  valid  driver's 
license  for  field  work  and  PC  skills. 

Excellent  compensation  package, 
including  base  salary  $52,000  pus 
10-15%  incentives,  pension,  401  (k) 
with  company  match,  company  paid 
medical  and  dental  (or  employee  and 
dependents.  Application  deadline 
October  22,  1999.  Please  mail  resume 
and  cover  letter  to: 

The  Oregonian,  1 320  SW  Broadway 
Portland,  OR  97201 
Human  Resources  Department 
No  phone  calls,  please 
Equal  Opportunity  Employer 


LIBERTY  GROUP  PUBLISHING 

Liberty  Group  Publishing  is  one  of  the 
fastest  growing  companies  in  the 
United  States  with  over  300  pub¬ 
lications  in  15  states.  In  order  to  fuel 
our  continued  growth,  we  are  seeking 
newspaper  executives  with  a  proven 
track  record  of  success  in  community 
focused  publications  with  circulation  of 
less  than  30,000. 

We  offer: 

•a  decentralized  operating  environ¬ 
ment  with  autonomy  for  our  executives 
•a  deep  and  long  term  commitment  to 
the  communities  we  serve 
•a  commitment  to  using  technology, 
training  and  the  open  sharing  of 
knowled^  across  our  company 
•opportunity  for  advancement  based 
on  performance 

•a  stock  option  program,  deferred  com¬ 
pensation  plan,  and  generous  reloca¬ 
tion  package 

To  find  out  more,  tell  us  about  your 
accomplishments  along  with  why  you 
belong  on  the  Liberty  Group  Publishing 
team. 

Please  include  a  salary  history.  All 
information  will  be  held  in  strict  con¬ 
fidence. 

Maureen  Wurfel,  Human  Resources 
Liberty  Group  Publishing 
3000  Dundee  Road,  Suite  202 
Northbrook,  IL  60062 


_ CIRCULATION _ 

SINGLE  COPY  MANAGER 

The  Virginian-Pilot,  a  200,000  metro 
I  serving  ‘The  Most  Livable  Large  City  in 
the  South”  (according  to  Money  mag- 
I  azine)  is  looking  for  a  marketing- 
minded,  results-oriented  leader  for  our 
Metro  Single  Copy  operation  (18,000 
j  daily,  35,000  Saturday/Sunday) 

We're  a  rare  breed. ..with  an  all- 
!  employee  distribution  operation  that's 
!  running  smoothly.  What  we  need  most 
I  is  additional  marketing  muscle.  Getting 
more  positions  in  stores.  Partnering 
with  stores/retailers  to  come  up  with 
innovative  ways  to  capture  the  infre¬ 
quent  reader's  attention.  Partnering 
t  with  News,  Advertising  and  Promo- 
[  tions  to  make  sure  we're  getting  a  con- 
;  sistent  message  into  the  market.  Mak- 
!  ing  sure  that  our  readers  and  potential 
;  readers  can  find  a  Pilot  anywhere  and 
j  any  time  they  want  it. 

The  Pilot  is  a  team-based  organization 
and  believes  the  power  of  the  organi- 
j  zation  comes  from  its  people.  Our  over- 
I  riding  goal  is  to  build  circulation  and 
;  readership  through  outstanding 
customer  service.  And  we  believe  the 
only  way  to  do  that  is  through  our 
j  leaders. 

j  This  is  a  key  position  in  Circulation, 

I  responsible  for  the  overall  operation 
'  and  marketing  of  Single  Copy  (80 
'  employees).  If  you  have  a  proven  track 
record  of  circulation  growth,  send  a 
resume  ond  cover  letter  to  Pam  Smith- 
Rodden,  circulation  director.  The  Vir- 
1  ginian-Pilot,  150  W.  Brambleton  Ave¬ 
nue,  Norfolk,  VA  23510.  Or  E-mail: 
i  prodden@pilotonline.com 


SINGLE  COPY  SALES  MANAGER 

The  Chicago  Sun-Times,  one  of  the  top 
ten  metropolitan  newspapers,  seeks 
aggressive  hands-on  self-starter  to  lead 
;  and  direct  our  Single  Copy  Sales 
Department  with  sales  and  distribution 
'  of  over  15,000  retail  and  rack  loca¬ 
tions. 

Results-oriented  individual  will  lead 
department  to  the  next  millennium  with 
new  circulation  outlets,  oversee  NIE 
program  as  well  as  establish  and 
manage  hotel,  food  service  and  health 
'  facilities  programs,  oversee  and 
I  expand  existing  college  program  and 
develop  data-based  system  to  generate 
I  leads. 

'  The  ideal  candidate  should  possess  a 
!  college  degree  (business  preferred),  3- 
!  5  years  supervisory/sales  management 
;  experience  with  a  demonstrated  track 
record  of  sales  success  in  a  competitive 
newspaper  market  preferred,  excellent 
,  organizational,  communications  and 
people  skills,  strong  problem  solving 
!  skills  and  the  ability  to  work  under 
deadlines  in  a  very  fast-paced  environ¬ 
ment. 

j  If  you  have  the  skills  and  drive  to  suc- 
I  ceed  in  expanding  our  single  copy 
I  sales,  please  send  your  resume  and 
j  salary  history  to: 

I  Chicago  Sun-Times 

401  N.  Wabash  Avenue,  Suite  245 
Chicago,  IL  6061 1 
Fax:(312)321-9652 
No  phone  calls,  please 

i  EOE 
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HELP  WANTED 


_ CIRCUIATION _ 

SINGLE  COPY  SALES 
DEVELOPMENT  MANAGER 

The  Greenville  News,  a  division  of  Gan¬ 
nett  Company,  seeks  a  dynamic  candi¬ 
date  to  join  our  circulation  team. 

The  ideal  candidate  must  hove  strong 
management  and  leadership 
capabilities  with  demonstrated  success 
in  identifying  and  developing  suc¬ 
cessful  single  copy  growth  strategies, 
hove  the  ability  to  establish  and  meet 
sales  goals,  and  to  identify,  recruit  and 
train  top  performers. 

Reporting  directly  to  the  vice  president 
of  circulation,  this  candidate  must  have 
proven  experience  as  an  organized 
self-starter,  ability  to  increase  and  max¬ 
imize  single  copy  sales,  ability  to  ana¬ 
lyze  and  utilize  market  research  and 
excellent  verbal  and  written  communi¬ 
cations. 

In  exchange  for  these  skills  and  experi¬ 
ence,  we  offer  a  challenging  and 
rewarding  work  environment,  a  com¬ 
petitive  compensation  and  benefits 
package  and  the  opportunity  to  join  an 
exciting  and  successful  team. 

Please  send  or  fax  your  resume  to: 

The  Greenville  News 
Human  Resources 
305  South  Main  Street 
Greenville,  SC  29602 
Fax:  (864)  298-4063 


THE  SARASOTA  HERALD  TRIBUNE,  a 
New  York  Times  company,  has  an 
opening  for  a  “single  copy”  District 
Manager.  The  ideal  candidate  will 
possess  at  least  two  years  in  newspa¬ 
per  circulation,  and  the  initiative, 
motivation,  and  leadership  qualities,  to 
manage  an  “independent”  carrier 
force.  Responsibilities  will  include, 
sales,  recruitment,  and  marketing. 
“Bellatrix”  experience  is  a  plus. 

Please  mail  or  fax  resume  and  salary 
history  to: 

Frank  Shipman 
The  Sarasota  Herald  Tribune 
801  S.  Tamiami  Trail 
Sarasota,  FL  34236 
Fax  (941 1957-5351 

EDITORIAL 

ADVANCEMENT 

See  how  far  your  newspaper  career 
can  ga  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
wiww.boonenews  pa  pers.com 

ASSISTANT  FINANCIAL  EDITOR 
Candidates  must  be  experienced  in  cov¬ 
ering  consumer  affairs,  personal 
finances  and  workplace  issues  and 
trends.  Responsibilities  will  be  shared 
in  maintaining  timely  business  cov¬ 
erage,  and  planning  daily,  Sunday 
and  related  financial  publications. 
Must  hove  at  least  three  years  experi¬ 
ence  in  business  reporting,  writing,  edit¬ 
ing  and  page  ciesign.  Competitive 
salary  and  b^efits.  The  Gazette  is  a 
locally  awned,  daily  morning  newspa¬ 
per  serving  250  communities  in  East¬ 
ern  Iowa.  Send  resume,  salary  require¬ 
ments  and  appropriate  samples  to 
Trish  Thoms,  The  Gazette,  P.O.  Box 
511,  Cedar  Rapids,  lA  52406. 

E-mail:  gazconr@fyiowa.com  EOE 


EDITORIAL 


ASSOCIATE  EDITOR  -  Consumer 
I  magazine  for  dog  enthusiasts  seeks  a 
creative,  high-energy  associate  editor 
'  to  coach  writers  and  help  produce  the 
I  No.  1  magozine  in  its  field.  Must  have 
a  love  of  language  and  five  years'  edit- 
I  ing  experience  in  newspaper  or  maga- 
I  zines.  Dog  ownership's  a  plus.  Please 
I  send  your  resume,  cover  letter,  salary 
history  and  work  samples  to  Fancy 
j  Publications,  Human  Resources,  (Dept, 
i  BL)  P.O.  Box  6050,  Mission  Viejo,  CA 
j  92690.  No  phone  calls,  please.  EOE 


Associate  Editor  TRAINING  Magazine 
Immediate  opening  for  experienced 
writer/editor  at  our  Minneapolis  office. 
3  to  5  years  experience.  Prefer  some 
magazine,  business  experience.  Some 
travel  required.  Fax  your  resume  with 
three  writing  samples  to  (612)  340- 
4739  or  mail  to  50  South  9th  Street, 
Minneapolis,  MN  55402. 


BEAT  REPORTER 

The  best  opportunities  sometimes  are 
the  hardest  to  find,  and  an  excellent 
[  opportunity  awaits  a  reporter  hardy 
enough  to  look  to  a  cold,  dark  corner 
of  the  continent  this  winter.  The 
Fairbanks  Daily  News-Miner  has  an 
'  immediate  opening  for  a  full-time  beat 
reporter.  This  is  a  20,000  circulation 
daily  with  unique  reporting  opportuni¬ 
ties  in  Alaska's  Bush  and  it's  immediate 
I  circulation  area,  which  is  the  size  of 
Connecticut.  The  successful  applicant 
will  hove  one  to  two  years'  experience 
at  a  daily  newspaper.  The  reporter  will 
be  assigned  to  a  beat  and  also  will  be 
responsible  for  covering  stories 
'  assigned  by  the  editor.  Send  cover  let¬ 
ter,  resume  and  clips  to  Mr.  Kelly  Bos- 
tian,  managing  editar,  P.O.  Bax 
70710,  Fairbanks,  AK  99707,  or 
E-mail  to  editor@newsminer.com 


BUSINESS  EDITOR/REPORTER  for 
Bonita  Banner,  a  30,000  circulation 
twice-weekly,  ond  the  Noples  Doily 
News,  a  50,000  circulation  daily  on 
Florida's  Gulf  Coast.  Both  papers  are 
{  consistently  rated  as  among  the  best  in 
the  state.  Successful  applicant  will 
cover  breaking  news,  spotlight  trends 
and  dissect  issues  for  the  front  page 
and  local  section  as  well  as  for  busi¬ 
ness.  Southwest  Florida  is  one  of  the 
fastest  growing  oreas  in  the  country;  if 
you  can't  find  good  stories  here,  you're 
I  not  trying.  Send  resume,  clips  to  Todd 
Pratt,  P.O.  Box  40,  Bonita  Springs,  FL 
34133. 


BUSINESS  INTELLIGENCE  FIRM  seeks 
I  experienced  researchers  and  writers 
for  competitive  intelligence,  due 
[  diligence  and  litigation  support  pro¬ 
jects.  Proficiency  with  Lexis-Nexis,  as 
well  as  detailed  knowled^  of  the  pub¬ 
lic  record  review  and  coll^on  process 
is  required.  Strong  writing  skills  are 
essential.  Send  resume  ta  CIS,  Inc., 
1440  New  York  Avenue,  NW,  SUite 
400,  Washington,  DC  20005. 

BUSINESS  REPORTER 
National  award-winning  weekly  with 
Web  daily  edition  www.rbj.net  seeks 
reporter  with  strong  hard-news  skills  to 
join  staff  covering  one  of  the  nation's 
top  regions  for  high-tech,  global  trade. 
Two  years'  experience  required.  Send 
resume,  clips  to  Dept.  E.,  Rochester 
Business  Journal,  22  St.  Paul  Street, 
Rochester,  NY  1 4604. 


_ EDITORIAL _ 

BUSINESS  REPORTERS 

The  Journal  News,  a  Gannett  newspa¬ 
per  in  Westchester  County,  New  York, 
has  an  opening  for  o  retail  reporter  in 
the  competitive  business  market  of  sub- 
urban  New  York.  Aggressive 
journalists  with  strong  clips  that  show 
skill  in  story-telling  and  understanding 
of  business  are  encouraged  to  apply. 
Experienced  reporters  preferred;  can¬ 
didates  with  strong  internships  will  be 
considered. 

At  The  Journal  News,  our  benefits  are 
generous  and  include  pension  and 
401  (k)  plans.  We  maintain  policies 
and  practices  that  reflect  commitment 
to  work/life  balance.  In  fact,  for  the 
fourteenth  consecutive  year.  Working 
Mother  magazine  has  named  Gannett 
one  of  the  100  best  companies  for 
working  mothers. 

We  value  diversity  in  our  workforce 
and  encourage  those  of  diverse  back¬ 
grounds  and  those  who  share  this 
value  to  apply.  The  Journal  News  main¬ 
tains  a  safe  drug  free  workplace  and 
pre-employment  drug  testing  is 
required. 

Please  send  a  cover  letter,  resume  and 
your  five  strongest  clips  to: 

The  Journal  News 
c/o  Frank  Brill 

Deputy  Managing  Editor/Business 
One  Gannett  Drive 
White  Plains,  NY  10604 


BUSINESS  WRITER  -  Motivated, 
aggressive  team  player  to  cover 
technology,  finance,  utilities,  GA  at 
growing  PM  daily  in  desirable  Big  Ten 
university  town.  Great  business  climate 
-  healthy,  growing  economy, 
enthusiastic,  sophisticated  audience. 
Apply  with  letter,  resume  and  samples 
of  local  business  coverage  to  Metro 
Editor  Rich  Fitzgerald,  The  Ann  Arbor 
News,  P.O.  Box  1 1 47,  Ann  Arbor,  Ml 
48 1 06- 1147  by  Nov  5.  The  News  is 
an  equal  opportunity  employer. 

CONTENT  DEVELOPER 
Houston's  leading  information  source, 
the  Chronicle,  has  an  excellent  career 
opportunity  for  a  CONTENT  DEVEL¬ 
OPER  to  join  our  team.  We  offer  an 
excellent  salary/benefits  package,  and 
the  opportunity  to  work  in  a  fast- 
paced,  supportive  environment.  You 
will  develop  interactive  content  for 
HoustonChronicle.com  develop  web 
sites,  build  hypertext  markup  language 
pages,  and  execute  photo  editing. 
Ideal  candidates  will  hove  strong  edit¬ 
ing  skills  and  the  ability  to  keep  current 
on  technological  trends  and  employ 
them.  3-t'  years  experience  in  print  or 
broadcast  journalism  required,  and  1  + 
year  experience  in  online  journalism. 
Degree  preferred.  Please  submit 
resume/ salary  requirements  to  Houston 
Chronicle,  801  Texas  Avenue,  Hous¬ 
ton,  TX  77001 .  Attn:  Human  Resources 


! _ EDITORIAL _ 

COPY  DESK  CHIEF 

j  We  asked  our  25-person  copy  desk 
!  why  you  should  join  the  News  & 

J  Record,  a  100,000-circulation  daily  in 
i  Greensboro,  NC.  They  said: 

“The  best  thing  about  working  at  the 
j  News  &  Record  copy  desk  is  the  peo- 
i  pie.  They  are  unfailingly  friendly  and 
:  helpful.  The  copy  desk  is  a  reaf  team 
!  effort.”  -  copy  editor  Bonnie  LawrerKe. 
The  company  offers  the  most  extensive 
collection  of  on-site  professional- 
development  opportunities  I've  ever 
heard  af.”  -  Lydian  Bernhardt,  former 
:  copy  desk  chief,  now  assistant  features 
I  editor. 

If  you  like  what  you  hear  and  have 
copy  desk  management  experience, 
i  send  a  letter,  resume  and  work  sam¬ 
ples  to  Ed  Williams,  recruitment 
,  coordinator.  News  &  Record,  200  E. 

I  Market  Street,  Greensbora,  NC 
j  27420. 

i  COPY  EDITOR  FOR  ONLINE  SERVICE 
I  Horsesmouth,  the  woHd's  only  “Broker 
j  support  network,”  seeks  an  energetic, 
detail-oriented  team  player  with  copy 
editing,  proofreading  and  copywriting 
experience  to  join  our  editorial  team. 

Position  is  based  in  our  New  York 
office. 

Responsibilities  include: 

•Leading  the  way  in  establishing 
editorial  guidelines  and  helping 
Horsesmouth  to  creote,  establish  and 
maintain  a  consistent  editorial  voice 
i  ‘Editing  site  content  for  style,  grammar 
and  spelling 

!  ‘Writing  site  copy,  including  content 
{  headlines  and  summaries,  glossary 
;  entries  and  promational  information 
I  ‘Collaborating  closely  with  editorial 
I  and  production  teams  to  ensure 
'  delivery  of  a  top-notch  horsesmouth 
I  product 

I  ‘Editorial  responsibilities  for  other 
j  company  pubications,  both  online  and 
j  hard  copy,  on  an  as-needed  basis. 

Contact: 

Sean  Bailey 
Editor  -In-  chief 
sean@horsesmouth.com 


,  COPY  EDITOR.  The  Gallup  Indepen- 
I  dent,  which  covers  western  New  Mex- 
!  ico  and  eastern  Arizona,  one  of  the 
I  most  exciting  journalistic  areas  in  the 
j  United  States,  is  looking  for  a  copy 
j  editorNsomeone  who  knows  AP  style 
,  and  can  design  pages.  Gallup  is  a 
small  town,  located  in  gorgeous  high- 
desert  country,  odjacent  to  Indian 
reservatians.  Will  consider  recent 
grads.  Send  resume,  clips  and 
references  to  Managing  Editor,  Gallup 
Independent,  P.O.  Box  1210,  Gallup, 

;  NM  87305.  Call  (505)  863-681 1  or 
gallpind@cia-g.com 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at 
(212)  675-4380  ext.  170 
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_ EDITORIAL _ 

COPY  EDITOR/DESIGNER:  Growing 
30,000  doily  in  Oregon's  Cascade 
Mountains  is  looking  for  a  go-getter  to 
join  seven-editor  team  that  plans,  edits 
and  designs  28  to  32  pages  daily  over 
four  local  sections  and  60  pages  on 
Sundays.  Must  be  able  to  design  clean, 
well-edited  section  fronts  using  QuarkX¬ 
Press,  along  with  headline-writing  and 
inside  page-building  duties.  Can  you 
learn  quickly,  think  creatively,  and  do 
quality  work  under  severe  deadline  con- 
ditions?Great  place  to  live,  prog¬ 
ressive  independent  newspaper, 
superb  benefits.  Contact  Marc 
Faulconer,  news  editor.  The  Bulletin, 
1526  N.W.  Hill  Street,  Bend,  OR 
97701.  Phone:  (541 )  383-031 5. 


COPY  EDITOR/DESIGNER 
Our  award  winning  37,000  daily  is  on 
the  move!  Located  in  a  university  town, 
you'll  work  as  part  of  a  great  team  in 
our  beautiful  new  offices.  There's  a  lot 
of  opportunity  to  grow.  Have  2-3  years 
experience  designing  and  editing 
pages  and  section  fronts.  Mail  resume 
to  The  Star  Press,  P.O.  Box  2408, 
Muncie,  IN  47307  or  E-mail: 

donnap@thestarpress.com 


_ EDITORIAL _ 

COPY  EDITOR/DESIGNER 
Located  on  the  west  coast  of  Florida, 
the  award-winning  Sun  Herald  is  one 
of  the  fastest-growing  papers  in  the 
country.  We  are  looking  for  copy 
editors/page  designers  to  help  us 
become  ihe  oest  mid-size  paper  in  the 
!  country. 

'  We  are  looking  for  people  who: 

•likes  competition  and  has  the  will  to 
win 

•can't  stand  errors 

•has  an  eye  for  design,  focusing  on 
precision  as  much  as  pizzazz 
•wants  to  work  with  the  latest  design 
and  pagination  programs 
I  •is  never  satisfied  with  the  status  quo 
j  The  job  includes  design  ond  editing  of 
pages  on  a  10-person  desk,  producing 
four  editions  per  day.  QuarkXPress 
knowledge  a  plus.  If  this  sounds  like 
you  send  your  resume  and  some  tear 
sheets  to  ^ott  Ladd,  copy  desk  chief, 
23170  Harborview  Road,  Port 
Charlotte,  FL  33980. 


COPY  EDITOR/PAGE  DESIGNER 
The  Tallahassee  Democrat  needs  copy 
;  editors/designers.  Pagination  experi¬ 
ence  preferrM.  Send  dips  and  resume 
to  Jonie  Nelson,  Tallahassee  Democrat, 
277  N.  Magnolia,  Tallahassee,  FL 
32301 .  Fax  (850)  599-2295.  E-mail: 
jnelson@taldem.com 


E&P’s  Classified 

The  newspaper  industry's 
meeting  place.  (212)  675*4380 


EDITORIAL 


EDITORIAL 


Cleveland 


New  Times 
wants  to  add 
two  more 

experienced  writers  to  the  staff  of  its 
newest  weekly,  Cleveland  Scene.  The 
paper  publishes  hard-hitting,  magazine- 
style  news  stories  as  well  as  provocative 
music  and  arts  coverage.  This  work  goes 
beyond  mere  fact-finding-we  want  writers 
who  can  craft  compelling  narratives, 
analyze  complex  subjects  and  put  the 
city’s  news  in  perspective. 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates 
should  send  cover  letter,  resume  and 
clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


_ EDITORIAL _ 

COPY  EDITORS,  REPORTERS 

i 

The  South  China  Morning  Post,  Hong 
;  Kong's  leading  English-language  daily, 

I  is  seeking  both  skilled  copy  editors  and 
i  reporters.  Editors  should  have  both  the 
patience  to  deal  with  stories  sometimes 
written  in  a  second  language  and  the 
demonstrated  ability  to  ask  questions 
which  add  depth,  context  and  meaning 
to  the  copy.  Reporters  should  be  able 
to  look  beyond  routing  news  and 
events  and  produce  stories  which 
explain  social,  political  and  economic 
issues  to  o  sophisticated  readership.  A 
reporter  with  high-level  business  report¬ 
ing  talent  is  particularly  needed,  one 
who  can  produce  analytical  articles  on 
local  and  regional  issues.  Obviously, 
the  ability  to  speak  Chinese,  especially 
Cantonese,  is  a  major  asset  for  report¬ 
ing  positions. 

I  Live  and  work  in  Hong  Kong,  one  of 
:  Asia's  most  fascinating  cities,  and  help 
make  the  paper  recently  named  Asia's 
best  English-language  newspaper  an 
even  better  publication.  Reply  to  Robert 
Keatley,  editor.  The  South  China  Morn- 
;  ing  Post,  28/F  Dorset  House,  979 
'  King's  Road,  Quarry  Bay,  Hong  Kong. 

Fax  (01 11(852)2516-7478 
E-mail  rkeatley@scmp.com 


COPY  EDITORS 

The  Boston  Herald  is  looking  for  a 
copy  desk  chief  with  sound  news  judg¬ 
ment,  exceptional  word-editing  skills 
and  a  flair  for  writing  strong,  accurate 
I  headlines.  The  ideal  candidate  should 
I  be  a  proven  newsroom  leader  capable 
of  managing  fellow  editors  under 
.  nightly  deadline  pressures.  Layout  and 
design  experience  mandatory.  Atex, 
QuarkXPress  and  pagination  skills  a 
plus.  Candidates  should  have  at  least 
four  years  experience  on  the  desk  of  a 
;  mid-sized  daily  newspaper. 

^  Send  resume  and  samples  to: 

Andrew  Tomolonis 
Deputy  Managing  Editor 
^ston  Herald 
P.O.  Box  2096 
Boston,  MA  02106-2096 


COPY  EDITOR 

j  Small  central  Florida  daily  in  growing 
market  seeks  copy  editor.  Must  have 
strong  headline,  cutline,  style,  layout, 
pagination  skills.  Coll  executive  editor: 

(941)294-7731 


DAILY  COMMERCIAL 
The  Daily  Commercial  in  Leesburg,  FL 
i  seeks  two  positions:  The  SPORTS  COPY 
I  EDITOR  will  design  pages  and  use 
I  their  news  judgment  on  deadline. 

'  Some  writing  and  event  coverage  will 
be  allowed.  The  person  also  can  move 
on  as  sports  writer  as  part  of  the  6- 
person  staff.  The  NEWS  COPY  EDITOR 
I  will  be  responsible  for  designing  and 
i  editing  pages.  Send  resume  and  clips 
I  to  Daily  Commercial,  212  E.  Main 
Street,  Leesburg,  FL  34749,  Attn: 

1  Michael  Harris  for  sports  and  David 
!  Kaminski  for  news. 


_ EDITORIAL _ 

EDITOR-IN-CHIEF  -  Santa  Barbara,  to 
manage  day  to  day  operations  of  new 
start-up.  Relocatian,  1 20K,  stock 
options.  Contact  Tanya  Heath  (888) 
231-7854  or  theath@resume-link.com 


EDITORIAL  DIRECTOR.  Veteran 
reporter,  proven  manager  to  oversee 
our  25  newsletters  and  20+  person 
staff.  Must  be  skilled  assignment  and 
copy  editor.  Experience  covering  Con¬ 
gress  and  federal  agencies  a  plus. 
Benefits  include  superb  profit  sharing 
plan,  www.cdpublications.com  MG, 
CD  Publications,  8204  Fenton  Street, 
Silver  Spring,  MD  20910.  E-mail: 
mgerecht@cdpubl  ication  s .  com 


EDITORS  AND  WRITERS 
The  Potomac  News,  an  aggressive 
Northern  Virginia  daily  in  the  Media 
General  chain,  has  the  following  open¬ 
ings. 

EDITORS:  night  news  editor,  assistant 
news  editor,  editorial  page  editor, 
night  copy  editor.  Positions  require  2-5 
years  experience  and  knowledge  of 
QuarkXPress. 

REPORTERS:  news,  sports  and  features. 
Sports  and  features  positions  require 
QuarkXPress  experience. 

Apply:  Ellen  Mitchell, 

Potomac  News,  P.O.  Box  2470, 
Woodbridge,  VA  22193 


EDUCATION  REPORTER 
The  Osceola  News-Gazette,  a  29,000 
2X  weekly  in  Central  FL  is  looking  for 
an  education  reporter.  Good  pay/ 
benefits  in  competitive  market.  Oppor¬ 
tunity  to  gain  layout  experience.  Send 
clips/resume  to  P.O.  Box  422068, 
Kissimmee,  FL  34742. 

E-mail  OsceolaNG@aol.com 
Fax  (407)  933-6856 
Website:  www.oscnewsgazette.com 


ESPN  INTERNET  VENTURES  SEEKS 
NBA.COM  SENIOR  EDITOR 

ESPN  Internet  Ventures  (ElV)  is  seeking 
a  Senior  Associate  Editor  to  be 
responsible  for  coordinating  and 
developing  special  sections  for  major 
NBA  events  as  well  as  assisting  with 
the  daily  management  of  the  site  from 
ElV's  offices  in  Seattle,  WA.  Ideal  can¬ 
didates  should  have:  five  or  more  years 
of  deadline  experiences;  strong  orga¬ 
nizational  and  planning  skills;  excellent 
writing  ability;  a  broad  knowledge  of 
the  league.  Send  your  resume  (writing 
samples  encouraged)  to 
z-sheri.leavy@inToseek.com  and  refer 
to  job  number  2004-99-216  in  the  sub¬ 
ject  line,  and  make  sure  you  check  out 
our  other  employment  opportunities  at 
http:/  /  WWW. starwave.com/ jobs/ 
jobopps/ index,  html 


EXECUTIVE  EDITOR 

California's  newspaper  company  with 
papers  in  Sacramento,  Chico  and  Reno 
seeks  a  new  executive  editor  to 
supervise  its  three  alternative  papers. 
The  News  &  Review  seek  candidate 
with  an  outstanding  background  edit¬ 
ing  news,  arts  and  feature  stories. 
Management  ability  a  must.  Alternative 
Background  a  plus.  Send  cover  letter, 
resume  and  clips  to  Melinda  Welsh, 
executive  editor,  1015  20th  Street, 
Sacramento,  CA  95814. 
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HELP  WANTED 


EXECUTIVE  EDITOR 

A  42,000-circulation  award-winning 
daily  seeks  Executive  Editor  to  lead  60- 
person  news  staff  in  historic  St.  Joseph, 
Missouri.  We  have  Top  10  market 
penetration  among  American  newspa¬ 
pers  and  a  sparkling  new  production 
center.  Candidate  must  display  hard¬ 
hitting  news  judgment  and  ability  to 
coach  a  staff  to  new  heights.  Will  par¬ 
ticipate  with  talented  management 
team  to  pursue  quality  initiative.  Com¬ 
petitive  salary,  incentives,  good  bene¬ 
fits,  excellent  401  (k).  Send  resume  to 
Betsy  Lentz,  human  resources  director, 
St.  Joseph  News-Press,  P.O.  Box  29, 
St.  Joseph,  MO  64502.  Fax  (816) 
271-8591. 

EXPERIENCED  COPY  EDITOR  and 
general  assignment  reporter  sought  for 
Delaware  daily.  Excellent  benefits  and 
generous  time  off  policies.  Send 
resume,  work  samples  to  Andrew 
West,  managing  editor,  Delaware 
State  News,  P.O.  Box  737,  Dover,  DE 
1 9903  or  E-mail  to 

ciwest@newszap.com 

EXPERIENCED  REPORTERS  for 
immediate  positions  to  cover  the  fed¬ 
eral  government  for  newsletter  com¬ 
pany  in  suburban  MD.  We  cover  a 
wide  range  of  policy  issues.  See 
www.cdpublications.com  Excellent 
salary/liberal  bonuses. 

Fax  MG  (301 1588-6385 
E-mail  mgerecht@cdpublications.com 

FEATURES  EDITOR 

The  Bryan-College  Station  Eagle,  a 
Belo  paper,  has  an  immediate  opening 
for  a  Features  Editor  to  coordinate 
three  sections.  Must  have  experience  in 
features,  be  fluent  in  QuarkXPress  and 
hove  excellent  word  and  design  skills. 
Good  salary  and  great  benefits  in  a  col¬ 
lege  town.  Resume,  references  to  Joe 
Feist,  managing  editar.  The  Eagle, 
P.O.  Box  3000,  Bryan,  TX  77805. 

FLORIDA  METRO  DAILY  is  looking  for 
two  experienced,  talented  business 
reporters  to  cover  utilities  and  residen¬ 
tial  real  estate.  Send  your  five  best 
clips,  along  with  a  cover  letter  telling  us 
why  you're  the  best  candidate.  Include 
three  references  and  your  salary 
requirement  to  Box  08956,  Editor  & 
Publisher. 

HEALTH  AND  ENVIRONMENT 
reporter  wanted  for  the  best  small 
newspaper  in  New  York  state.  The 
Citizen,  New  York  Associated  Press' 
Newspaper  of  Distinction  seeks 
energetic  reporters  who  can  get  the 
story  right,  get  it  first,  and  tell  it  better. 
Send  resume,  clips  and  a  brief  letter  out¬ 
lining  short-  and  long-term  goals  to 
Thomas  W.  Seeley,  city  editor.  Citizen, 
25  Dill  Street,  Auburn,  NY  13021. 

HEALTH  and  business  reporters  see 
www.BusinessWord.com  for  online 
Freelance  Jobs.  (303)  290-8500 


HERE'S  YOUR  CHANCE  TO  IMPAQ 
I  THE  WAY  THAT  TODAY'S  NEWS 
GETS  REMEMBERED! 

;  At  Infoseek  (formerly  Starwave),  we 
j  produce  the  websites  that  people  go  to 
I  for  their  news,  sports,  and  entertain- 
1  ment  --  among  them  ESPN.com, 
NBA.com,  ABCNews.com  and  Mr. 
Showbiz.  At  this  time,  we  have  the 
following  opportunity  available: 

General  Assignment  Writer, 
ABCNews.com 

This  temporary,  full-time  position  will 
hove  you  assisting  in  researching,  writ¬ 
ing,  Miting,  and  producing  stories  for 
1  ABCNEWS.com's  health,  science,  busi¬ 
ness,  technology  and  travel  sections. 
You  will  coordinate  multimedia,  gener¬ 
ate  story  ideas,  interview  news  sub¬ 
jects,  and  work  with  artists  on  news 
graphics. 

Requirements:  The  ideal  candidate  will 
[  hove  a  Bachelor's  degree  in  a  related 
I  field  or  equivalent  experience;  three  to 
i  five  years  of  general  assignment  writ¬ 
ing  experience  (experience  in  fields  of 
health,  science,  technology  and/or 
business  reporting  preferrM);  experi¬ 
ence  in  online  publishing  preferred;  pro¬ 
ven  ability  to  meet  multiple  daily 
deadlines;  sound  news  judgment; 
familiarity  with  AP  and  Reuters  wire. 

j  To  be  considered  for  this  temporary, 
full-time  position,  please  E-mail  your 
j  resume  and  writing  samples  to 
I  human.resources@infoseek.com  Please 
refer  to  Job  #  2052-99-224  in  the  sub¬ 
ject  line,  and  be  sure  to  check  out  our 
other  employment  opportunities  at 
http:/ /www. starwave. com/jobs/ 
jobopps/index.html 

’  HIGHER  EDUCATION  REPORTER 
;  The  Tallahassee  Democrat,  a  Knight 
Ridder  newspaper,  is  looking  for  a 
reporter  to  cover  Florida  A&M  Univer- 
I  sity.  We're  looking  for  a  writer  who 
j  can  turn  in  crisp  copy  and  who  is  able 
1  to  write  about  any^ing  from  student 
life  to  financial  aid.  Send  clips  and 
I  resume  to  Janie  Nelson,  Tallahassee 
I  Democrat,  277  N.  Magnolia  Drive, 
Tallahassee,  FL  32301.  Fax  (850)  599- 
2295.  E-mail  jnelson@taldem.com 

LIFESTYLE  EDITOR:  Our  Lifestyle  section 
isn't  just  recipes  and  social  news.  Build 
j  on  the  success  of  our  past  Lifestyle 
editors  who  have  crafted  one  of  the 
most  vibrant,  energetic  sections  of  our 
j  newspaper.  Apply  to  Editor  Meta 
Minton,  Midlana  Reporter-Telegram, 

I  201  East  Illinois,  Midland,  TX  79701 . 
j  Or  E-mail:  mminton@hearstnp.com 

!  AAANAGING  EDITOR 

Small  central  Florida  doily  in  growing 
market  seeks  managing  editor.  Must 
have  solid  assignment/editing/ 
management  background.  Call  execu- 
i  tive  editor,  (941 )  294-7731 . 

MANAGING  EDITOR 
The  Business  Journal,  an  award¬ 
winning  weekly  newspaper  in  Tampa, 
FL,  seeks  an  energetic  managing  editor 
who  manages  people,  is  a  team  player 
and  communicates  well.  Please  contact 
Editor  Dove  Szymanski  at  (813)  873- 
8225  or  via  E-mail  at 
dszymanski@amcity.com  Send  resume 
to  The  Business  Journal,  4350  W. 
Cypress  Street,  Suite  4(X),  Tampa,  FL 
33607. 


I  _ EDITORIAL _ 

HOLLYWOOD  FAN7UKE  THE 
MOVIES7STUCK  TO  YOUR  TV? 

I  If  your  dream  job  would  be  the  oppor- 
j  tunity  to  bring  together  the  best  things 
I  in  life:  entertainment,  writing  and  the 
j  Internet,  check  this  out! 

j  http://mrshowbiz.go.com/ 

\  At  Infoseek  (formerly  Starwave)  we 
j  work  on  the  Web's  most  visited  sites, 
j  including  ABCNews.com,  ESPN.com, 
j  Mr.  Showbiz,  NFL.com,  NBA.com  and 
I  more!  Now  the  partnership  of  Infoseek, 
Starwave  and  Disney  brings  you  the 
GO  Network,  the  first  Internet  portal 
j  that's  a  true  destination,  not  just  a 
‘  point  of  departure.  GO.com  eliminates 
i  the  barriers  between  you  and  every- 
I  thing  you  want  to  do  on  the  Internet. 

The  GO  Network  currently  has  an 
opportunity  for  a  Senior  Associate 
Editar  ta  assist  with  writing,  editing 
and  publishing  (using  a  web-based 
publishing  tool)  the  news,  interviews, 
and  features  on  Mr.  Showbiz  Movie 
Guide;  helping  to  answer  user  E-mails; 
joining  in  editorial  brainstorming 
sessions;  and  assisting  with  administra¬ 
tion  and  development  of  Mr.  Showbiz 
i  contests  and  games. 

j  Requirements:  The  ideal  candidate  will 
have  a  Bachelor's  in  a  related  field  or 
equivalent  experience;  one  to  two 
I  years  experience  writing  for  a  news¬ 
paper,  newsletter,  magazine,  and/or 
I  web-based  publication;  and  must  have 
extensive  knowledge  of  movies,  televi¬ 
sion,  and  entertainment  celebrities. 

To  be  considered  for  this  temporary  (3- 
5  months),  full-time  position,  please  E- 
mail  yaur  resume  and  writing  samples 
'  to  human.resources@infoseek.com 
Please  refer  to  Job  #  2032-99-225  in 
the  subject  line,  and  be  sure  to  check 
out  our  other  employment  opportunities 
at  http://www.starwave.cam/jobs/ 
jobopps/index.  html 

!  - 

MANAGING  EDITOR:  35,000  AM  in 
growing  western  suburbs  of  Philadel¬ 
phia  seeks  hands-on  leader  committed 
to  outstanding  local  coverage  of  news, 
sports,  business  and  features  in  highiv 
competitive  market.  Guide  busy,  col- 
;  legial  newsroom,  oversee  special  pro¬ 
jects,  interact  with  community.  Plenty  of 
advancement  opportunity  (our  last  ME 
was  promoted  to  editor  of  a  sister 
I  daily).  Send  resume,  letter,  samples  of 
I  current  paper  to  William  M.  Caufield, 
editor.  Daily  Local  News,  250  N.  Brad¬ 
ford  Avenue,  West  Chester,  PA  1 9382. 

MANAGING  EDITOR  for  group  of 
weekly  newspapers,  30M-F  paid 
circulation,  mail-delivered  in  Zone  2 
needs  take  charge  person.  Position 
j  includes  news  operations,  coaching 
I  and  page  layout.  Person  must  be 
j  highly  organized,  hove  strong  commu- 
j  nication  and  human  relations  skills. 

I  Benefits  include  excellent  401  (k)  and  a 
j  beautiful  area  to  live  and  work.  Send 
resume,  cover  letter  and  salary  history 
I  to  Box  08958,  Editor  &  Publisher. 


MANAGING  EDITOR:  Placer  Com- 
'  munity  Newspapers,  Inc.  is  looking  for 
,  an  editor  and  coach  who  can  guide  to 
greatness  the  dynamic  staff  of  three 
fast-growing  newspapers.  The  ME 
I  manages  the  editorial  department  of 
The  Press-Tribune  (Sun.-Wed.-Fri.)  in 
Roseville,  CA.  The  ME  also  assists  and 
I  coaches  the  editors  of  the  Lincoln  News 
Messenger  (Th.)  and  The  Placer  Herald 
(Wed).  Must  hove  3  years  of  experi¬ 
ence  as  editor  of  a  similarly-sized 
group,  a  daily,  or  a  three-day  news¬ 
paper,  experience  as  a  reporter,  profi¬ 
ciency  in  QuarkXPress  and  page 
design.  Progressive  company  with  posi- 
j  tive  work  environment,  competitive 
[  salary,  medical  &  life  insurance,  profit 
I  sharing.  Send  resume,  salary  history 
and  salary  expectations,  5  samples  of 
your  newspaper(s),  and  references  to 
Russell  E.  Maroney,  publisher.  The  Pre¬ 
ss-Tribune,  188  Cirby  Way,  Roseville, 

I  CA  95678.  Visit  our  website  at 
www.thepresstribune.com 

METRO  SEaiON  DESIGNER 
The  Sun  Herald  in  Charlotte  Harbor, 
FL,  seeks  a  designer  for  its  restructured 
copy  desk.  Qualified  applicants  would 
have  extensive  knowledge  of  QuarkX¬ 
Press  and  a  firm  grasp  of  AP  style. 
While  the  position  is  entry-level,  the 
opportunity  is  there  to  mold  editions  vis¬ 
ually.  It's  a  plus  if  you  have  experience 
i  with  Photoshop  and  Freehand.  If  you're 
interested  in  escaping  the  cold  and 
making  your  way  to  sunny  Florida, 
send  your  resume  and  clips  to  Scott 
Ladd,  design  editor,  Charlotte  Sun 
Herald,  23170  Harborview  Road,  Port 
Charlotte,  FL  33980.  E-mail  inquiries 
will  be  responded  to  by  sending  E-mail 
to  ladd@sunletter.com  More  questions, 
call  (941)  255-8135  from  2  p.m.  until 
midnight  EDT. 


Managing  Editor,  UN  WIRE 
See  www.nationaljournal.com  for  job 
description,  how  to  apply. 

NEWS  EDITOR 

In  the  heort  of  Jesse  Helms  country.  The 
Independent  Weekly  has  been  raising 
hell  and  winning  national  awards  for 
investigative  reporting  since  1 983. 
Since  we're  growing  as  fast  as  the 
Roleigh/Durham/Chapel  Hill  region 
we  serve,  we're  adding  a  full-time 
news  editor  to  our  staff.  The  position 
will  demand  a  high  level  of  creativity 
and  an  ability  to  manage  and  inspire  a 
team  of  freelance  reporters.  Send  let¬ 
ter,  resume,  references,  writing  and 
editing  samples  by  October  27  to  Bob 
Moser,  The  Independent  Weekly,  P.O. 
Box  2690,  Durham,  NC  27715-2690. 

No  phone  calls,  please 


NEWS  REPORTER 

Illinois  Agri-News  has  an  immediate 
full-time  opening  for  a  reporter  to  work 
in  LaSalle,  IL.  Agriculture  communica¬ 
tions  or  journalism  background.  Car 
required.  Send  resume  to  Attn:  G. 
Pamisari,  Illinois  Agri-News,  426  Sec¬ 
ond  Street,  La  Salle,  IL  61 301 . 


www.mediainfo.com 
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EDITORIAL 

ONLINE  EDITOR 


HELP  WANTED 


_ EDITORIAL _ 

NEWS  SYSTEMS  SEEKS  a  self-starter 
to  join  its  team  of  pagination  support 
specialists.  This  person  must 
understand  editorial  workflow  and  help 
guide  newsroom  technology.  Experi¬ 
ence  with  DT  software  o  plus.  Appli¬ 
cants  should  hove  good  people  skills 
and  excellent  communication  skills. 
Applicants  should  also  hove  on 
understanding  of  the  MAC  operating 
system  and  desktop  publishing  soft¬ 
ware.  Send  resume  to  Angela  Tuck, 
Atlanta  Journal-Constitution,  72 
Marietta  Street  NW,  Atlanta,  GA 
30303,  or  E-mail  atuck@aic.com 


NIGHT  CITY  EDITOR 
Wont  to  move  into  editing,  or  move  up 
in  editing  at  o  larger  newspaper? 
We're  seeking  on  editor  to  work  4- 
12:30  p.m.  Sundoy-Thursdoy,  editing 
copy  for  the  next  day's  paper  and 
overseeing  nightside  reporters  and 
directing  coverage  of  breaking  news. 
Candidates  should  hove  on  aggressive 
news  sense  that  con  help  keep  us  out 
front  in  o  two-newspoper  town.  Send 
resume,  work  samples,  letter  to  Manag¬ 
ing  Editor  Deeno  Gross,  The  York  Dis- 
potch/Sundoy  News,  P.O.  Box  2807, 
York,  PA  17401. 


NIGHT  COPY  EDITOR:  Western  Mass¬ 
achusetts  doily  seeks  hard-working 
night  copy  editor  with  solid  language 
skills.  We're  dedicated  to  excellence, 
and  live  in  on  area  other  people  pay  to 
visit.  Resume  to  Tim  Blogg,  The 
Recorder,  Box  1367,  Greenfield,  MA 
01302. 


The  Lo  Crosse  Tribune,  o  35,000  doily, 
needs  o  key  member  of  the  editor's 
team  to  help  drive  the  product  that 
defines  our  success  -  local  news.  The 
night  local  news  editor  helps  set  the 
standard  and  continually  raises  the  bar 
for  our  award-winning  reporting  and 
photo  staff. 

You  must  be  o  leader,  o  coach,  o 
wordsmith,  hove  strong  news  judg¬ 
ment,  work  well  under  deadline  pres¬ 
sure  and  most  important  hove  the 
passion  to  help  take  the  paper  to  the 
next  level.  The  Lo  Crosse  Tribune  consis¬ 
tently  ranks  os  one  of  the  top  papers  in 
Wisconsin  because  we  don't  just  try 
harder,  we  accomplish. 

We've  got  o  great  paper  and  Lo 
Crosse  is  o  wonderful  place  to  live, 
with  numerous  recreational  opportuni¬ 
ties  and  excellent  schools.  We  pay 
more  than  lip  service  to  the  term 
“quality  of  life". 

Send  cover  letter  and  resume  to: 

Meribeth  Cotonio 
Human  Resources  Manager 
Lo  Crosse  Tribune 
401  N.  Third  Street 
lo  Crosse,  Wl  54601 

Application  Deadline: 

Monday,  November  8,  1 999 


The  Seattle  Times  is  looking  for  on 
online  news  editor  to  edit,  post  and 
help  plan  stories  for  our  online  site. 
Applicants  must  hove  strong  word¬ 
editing  and  headline-writing  skills  os 
demonstrated  on  on  editing  test,  and 
hove  o  solid  knowledge  of  the  web. 
Minimum  of  five  years  of  editing  expe¬ 
rience  or  the  equivalent  is  required. 
Responsibilities  include  selecting 
stories,  writing  headlines  and 
introductory  blurbs,  and  posting 
information  related  to  our  published 


work  shift  will  either  be  Mondoy- 
I  Friday,  1  o.m.  start,  Tuesdoy-Soturdoy, 
noon  start  (5  p.m.  start  on  Friday  and 
Saturday).  To  apply  send  cover  letter, 
resume  and  work  samples  to  Jim 
Mollery,  wire  news  editor.  The  Seattle 
Times,  P.O.  Box  70,  Seattle,  WA 
98111.  No  colls,  please.  Only  finalists 
will  be  contacted. 

PAGE  DESIGNER/WRITER 

The  Town  Talk,  o  40,000+  doily  in  cen¬ 
tral  Louisiana,  seeks  on  experienced 
page  designer/writer  for  expanding 
Special  Sections  department.  Skills 
needed  include  pagination  ability  on 
QuarkXPress,  solid  writing  and 
interview  skills  and  basic  photo  skills. 
Degree  in  Journalism,  Communication 
or  English  required.  Send  resume, 
,  work  samples  and  salary  requirements 
to  Special  Projects  Manager,  The  Town 
Talk,  P.O.  Box  7558,  Alexandria,  LA 
71 306  or  E-mail  to: 
i  jsmilie@thetowntalk.com 

'  EOE  Drug-free  workplace 


PAGE  DESIGNER 

Arkansas's  best  doily  newspaper  needs 
page  designers  who  wont  to  live  and 
work  in  the  beautiful  Ozorks.  Good 
news  judgment  and  copy  editing  skills 
required.  If  you  ore  proficient  on 
QuarkXPress  and  willing  to  work  eve¬ 
ning  and  weekend  hours,  fox  your 
resume  with  cover  letter  to  The  North¬ 
west  Arkansas  Times  (501 )  442-171 4. 


'  PHOTO  EDITOR 

j  The  Associated  Press,  the  world's 
I  oldest  and  largest  news-gathering 
orgonizotion,  is  seeking  photo  editors 
for  its  New  York-bosecf  notional  desk. 
Candidate  should  hove  at  least  two 
years,  full-time  work  experience  in 
!  newspapers  and/or  news  magazines. 

!  Computer  skills  (Macintosh  and 
I  Photoshop)  required.  Send  cover  letter 
and  resume  via  E-mail  or  Fox  to  Jodie 
Steck,  jsteck@ap.org  (212)  621-5453. 

EEO/AA  M/F/V/D 


PRAGUE-BASED  BUSINESS  WEEKLY 
seeks  qualified  applicants  for  manag¬ 
ing  editor  position.  Open  immediately. 
Strong  copy  editing  skills  o  must. 
Respond  to  Andrew  Heil,  editor, 
Prague  Business  Journal,  Sokolsko  22, 
1 20  00  Prague  2,  Czech  Republic. 
Phone  01 1  -4202-2426-1360  or 
E-mail  aheil@pbj.cz 


_ EDITORIAL _ 

PRODUCER,  Foreign  desk 
www.ABCNEWS.com 

New  York  based  Producer  position 
I  responsible  for  reporting  and  writing 
'  breaking  and  spot  development  news 
;  stories  and  features  at  the  direction  of 
!  foreign  desk  editor;  taking  colls  and 
I  coordinating  with  ABCNEWS  division 
!  (TV  and  radio)  on  breaking  spot  news 
I  and  fielding  and  producing  sub- 
j  missions  from  correspondents  in  the 
j  field,  or  from  other  ABCNEWS 
network  outlets  os  needed.  Develop 
feature  ideas  and  stories,  os  well  os 
graphics  and  other  multimedia  aspects 
of  stories.  Manage  the  shifts  and  oper¬ 
ations  of  two  associate  producers 
assigned  to  maintain  breaking  news  cov¬ 
erage  on  the  ABCNEWS.com  World 
Section  page.  Three  to  five  years' 
experience  at  o  top  level  (major 
I  market)  newspaper,  newsmagazine, 

;  television  or  radio  broadcast  or  web 
site  required.  Advanced  reporting  and 
‘  producing  skills  required.  College 
i  degree  with  emphasis  in  journalism  or 
related/experience  required.  Some 
,  travel  may  be  required.  To  apply:  All 
interested  persons  should  E-mail 
.  resume,  contact  telephone  number  and 
o  brief  note  by  sending  to: 

hr.mail@online.disney.com 
Be  sure  to  list  “Foreign  Producer- 
ABCNEWS.com"  in  the  subject  head¬ 
ing  of  the  message,  and  please  let  us 
know  the  source  by  which  you  found 
our  advertisement.  We  regret  that  we 
can  only  respond  to  those  applicants 
whose  qualih'cations  meet  our  interest. 
EOE 


PT  COPY  EDITOR/PROOFREADER 
Part-time  copy  editor/proofreader 
needed  to  work  Tuesdays  and  Wednes¬ 
days  at  weekly  trade  magazine. 
Should  have  Macintosh/QuarkXPress 
experience,  three  years'  copy-editing 
experience  at  a  magazine  or  newspa¬ 
per.  $1 9/hour.  Contact  Department 
JAN,  Billboard  Magazine,  1515 
Broadway,  New  York,  NY  1 0036. 

Fax  (21 2)  536-5358  EOE 


RAISE  HELL 

Cityview,  a  five-year-old  venture  in  Des 
Moines,  is  looking  for  a  muckraking 
reporter  to  shake  up  a  conservative 
town  that's  just  starting  to  love  its 
alternative  paper.  We're  one  of  the  last 
of  the  independent  papers  around:  no 
corporate  nocks  telling  you  what  to 
write  and  how  to  write  it.  Work  fast, 
write  fiercely,  kick  ass,  take  names. 
Our  legislature  is  possibly  the  dumbest 
in  the  nation,  the  city  thinks  building  a 
I  downtown  mall  is  progress.  We're  ripe 
i  for  the  picking.  Job  opening  Jon.  1 . 
i  Send  clips,  resume,  cover  letter  to  Jen¬ 
nifer  Wilson,  managing  editor, 
I  Cityview,  100  4th  Street,  Des  Moines, 
j  lA  50309.  editor@bpcdm.com 

REPORTER,  ONLINE  BUSINESS 
I  dbusiness.com  offers  excellent  oppor- 
I  tunity,  competitive  compensation  plus 
equity,  for  Web-sawy,  full-time  busi¬ 
ness  journolists.  Hiring  in  10+  local 
markets  including  DC,  Boston,  LA  and 
Texas.  Visit  our  site: 

vnvw.dbusiness.com  and  then  send 
E-mail  to  dbnews@dbusiness.com 
for  more  information 


stories.  The  editor  must  be  self-directed 
but  also  work  well  with  others.  The 


NIGHT  LOCAL  NEWS  EDITOR 
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_ EDITORIAL _ 

REPORTER/WRITER 

www.WineToday.com  a  growing  New 
I  York  Times  Co.  Internet  publication 
I  based  in  No.  California,  is  seeking  a 
writer  who  knows  how  to  weave  a 
:  good  story  and  turn  out  crisp  copy  on 
i  a  daily  deadline.  Candidates  should 
j  have  3-5  years  of  daily  journalism 
experience  with  print  or  Internet  pub- 
j  lications.  Knowledge  of  wine  and  the 
I  Internet  preferred.  Send  resume  and 
I  clips  by  Oct  15  to  Tim  Fish,  WineTo- 
I  day.com  141  Stony  Circle,  Suite  235, 

I  Santa  Rosa,  CA  95401 . 

E-mail:  tfish@winetoday.com 

REPORTER 

Applications  are  being  accepted 
through  November  15,  for  a  general 
assignment  on-line  reporter  position  at 
The  Daily  Item,  a  seven-day,  29,000 
circulation  daily  in  central  Pennsylva- 
I  nia.  Send  sample  stories  and  resume  to 
!  Terri  Coleman,  assignment  editor.  The 
Daily  Item,  200  Market  Street,  Sun- 
bury,  PA  17801.  No  phone  calls, 

[  please.  EOE 

,  REPORTER 

Music  industry  trade  publisher  seeks 
aggressive  reporter  to  cover  news  and 
'  trends  in  the  Internet  music  field. 
Required:  3-5  years  daily  medio  report¬ 
ing  experience,  and  ability  to  explain 
technical  subject;  B.A.  in  journalism 
preferred;  knowledge  of  music  industry 
a  plus.  No  beginners.  Send  cover  let¬ 
ter,  resume  and  two  clips  to  BPI  Com¬ 
munications,  Dept.  MN,  New  Media 
position,  5055  Wilshire  Boulevard,  Los 
Angeles,  CA  90036  or  E-mail  material 
to  mnewman@billboard.com  EOE 

I  REPORTERS.  The  Gallup  Independent, 
which  covers  western  New  Mexico  and 
I  eastern  Arizona,  one  of  the  most  excit- 
I  ing  journalistic  areas  in  the  United 
:  States,  is  looking  for  two  reporters. 
One  will  cover  Gallup  city  hall;  the 
other,  the  city  of  Grants,  NM.  Gallup 
and  Grants  are  small  towns,  located  in 
gorgeous  high-desert  country,  adjacent 
to  Indian  reservations.  Will  consider 
recent  grads.  Send  resume,  clips  and 
references  to  Managing  Editor,  Gallup 
Independent,  P.O.  Box  1210,  Gallup, 
NM  87305  or  gallpind@cia-g.com 

!  REPORTER 

[  The  Town  Talk  in  Alexandria,  LA  seeks 
j  a  talented  reporter  with  1-3  years 
;  experience.  Degree  in  Journalism  or 
English  required.  Full-time;  40  hours 
per  week.  May  include  evenings  and 
weekends.  Please  send  resume  and 
I  work  samples  to  Joy  Williford,  The 
j  Town  Talk,  P.O.  Box  7558,  Alex¬ 
andria,  LA  71 306  or  E-mail  to: 
personnel@thetowntalk.com 
j  EOE  Drug-free  workplace 

'  REPORTER 

Washington  Jewish  Week  seeks 
recxjrter  for  political  beat,  with  possible 
editing  responsibilities.  Must  be  famil¬ 
iar  with  Jewish/Israel  affairs;  experi¬ 
ence  covering  Capitol  Hill  preferred. 
Great  benefits,  competitive  salary. 
Send  resumes/clips/salary  to  Person¬ 
nel,  Washington  Jewish  Week,  12300 
Twinbrook  Pkwy,  #250,  Rockville,  MD 
20852.  Fax:  (301)881-6362. 


www.mediainfo.com 
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HELP  WANTED 


_ EDITORIAL _ 

SCIENCE  RESEARCHER/WRITER 
sought  For  large-circulation  health 
newsletter  published  by  national  non¬ 
profit  consumer  group.  Must  also  be 
able  ta  re-write  material  produced  by 
researchers  and  make  the  science 
come  alive.  3  to  5  years'  experience  in 
science  writing  for  a  major  newspaper, 
magazine,  or  wire  service  for  the  lay 
public.  Salary  competitive  with  for- 
profit  publications.  Send  letter,  resume, 
and  samples  af  non-technical  writing  to 
CSPI  EP:NAW,  1875  Connecticut  Ave¬ 
nue,  NW  #300,  Washington,  DC 
20009. 


SENIOR  EDITOR  -  DESIGN 

Remodeling  Magazine  is  a  leading 
trade  magazine  covering  the  residen¬ 
tial  remodeling  industry.  We  have  an 
immediate  need  for  a  top-notch  writer 
to  cover  the  design  beat,  as  well  as 
handle  business  and  marketing  stories. 
We  provide  a  dynamic  and  fast-paced 
environment  as  well  as  the  opportunity 
to  create  nationally  recognizM,  award 
winning  features.  If  you  hove  5  years 
writing  e;^rience  and  want  to  work  in 
a  successful  and  growing  company,  we 
want  to  meet  with  you  I 

We  offer  competitive  compensation 
and  benefits  plus  the  opportunity  of 
growth.  Please  send  cover  letter  with 
resume,  writing  samples,  and  salary 
requirements  in  confidence  to: 

Department  Editorial/PD 
Hanley-Wood,  LLC 
One  Thomas  Circle,  NW,  Suite  600 
Washington,  DC  20005 
Fax:  (202)  785-1974 
E-mail:  iob2@hanley-wood.com 
Visit  us  at  www.hanley-wood.com 
EOE 


SENIOR  REPORTERS 
Co-Star  Group,  Inc.  is  currently  seek¬ 
ing  Senior  Reporters  to  join  our  staff  in 
our  Los  Angeles,  Manhattan  and  Chi¬ 
cago  offices.  As  Reporters,  they  will 
draft  daily  regional  news,  features  and 
analysis  stories  relating  to  the  com¬ 
mercial  real  estate  industry  for  Internet 
publication.  Reguireme'-is  include:  2+ 
years  of  journalism  experience  in  the 
commercial  real  estate  industry  as  well 
as  solid  writing  and  editing  skills  and  a 
proficiency  with  MS  FrontPage.  Travel 
is  less  than  25%.  E-mail  or  fax  replies: 
chushon@castargroup.com 
Fax  (800)  627-4788 


SPORTS  COPY  EDITOR 

The  Palm  Beach  Post  (175,000  daily, 
230,000  Sunday)  is  seeking  a  copy 
editor  who's  interested  in  working  in 
sunny  South  Florida  in  an  ultra- 
competitive,  major  metropolitan 
market.  If  you  read  copy  with  a 
passion,  can  detect  holes  in  stories, 
aren't  afraid  to  ask  questions  and  write 
snappy  headlines,  send  your  resume  to 
Tim  Burke,  executive  sports  editor. 
Palm  Beach  Post,  P.O.  Box  24700, 
West  Palm  Beach,  FL  33416-4700. 


_ EDITORIAL _ 

SPORTS  EDITOR  in  Big  10  Community 


The  Ann  Arbor  News  is  looking  for  a 
sports  editor  who  knows  how  to  pursue 
hard  news  and  develop  stories  off  the 
playing  fields.  Successful  candidates 
should  be  team  players  with  excellent 
leadership,  organizational  skills  and 
an  ability  to  generate  creative  stories. 
Our  staff  covers  the  University  of 
Michigan,  Eastern  Michigan  University, 
preps  and  community  recreation. 
Management  experience  required. 
Send  resume  and  cover  letter  to  Ed 
Petykiewicz,  editor.  The  Ann  Arbor 
News,  340  E.  Huron,  Ann  Arbor,  Ml 
48104.  The  News  is  an  equal  oppor¬ 
tunity  employer. 


SPORTS  SEaiON  EDITOR 


i  Are  you  a  meticulous  copy  editor  and 
skilled  manager  of  people  with  daily 
newspaper  experience?We  need  you 
to  run  our  sports  department  and  direct 
coverage  that  goes  “beyond  the  white 
Iines6.  This  includes  coverage  of  preps, 
I  local  college  and  pro  teams  in 
southwestern  Michigan.  Excellent  gram- 
I  mar,  punctuation  and  spelling  skills 
required.  Great  benefits  in  a  growing, 
diversified  areo.  Daily  circulation, 
60,000;  weekend  circulation,  75,000. 
Equal  Opportunity/ Affirmative  Action 
I  Employer.  Send  resume  with  cover  let- 
;  ter  and  supporting  moterial  to  James  R. 

!  Mosby  Jr,  editor,  Kalamazoo  Gazette, 
j  401  South  Burdick  Street,  Kalamazoo, 
;  Ml  49007. 


STAFF  WRITER 


Michigan  Real  Estate  Journal  seeks 
1  Staff  Writer  with  three  to  five  years 
I  newspaper  experience  to  cover  com- 
I  mercial  real  estate  and  economic 
I  development  for  a  fast  growing  bi- 
I  weekly  newspaper  located  in  the 
I  Detroit  area.  Only  applicants  providing 
I  salary  requirements  will  be  considered! 
Mail/FAX  resume  and  cover  letter  in 
confidence  to: 

I  Human  Resources  Manager 
LAW  BULLETIN 
PUBUSHING  COMPANY 
415  N.  State  Street 
Chicago,  IL  60610 
FAX:  (312)  644-1215 
EOE 


STATE  CAPITAL  REPORTER 
i  The  Mobile  (AL)  Register  -  a  100,000-1- 
I  prize  winning  Newhouse  newspaper 
i  on  Alabama's  beautiful  Gulf  Coast  -  is 
looking  for  a  second  reporter  for  our 
Capital  bureau  in  Mont^mery,  cover- 
I  ing  state  government,  politics  and 
I  power-players.  We're  known  for  hard- 
nosed  enterprise,  energetic  beat  cov- 
[  erage  and  bold  projects.  Send  resume, 
clips  and  cover  letter  to  Dewey  English, 
ME,  Mobile  Register,  P.O.  Box  2488, 
I  Mobile,  AL  36652. 


I  SUNDAY  EDITOR 

!  The  New  Hampshire  Sunday  News,  the 
state's  largest  newspaper,  seeks  a 
leader  who  knows  how  to  win  new 
I  readers  by  making  a  solid  team  even 
!  better.  Hard  news  experience  is  essen¬ 
tial,  as  is  the  ability  ta  make  every 
aspect  of  a  good  newspaper  better. 
Clips  and  resume  to  Patti  Kallander, 
Human  Resources,  The  Union  Leader, 
Box  9555,  Manchester,  NH  03108. 


_ EDITORIAL _ 

j  THE  DENVER  POST  has  an  opting  in 
I  Business  News.  We're  looking  for 
i  someone  with  a  consumer  and 
investigative  bent  to  cover  Financial 
issues  -  everything  fram  mutual  funds 
j  to  the  SEC  -  and  international  business 
!  (or  Colorado's  largest  newspaper,  with 
more  than  half  a  million  Sunday 
circulation.  The  successful  opplicant 
will  have  a  business  reporting  back¬ 
ground  and  skill  in  explaining  complex 
issues  to  the  overage  reader. 

Send  resume  and  photocopies  of  clips 
that  show  both  reporting  and  writing 
ability  to: 

Business  Editor,  Dan  Meyers 
The  Denver  Post 
1 560  Broadway 
Denver,  CO  80202 
E-mail  dmeyers@denverpost.com 


THE  ELGIN,  ILLINOIS  COURIER  NEWS 
has  three  openings  to  reploce  people 
who  went  to  larger  papers.  FIRST,  an 
experienced  sports  writer  to  cover  prep 
and  college  events,  write  features  and 
columns  and  perform  desk  duties. 
Nights,  weekends  a  must.  SECOND, 
experienced  copy  editor,  preferably 
with  writing  background,  ^me  Mac 
experience  helpful.  Organization  a 
key.  THIRD,  general  assignment 
reporter,  preferably  with  a  strong  back¬ 
ground  in  education  reporting,  in  a 
very  competitive  market  close  to  Chi¬ 
cago,  this  is  a  writer's  paper  which 
demands  a  well  told  story.  Excellent 
I  pay,  benefits.  Drug  screen  required, 
j  Clips,  resumes  to  Mike  Bailey,  manog- 
I  ing  editor,  Elgin  Courier-News,  P.O. 
Box  531,  Elgin,  IL  601 21. 


EDITORIAL 


_ EDITORIAL _ 

1  THE  GAINESVILLE  (FL)  SUN,  a 
I  56,000-circulation  New  York  Times 
Regional  Newspaper  daily  recently 
named  one  of  the  World's  Best 
Designed  Newspapers  by  the  Society 
for  News  Design,  has  an  opening  for  a 
page  designer/copy  editor.  Candi- 
^  dates  must  be  energetic  and  creative 
I  and  be  equally  versed  in  the  elements 
i  of  design  and  AP  style.  Two  years  of 
editing  and  design  experience  pre- 
:  ferred.  Working  knowledge  of 
Photoshop,  Illustrator,  QuarkXPress  or 
other  design  programs  a  plus.  Macin¬ 
tosh  proficient.  Send  cover  letter  and 
resume  to  Sean  McCrory,  news  editor, 

I  The  Gainesville  Sun,  P.O.  Box 
j  147147,  Goinesville,  FL  32614-7147. 

I  Fox  (352)  338-3128  or  E-mail: 
i  mccrors@gvillesun.com 


THE  IDAHO  STATE  JOURNAL 
A  20,000  AM  daily,  is  accepting 
applications  to  fill  current  and  future 
positions  in  its  newsroom.  Positions 
include  copy  editor,  sports  reporter, 
and  general  assignment/beat  reporter. 
Desired  applicants  will  possess  strong 
written  and  verbal  communication 
skills.  Positions  offer  excellent  hourly 
wage,  paid  vacation,  medical,  great 
warking  environment  and  opportunities 
for  growth.  To  apply,  send  cover  letter, 
resume  and  samples  to  Idaho  State 
Journal,  Attn.  Managing  Editor,  P.O. 
Box  431 ,  Pocatello,  ID  83204. 


i 


EDITORIAL 


Phoenix 

(jynamic  arts  and 
features  editor  to 

manage  its  176-page  flagship  news 
and  entertainment  weekly  (132,000 
circulation).  The  managing  editor  works 
directly  with  writers  to  help  shape  local 
arts  coverage  and  to  edit  magazine-length 
feature  stories.  The  managing  editor  also 
supervises  the  day-to-day  operations  of  the 
editorial  department.  Fine  writing  and 
editing  skills  are  a  must;  the  interview 
process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  wwwLnewtimes.com. 
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HELP  WANTED 


_ EDITORIAL _ 

THE  NORTHERN  VIRGINIA  DAILY,  ^ 
Virginia's  most  honored  small  daily 
newspaper  located  in  the  beautiful 
Shenandoah  Valley,  is  seeking  a  page 
designer.  Position,  designing  news  and 
feature  pages  for  daily  newspaper, 
allows  for  creativity  in  a  growing 
newsroom.  Send  resumes  and  samples 
of  work  to  Pam  Bell,  human  resources 
director,  P.O.  Box  69,  Strasburg,  VA 
22657  or  fax  (540)  465-9388 . 

THE  NOVEMBER  13  ISSUE  of  Editor  & 
Publisher's  Career  Guide  for  entry  level 
and  early  experienced  candidates  will  ! 
be  available  in  print  and  on  our 
Website.  Advertisers  reach  students  at 
colleges  and  universities  with  journal¬ 
ism,  business  and  publishing  pro¬ 
grams.  Jobseekers  find  help  wanted 
ads,  job  search  tips,  internships, 
inspiration  and  more!  Contact: 

Hazel  Preuss  (212)  675-4380  Ext  1 71 
hazelp@mediain(o.com 

THE  REGISTER-GUARD,  a  78,000-  | 
circulation  daily  in  Eugene,  OR,  is  seek¬ 
ing  a  full-time  Entertainment  and  Arts 
reporter  with  particular  expertise  in 
pop  music/culture.  Four-year  college 
degree  required.  Preference  will  be  ; 
given  to  applicants  with  at  least  one 
year  of  daily  newspaper  experience.  ‘ 
Beginning  salary  is  $562.93-$882.73  I 
per  week.  Schedule  will  vary;  night  | 
and  weekend  work  required.  Detailed  i 
informatian  available  at 
www.registerguard.com  Submit  a 
resume  and  no  more  than  seven  non- 
returnable  clips  by  Monday,  November 
15,  1999  to  E&A  REPORTER,  The  Reg¬ 
ister-Guard,  HR  DEPT.,  P.O.  Box 
10188,  Eugene,  OR  97440-2188. 

THE  ROBESONIAN  NEWSPAPER,  a 
15,000  daily  in  Lumberton,  NC,  is  look¬ 
ing  for  an  education  reporter  and  a  ' 
crime  and  court  reporter.  Entry  level 
reporters  and  experienced  reparters 
will  be  considered.  Pay  and  benefits  com¬ 
petitive.  Send  resume  to  Donnie  | 
Douglas,  editor.  The  Robesonian,  121  ! 
W.  Fifth  Street,  Lumberton,  NC  28358. 


THE  RUTLAND  HERALD,  the  state 
newspaper  of  mid-Vermont,  has  an 
opening  for  an  experienced  reporter. 
This  is  an  excellent  opportunity  to  join 
an  independent  newspaper  with  a  ’ 
highly  regarded  reputation  for  strong  ! 
state-wide  and  local  news  coverage.  j 

REPORTER  -  Southern  Vermont  -  Our  ! 
award  winning  Southern  Vermont 
Bureau  is  looking  for  a  reporter  to  help 
cover  the  southern  region  of  Vermont. 
The  competition  is  lively.  Write  news,  i 
features  and  regional  stories.  We  write  i 
big-picture  stories  for  page  one.  Send  I 
resume  and  clips  to  Susan  Smallheer,  | 
bureau  chief,  Rutland  Herald,  Southern  , 
Vermont  Bureau,  56  Main  Street,  Suite  1 
202,  Rutland,  VT  05156. 

Desirable  environment  in  the  office  and 
outside.  Health,  dental,  eye  coverage 
included  in  benefits  package. 


_ EDITORIAL _ 

THE  TEXARKANA  GAZEHE,  32,000 
daily/35,000  Sunday,  Zone  6  ,  is  seek¬ 
ing  a  reporter  and  a  copy  editor.  Col¬ 
lege  or  some  professional  experience. 
Send  resumes  and  work  samples  to 
Anna  Johnson,  Texarkana  Gazette, 
P.O.  Box  621 ,  Texarkana,  TX  75504. 


THE  WINSTON-SALEM  JOURNAL,  a 
Media  General  daily  newspaper  pub¬ 
lished  in  Northwest  North  Carolina, 
seeks  an  enterprising  business  reporter 
to  cover  technology  and  transportation. 
At  least  two  years  of  experience  pre¬ 
ferred.  Send  resume  and  clips  to: 

Rob  Douthit 
P.O.  Box  3159 
Winston-Salem,  NC  27102 


VACATION-RELIEF  COPY  EDITOR 

The  Seattle  Times  seeks  a  versatile  copy 
editor/designer  to  cover  vacation 
absences  on  our  News,  Business, 
Editorial  and  Newsfeatures  copy  desk. 

Applicants  must  have  at  least  five  years 
of  editing  experience  at  o  major 
metropolitan  newspaper,  including  at 
least  one  year  of  design  and  layout,  or 
equivalent.  The  job  requires  strong 
word-editing  and  headline-writing 
skills,  as  demonstrated  on  an  editing 
test.  Layout  duties  require  a  flair  for 
attractive  designs  and  the  sophisticated 
use  of  photos,  fonts  and  graphic  ele¬ 
ments.  Knowledge  of  QuarkXPress  and 
two  years'  deadline  pagination  experi¬ 
ence  required.  Atex  or  CCI  pagination 
a  plus. 

Candidates  must  be  willing  to  work  a 
flexible  schedule  requiring  day,  night, 
weekend  and  holiday  work.  To  apply, 
send  cover  letter,  resume  and  work 
samples  to  Karen  Cater,  chief  of  copy 
desks.  The  Seattle  Times,  P.O.  Box  70, 
Seattle,  WA  98111.  No  calls,  please. 
Only  finalists  will  be  contacted. 


WEB  EDITOR  i 

The  new-media  joint  venture  of  Dow  | 
Jones  and  Reuters  is  expanding  its 
Web-focused  editorial  team  in  exciting 
new  office  space  on  its  suburban  Prin¬ 
ceton,  NJ  campus.  New  positions  are 
being  added  to  edit  and  write  reviews 
of  business  Web  sites. 

Qualifications  include  a  background  in 
journalism  with  at  least  2  years  of  edit¬ 
ing  experience  for  online  or  print  and 
a  knowledge  of  business  news.  The 
candidate  must  be  Internet  savvy,  be  pro¬ 
ficient  in  Microsoft  Office,  and  possess 
strong  copy-editing  skills  and  the 
ability  to  write  an  informative,  yet  witty 
lead.  Language  skills  are  a  plus. 

The  responses  should  be  directed  to: 

Charles  Berruti 
Dow  Jones  &  Company 
P.O.  Box  300 

Princeton,  NJ  08543-0300 
Job  Code  CB/GF  87312 
charles.berruti@dowjones.com 
Fax  (609)  452-3448 


_ ENTRY  LEVEL _ 

THE  ROBESONIAN  NEWSPAPER,  a  | 
1 5,000  daily  in  Lumberton,  NC,  is  look¬ 
ing  for  an  education  reporter  and  a 
crime  and  court  reporter.  Entry  level  i 
reporters  and  experienced  reporters 
will  be  considered.  Pay  and  benefits  com- 
petitive.  Send  resume  to  Donnie 
Douglas,  editor.  The  Robesonian,  121 
W.  Fifth  Street,  Lumberton,  NC  28358. 


INFORMATION  SYSTEMS 


IMMEDIATE  OPENING 

The  New  England  cluster  of  a  growing 
NYSE  listed  publishing  company  has 
an  immediate  opening  for  a  network 
engineer.  Ideal  candidate  will  have 
three  years  experience  and  be  con- 
versanf  with  network  for  Novell  and/or 
NT  environment,  supporting  publishing 
and  business  applications.  Self- 
motivated,  with  proven  analytical/ 
prablem  solving  skills.  Must  be  willing 
to  travel,  and  work  overtime  as 
necessary.  Attractive  compensation 
package  including  401  (k).  Excellent 
opportunities  for  advancement.  Fax 
resume  with  salary  requirements  to 
John  Shields,  The  Herald  News,  Fall 
River,  MA  02722.  (508)  676-2588 


Sll  PROJEQ  LEADER 

The  Detroit  Newspapers,  agent  for  the 
Detroit  News  and  Detroit  Tree  Press, 
has  an  opening  for  an  Informatian 
Technology  department  Project  Leader 
in  support  of  our  Sll  Classified  Advertis¬ 
ing  and  Editorial  system.  Must  hove  a 
solid  CPL/CZAR/RGEN  background 
and  experience  with  Tandem  hardware 
and  utilities.  Exposure  to  Styl  is  very 
helpful. 

The  position  is  responsible  for  project 
development,  management,  reporting 
and  direction  of  Programmer  Analyst. 
Must  be  goal  and  tram  oriented  and 
be  able  to  work  independently. 
Excellent  analytical  and  communica¬ 
tions  skills  are  necessary  as  well  as  the 
ability  to  oversee  multiple  projects. 

The  Detroit  Newspapers  offers  a  com¬ 
petitive  salary  and  excellent  benefits 
including  medical,  dental,  vision, 
pension  and  401  (k).  Liberal  vacation 
policy,  flexible  hours,  business  casual 
dress  cade  and  telecommuting  are 
among  the  benefits.  Our  joint 
ownership  by  Gannett  and  Knight 
Ridder  increases  the  opportunity  Tor 
further  career  growth.  Relocation 
expenses  paid. 

j  If  interested  in  the  position  please 

1  forward  your  resume  to: 

Robert  Ross 

'  Detroit  Newspapers 

61 5  W.  Lafayette  Blvd. 

Detroit,  Ml  48226 
FAX  313)222-2562 
rross@detmain2.dnps.com 


INFORMATION  SYSTEMS 


VICE  PRESIDENT 
INFORMATION  TECHNOLOGY 

The  New  York  Times  Regional  News¬ 
paper  Group  located  in  Atlanta, 
Georgia  currently  has  an  tuning  for 
a  Vice  President  of  Information 
Technology.  We  are  looking  for  on 
individual  with  10  plus  years  of  expe¬ 
rience  in  the  technology  field  with  at 
least  5  years  of  management  experi¬ 
ence.  Newspaper  systems  ei^rience 
is  a  plus  but  not  mandatory.  The  ideal 
candidate  should  have  excellentproject 
management  skills  along  with  the 
ability  to  provide  leadership,  direction 
and  support  to  all  members  of  the  IT 
staff  and  the  user  community.  Candi¬ 
dates  should  have  technical  knowledge 
and  expertise  in  the  following  areas: 
Netwoiks  and  related  technologies; 
telecommunications;  UNIX,  Windows 
NT  Operating  Environment,  Novell; 
Relational  Databases;  and  Citrix. 

The  successful  candidate  should  also 
possess  exceptional  interpersonal  and 
communication  skills  to  operate 
effectively  in  a  team  environment  and 
the  ability  to  maintain  excellent  work¬ 
ing  relationships  with  a  diverse 
audience. 

We  offer  a  great  work  environment, 
excellent  benefits,  and  growth  poten¬ 
tial.  Qualified  applicants  should  send 
resume  with  salary  requirements  to: 

Otis  S.  McCollum 
VP  Human  Resources 
The  New  York  Times 
Regional  Newspaper  Group 
3414  PecKhtree  Rood  NE,  Suite  1 100 
Atlanta,  GA  30326 


_ MARKETING _ 

CORPORATE  SALES  &  MARKETING 
DIREaOR 

A  small,  family-owned  newspaper 
company  with  two  daily  newspapers,  3 
weeklies  and  10  TMC  products  needs 
an  experienced  marketing  professional 
to  lead  sales  and  marketing  efforts  for 
the  entire  company.  This  person  must 
know  how  to  gather,  analyze  and  use 
demographic  data  to  design  new  pro¬ 
ducts,  improve  old  products  and  deal 
with  major  accounts.  This  is  a  new  posi¬ 
tion  and  we  seek  a  team  player  who 
can  work  on  a  collaborative  basis  with 
skilled  advertising  and  circulation  pro¬ 
fessionals.  Internet  experience,  niche 
product  experience,  and  knowledge  of 
other  media  will  be  a  plus.  We  will 
offer  a  competitive  compensation 
package.  Please  send  resume,  caver  let¬ 
ter  and  salary  history  to:  Box  08957, 
Editor  &  Publisher. 


E6fP 


Classified 


It’s  Your  People-to-People 
Meeting  Place 
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HELP  WANTED 


_ MARKETING _ 

DATABASE  MARKETING  MANAGER 
Come  live  and  work  in  the  beautiful 
Northwest!  The  Seattle  Times  is  seeking 
an  experienced  Database  Marketing 
Manager  to  develop  and  build  data/ 
information  gathering  and  analysis 
procedures  for  use  in  Circulation 
Marketing  strategies.  Use  your  knowl¬ 
edge  to  design  strategies  to  increase 
acquisition,  retention  and  layahy  of  the 
Seattle  Times  and  Seattle  Post- 
Intelligencer  readers,  tracking  and  soi> 
ing  of  direct  response  data,  and  to 
establish  department-wide  data 
hygiene  practices.  Requires  strong 
organizational,  multi-tasking  and  ana¬ 
lytical  skills.  Extensive  knowledge  of 
aatabase  morketing  applications 
required.  Minimum  3  years  relevant 
work  experience.  We  offer  a  positive 
work  environment,  competitive  com¬ 
pensation,  opportunities  for  grovrth, 
nationally  recognized  fomily-friendly 
benefits  and  a  relocation  pcKxage.  The 
Seattle  Times  is  an  equal  opportunity 
employer  and  we  encourage  all 
qualified  candidates  to  apply!  Please 
indicate  job  code  99-457/AD-EP/RB 
on  your  resume  (include  salary  history 
or  requirements)  and  send  to  The  Seat¬ 
tle  Times,  Employment  457/RB,  P.O. 
Box  70,  Seattle,  WA  981 1 1.  Fax  (206) 
515-5560  or  E-mail  to 

rbritten  @  seattletimes.com 


PROMOTION  MANAGER  -  The 
Bakersfield  Californian  has  an 
immediate  opening  for  a  Promotion 
Manager.  Qualified  candidates  will 
hove  a  B.A.  in  journalism,  or  related 
field,  plus  four  years  of  public  relations 
and  promotion  experience.  This  expe¬ 
rience  will  include:  supervision,  budget 
preparation,  event  planning  and  execu¬ 
tion,  community  involvement,  public 
speaking,  copywriting  and  editing. 
Experience  in  media  buying  and  an 
understanding  of  market  research  inte¬ 
gration  is  also  required.  The 
Bakersfield  Californian  is  a  family 
owned  newspaper  with  a  daily  circula¬ 
tion  of  over  74,600  serving  Kern 
county,  California.  Please  send  resume 
and  cover  letter  to  Human  Resources, 
P.O.  Bin  440,  Bakersfield,  CA  93302. 
Fax:  (661)395-7484.  E-mail: 

eoclonnell@bakersfield!c.om  EOE 

NEW  MEDIA 

CHIEF  EXECUTIVE  OFFICER 
MySanAntonio.com 

You  probably  read  about  it  recently. 
The  Hearst  Corp.  and  Belo  have  cre¬ 
ated  an  Internet  portal  (or  San  Antonio 
and  South  Texas.  This  is  a  start-up. 
Your  job  is  to  grow  the  business  with  a 
targeted  initial  staff  of  25.  The  best 
candidates  will  have  a  strong  business 
and  leadership  background.  Working 
familiority  with  the  web  is  a  must.  We 
want  someone  who  is  entrepreneurial, 
but  comfortable  working  with  a  board 
of  directors  consisting  of  TV  and  news¬ 
paper  leaders.  Competitive  salary, 
incentive,  and  benefits  package.  Send 
your  resume,  salary  histary  and  com¬ 
pensation  expectations  to  New  Media 
Manager,  P.O.  Box  2171,  San 
Antonio,  TX  78297;  fax  (210)  250- 
2905;  E-mail  ncash@express-news.net 


NEW  MEDIA 


INTERNET  DIREOOR 


THE  WASHINGTON  TIMES  seeks  a 
Web-sawy  senior-level  manager  to 
head  our  Internet  operations. 
Responsibilities  include  strategic  plan¬ 
ning  and  daily  business  operation  of 
award-winning  news  and  information 
site.  Will  be  responsible  (or  business 
growth  and  development  including 
new  products  and  functions,  advertis¬ 
ing  sales  and  marketing.  Excellent 
salary  and  benefits.  Contact  Ted 
Agres,  deputy  managing  editor.  The 
Washington  Times,  3600  New  York 
Ave.  NE,  Washington,  DC  20002. 


PREPRESS 


ADVERTISING  OPERATIONS  | 
MANAGER  j 

The  Omaha  World-Herald  is  starting  , 
j  the  new  millennium  with  a  $100  j 
!  million  state-of-the-art  printing  facility  | 
i  and  full  pagination  computer  to  plate, 
j  We  need  a  proven  leader  to  play  a  j 
major  role  in  leading  advertising  pre-  i 
I  press  on  this  exciting  and  invigorating  I 
I  journey!  ' 

I  j 

I  The  Advertising  Operations  depart-  1 
'  ment  is  a  40-I-  staff  of  graphic  artists,  I 
I  ad  services  personnel,  digital  transfer  ; 
I  specialists  and  classified  paginators.  j 
i  Everything  pre-press  that  is  advertising  j 
I  related  is  handled  by  Advertising  | 
j  Operations. 

Candidate  preferably  will  bring  j 
I  technical,  sales  and  management  I 
I  expertise  to  the  challenge.  Previous 
I  newspaper  experience  is  certainly  pre- 
j  ferred.  Use  your  technical  knowledge 
I  and  management  savvy  to  lead  the 
creative  effort  to  support  advertising 
sales  with  complete  responsibility  for 
1  production  and  customer  service.  Our 
i  creative  software  is  Creatar2  on  Macs 
with  Pagination  on  Harris  NMP  and  C- 
PAG. 

I  The  Omaha  World-Herald  is  an  , 
employee  owned  twice  daily  newspa-  i 
per  with  a  250,000-f  circulation.  We  ! 
offer  a  competitive  compensation  plan 
that  includes  three  choices  for  Health  j 
Care,  a  Dental  Plan,  as  well  as  vaca-  | 
tion  ond  tuition  reimbursement.  j 

Serious  applicants  should  send  their  j 
resume  and  cover  letter  with  salary  i 
expectations  to  the  address  below.  i 

Omaha  World-Herald 
World-Herald  Square 
Omaha,  NE  68102 
Attn:  Recruiter 
Fax:(402)444-1211 
E-mail  msimmonds@owh.com 


OFFSET  PRESS  OPERATOR 
The  Newport  (Rl)  Daily  News  seeks  an 
experienced  pressman  for  web  offset 
printing.  We  are  a  5  day  afternoon 
newspaper  plus  a  weekender  edition. 
We  offer  excellent  salary  and  benefits. 
Qualified  applicants  may  send  a 
resume  to: 

The  Newport  Daily  News 
Productian  Manager 
P.O.  Box  420 
Newport,  Rl  02840 


_ PREPRESS _ 

PRE-PRESS  MANAGER 

An  exciting  opportunity  for  the  right  ! 
individual  to  join  an  aggressive,  grow¬ 
ing  local  business.  The  Independent  is  | 
seeking  an  experienced  pre-press 
manager  who  is  a  a  technically  profi-  | 
cient  leader.  This  department  is  I 
responsible  for  the  design  and  seFup  i 
of  our  daily  newspaper. 

This  professianal  will  work  primarily 
with  Macintosh  systems  but  also  will 
work  with  Windows  95  and  98  and  i 
DOS  and  Windaws  NT,  help  with  ' 
uploads  to  the  Internet  site,  trou-  ! 
bleshoot  systems  and  perform  main-  j 
tenance  on  both  our  editorial  and  | 
classih'ed  systems.  | 

The  Independent  offers  a  competitive  ' 
compensation  and  benefits  package  | 
that  includes  health,  dental,  vision,  life  ' 
and  a  401  (k)  plan. 

Send  resume,  including  technical  and  ; 
managerial  experience  plus  salary  his¬ 
tary,  to: 


Mike  Starn,  Publisher 
The  Independent 
50  North  Avenue 
P.O.  Box  730 
Massillon,  OH  44648 

PRESSROOM  j 

ASSISTANT  PRESSROOM  MANAGER 
The  Seattle  Times  is  seeking  an  experi¬ 
enced  manager  to  assist  in  the  man¬ 
agement  of  our  daily  pressroom  opera¬ 
tions.  Duties  include:  employee  hiring, 
training  and  coaching,  creating  and 
administering  production  schedules  to 
meet  the  needs  of  our  internal  and 
external  customers,  mointaining  inven-  { 
tary  levels,  creating  and  administering 
capital  and  expense  budgets  and  long 
term  planning.  Minimum  requirements 
include:  a  college  degree  in  a  related 
field/or  a  minimum  Hve  years  related  ■ 
newspaper  production  management,  : 
excellent  written  and  verbal  communi¬ 
cation  skills;  experience  in  working  in 
a  large  diverse  work  group;  an  overall 
knowledge  of  web  of^t  production  a 
plus.  We  offer  a  salary  of  $52,800- 
$70,500  DOE  plus  a  management  ! 
incentive  plan  and  excellent  benefits. 
Please  indicate  job  code:  99-437/AD-  i 
EP/MM  on  your  resume  and  send  to 
The  Seattle  Times,  Employment-437/ 
MM,  P.O.  Box  70,  Seattle,  WA  98111 
or  fax  to  (206)  51 5-5560  EOE. 


GOSS  SC  PRESS  OPERATOR 
Pay  based  an  experience.  Excellent 
benefits.  Mr.  Lesnar  (8(X))  843-6805 


PRESS  OPERATORS  WANTED 

Prescott  Newspapers,  Inc.,  needs  expe¬ 
rienced  commercial  open  web  press 
operators  with  mechanical  aptitude,  ana-  ^ 
lytical  problem  solving  abilities,  4/4  i 
process  color,  press  maintenance  j 
experience,  able  to  work  nights,  { 
weekends  and  holidays.  New  16  unit  ! 
Goss  single  round/six  splicer  press,  2  j 
four  high,  4  two  high  stacks  and 
Universal  Folder.  Send  resume,  PNI 
Personnel  Director,  1 47  N.  Cortez,  Pre-  i 
scott,AZ  86301,  PNI  is  EOE.  ' 


_ PRESSROOM _ 

PRESS  PERSONS 

The  Sacramento  Bee,  a  division  of 
McClatchy  newspapers,  has  an 
excellent  opportunity  for  3  experienced 
Press  Persons.  Ideal  candidates  will 
have  at  least  4  years'  double  wide  off¬ 
set  press  experience  and  knowledge  of 
straight/collect  cylinder  ploting.  The 
Sacramento  Bee  is  located  in  Northern 
California  in  a  beautiful  area  that 
offers  city  or  country  living,  close  prox¬ 
imity  to  San  Francisco  and  Lake  Tahoe, 
short  commutes,  and  affordable  hous¬ 
ing.  We  also  offer  a  competitive  salary 
and  an  excellent  benefits  package, 
including  fitness  center  and  401  (k) 
plan.  To  apply,  please  (ax  resume 
(916)  321-1984,  or  mail  to  The  Sacra¬ 
mento  Bee,  Human  Resources,  P.O. 
Box  1 5779,  Sacramento,  CA  95852. 


PRESSROOM  TRAINER/ 
A4AINTENANCE  FOREMAN 

The  Milwaukee  Journal  Sentinel,  Wis¬ 
consin's  largest  daily  newspaper,  has 
an  opening  for  a  Trainer/MaintenarKe 
Foreman  reporting  to  the  Pressroom 
Superintendent.  This  individual  will  be 
responsible  for  all  facets  of  pressroom 
maintenance  issues/reports  and  train¬ 
ing  of  all  pressroom  personnel.  This 
individual  must  bring  excellent  verbal 
and  written  communication  skills,  a 
high  energy  level,  be  strongly 
motivated  anci  demonstrate  initiative.  In 
addition,  they  must  support  the  superin¬ 
tendent  in  keeping  the  department  on  a 
continuous  road  of  improvement  on 
several  levels,  including:  a  commitment 
to  producing  high  quality  products, 
employee  relations,  customer  service, 
workplace  efficiency  and  cost  contain¬ 
ment. 

The  qualified  candidate  must  hove  a 
successful  record  of  accomplishments 
in  printing  technology  and  training. 
Previous  experience  working  on  offset 
presses  and  high  speed  newspaper 
folders  required,  some  commercial 
work  preferred. 

The  Milwaukee  Journal  Sentinel  IrK.  is 
one  of  seven  subsidiaries  that  make  up 
Journal  Communications  Inc.,  an 
employee-owned  diversified  communi¬ 
cations  company.  We  offer  a  com¬ 
petitive  wage  and  comprehensive 
benefits  package,  including:  Stock- 
ownership,  health,  dental,  vision, 
401  (k),  pension  plan  and  tuition  reim¬ 
bursement. 

Please  forward  resume  and  salary 
expectations  to: 

Journal  Sentinel  Inc. 

Attn:  Human  Resources 
333  W.  State  Street 
Milwaukee,  Wl  53203 
FAX:  (414)  224-2897 

Journal  Sentinel  Inc.  is  an  Equal 
Opportunity  Employer  Supporting 
Diversity  in  the  Workplace 

Whatever  course  you  have  chosen  for 
yourself,  it  will  not  be  a  chore  but  an 
adventure  if  you  bring  it  to  a  sense  of 
the  glory  of  strivirtg...if  your  sights  are 
set  tar  above  the  merely  secure  and 
mediocre 

David  Somoff 
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Get  the 
Recognition 
You  Deserve  ... 
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Call  for  Entries 
19  Awards 

Nominations  are  Now  Open  at 

www.mediainfo.com 


The  EPpy^'^  Awards  will  be  presented  at  the 
Editor  &.  Publisher  Interactive  Newspapers  Conference  and  Trade  Show, 
February  9-12,  2000  in  New  Orleans,  LA 


r 

1 


1 1  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  lisad@mediainfo.com  •  michelea@mediainfo.com 


HELP  WANTED 

PRODUaiON/TECH 

PRODUCTION  MANAGER 
The  Jackson  Hole  Guide,  located  near 
Yellowstone  and  Grand  Teton  Notional 
Porks  os  well  os  the  Jackson  Hole  Ski 
Area,  is  looking  for  o  talented, 
energetic,  hands-on  pre-press  and 
production  manager.  This  position 
requires  extensive  knowledge  and 
technical  expertise  in  a  Mac  environ¬ 
ment  with  pagination,  ad  and  page¬ 
building  software  (Acrobat  4.0,  QuarkX¬ 
Press,  Photoshop  and  Illustrator)  and 
related  hardware.  Candidates  should 
have  an  excellent  knowledge  of  color 
management.  Requires  imagesetter 
and  pressroom  knowledge.  The  Guide 
prints  three  weekly  newspapers  as  well 
as  a  daily  and  outside  jobs.  The  ideal 
candidate  needs  to  be  organized  and 
able  to  troubleshoot.  Send  resume  and 
cover  letter  with  working  history  and 
salary  requirements  to  Al  Renneisen, 
co-publisher.  The  Jackson  Hole  Guide, 
P.O.  Box  648,  Jackson,  WY  83CX)1 . 

MAINTENANCE  SUPERVISOR 

Dow  Jones  &  Company,  publisher  af 
The  Wall  Street  Journal,  has  an  open¬ 
ing  for  a  Maintenance  Supervisor  in 
our  Dallas,  TX  printing  facility. 

Responsibilities  include  overseeing  the 
daily  activities  of  the  machine  shop  to 
support  the  daily  activities  of  the  pro¬ 
duction  of  The  Wall  Street  Journal.  You 
will  establish  schedules  and  implement 
programs  far  routine  maintenance, 
repair  and  equipment  installation,  and 
handle  special  projects  as  assigned.  In 
addition,  you  will  also  provide 
administrative  supervision  of  depart¬ 
ment  personnel,  coordinate  work  with 
other  departments  and  oversee  build¬ 
ing  maintenance  activities. 

The  qualified  candidate  should  possess 
experience  as  a  machinist  ar  as  an 
industrial  maintenance  person  at  a 
newspaper  printing  facility.  Prior 
supervisory  experience  is  also 
required.  Electrical/electronic  systems 
maintenance  and  troubleshooting  skills 
considered  a  plus. 

We  offer  competitive  compensation, 
excellent  benefits  and  advancement 
oppartunities.  For  consideration, 
please  mail/fax  your  resume  including 
salary  requirement  to: 

Dow  Jones  &  Company 
Attn:  Production  Manager 
1 233  Regal  Row 
Dollas,  TX  75247 
Fax:  (214)  951-7262 
www.dowjones.com/ careers 
Equal  Opportunity  Employer 


When  you  have  got  an  elephant  by 
the  hind  legs  and  he  is  trying  to  run 
away,  it  is  best  to  let  him  run. 

Abraham  Lincoln 
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SALES 


!  BUSINESS  DEVELOPMENT  MANAGER 

There  is  an  immediate  opening  in  The 
I  Patriot  Ledger's  advertising  department 
i  for  a  Business  Development  Manager. 

I 

]  This  person  will  seek  out  new  revenue 
;  sources  and  develop  appropriate  pro¬ 
ducts  and  sales  approaches  geared 
[  toward  maximizing  market  opportuni- 
;  ties. 

I  In  addition,  responsibilities  will  include 
I  overseeing  all  special  sectians,  niche  pro- 
j  ducts,  vendor  development  and  co-op. 

j  The  ideal  candidate  will  be  marketing 
oriented  and  results  driven  with  proven 
;  experience.  Strong  organizational  and 
j  cammunication  skills  required.  PC 
1  experience  along  with  a  business 
degree  is  a  big  plus. 

Competitive  compensation  and  benefits 
package  offered.  Please  send  resume 
and  caver  letter  to  The  Patriot  Ledger, 
I  Human  Resources  Manager,  P.O.  Box 
I  699 1 59,  Quincy,  MA  02 1 69-9 1 59. 

'  Fax  (6 17)  786-7259  or 

E-mail  cpapile@aol.com 

As  an  Equal  Opportunity  Employer,  we 
encourage  minarities  to  apply. 

USA  TODAY  MARKETPLACE 

Account  Manager/Internet  Co. 

!  $50,000  Salary  +  Bonus 

Exceptional  career  opportunity  for  right 
person  in  NYC,  NY,  Chicago,  MN, 
Detroit,  Pittsburgh,  Philadelphia, 
Tampa,  Raleigh,  Houston.  Media  Sales 
experience  desired.  Degree  required. 
!  EOE.  Call  ITI,  Bob  Aaron: 

(212)  997-6877,  www.tradeline.nef 


The 

communication 
link 
of  the 
newspaper 
industry  every 
week 

since  1884 

www.mediainfo.com 


POSITIONS 

WANTED 


EDITORIAL 


ADMINISTRATIVE 


COMMUNITY  PUBLISHER  SEEKING 
position  as  Publisher/General  Man¬ 
ager.  20  years  of  good  solid  experi¬ 
ence  in  advertising,  circulation,  niche 
market  products  and  commercial  print¬ 
ing.  Living  in  southern  Arizona  will 
relocate.  Call  Lonnie  at  (520)  663- 
1763  or  E-mail  landp@uswest.net 


EDITORIAL 


AMERICAS  CUP,  January-March  2000 
Caverage  from  New  Zealand  by  expe- 
riencea  freelancer.  Reasonable  rates 
for  exclusive  stories. 

Call  (703)  519-7926  or  send  E-mail 
to:  donmoyer@pressroom.com 

EXPERIENCED,  energetic  writer/editor 
seeks  new  creative  career  challenge 
with  specialty  or  trade  publication. 

(305)  891-2595 


/  never  had  a  piece  of  toast  Particularly 
long  and  wide  But  fell  upon  the  sanded 
floor  And  always  on  the  buttered  side 

James  Poyn 


SCOTS  BORN  QUALIFIED  journalist 
seek  challenging  and  creative  media 
environment.  Energetic,  Adaptable, 
eager  to  learn  legal/Green  Card/ 
Driving  License. 

cathkinghorn@hotmail.cam 

START  UP  OPPORTUNITY  sought  by 
award-winning  journalists  with  experi¬ 
ence.  Angel,  venture  capital  ar  pub¬ 
lishing  company  with  launch  potential. 
Serious  inquiries  only.  Send  informa¬ 
tion  in  confidence  to: 

gpaulandy@aol .  com 

TRAVEL  WRITERS  WANTED 

Successful  photographer  seeks  writers! 

Targets  newspaper  travel  sections! 
Jeff  (973)  575-1005 
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In-Column  Advertisements 
Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display 

Friday  5pm  (EST)  8  days  prior  to  publication 
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\  E&P  EMPLOYMENT  ZONE  CHART 


shoptalk@mediainfoPcom 


Where  did  ‘30’  come  from? 


Every  time  I  see  the  “Shoptalk  at  Thirty” 
column  in  Editor  &  Publisher,  I  think 
back  more  than  30  years  to  my  days  as  a 
journalism  student  and  an  assignment 
given  to  our  newswriting  class;  Where  did 
“30"  come  from? 

The  other  students  and  1  went 
scouring  to  the  j-school  library 
and  came  up  with  a  couple  of 
answers.  Nowadays,  as  a 
Journalism  professor  my¬ 
self,  I  frequently  ask  a 
beginning  class  why  their 
instructor  puts  a  30  at  the 
end  of  assignments. 

Most  of  today’s  students  do  not 
venture  a  guess.  Those  who  do  are  wrong. 
They’ll  usually  say  something  like  it’s  the 
ending  symbol  for  a  news  story.  I’ll 
respond:  But.  why  30?  Why  not  20  or  40 
or  some  other  number? 

Each  semester  that  1  ask  the  question, 
someone  (obviously  looking  for  a  good 
grade  for  the  course)  will  suggest  that  Mr. 
Larson  is  30  years  old.  A  faculty  col¬ 
league,  to  whom  I  told  this,  suggested  that 
I  should  question  those  students’  “powers 
of  observation.” 

1  asked  our  department’s  resident  histo¬ 
rian  as  to  the  origin  of  30  as  the  ending 
symbol  for  a  news  story,  and  what  he  told 
me  agreed  with  what  I  had  found  out 
many  years  ago:  In  the  beginning  days  of 
telegraphy,  there  was  no  guarantee  that  an 
entire  dispatch  would  get  to  its  destination 
so  the  telegraphers  would  end  their  mes¬ 
sages  with  XXX.  which  over  time  was 
translated  from  Roman  numerals  into  the 
Arabic  30. 

Another  story  that  I  heard  many  years 
ago  was  that  when  type  was  set  by  hand, 
each  piece  of  type  was  placed  into  what 
was  called  a  “pica  stick.”  which  held  30 
picas  of  type.  So  it  was  30  when  the  com¬ 
positor  came  to  the  end  of  what  the  stick 
would  hold. 

The  next  thing  I  knew,  my  historian 
colleague  forwarded  me  a  couple  of  e¬ 


Where  did  “30”  come  from?  Why,  the 
stork  brought  it,  of  course. 

mail  messages  regarding  the  origin  of  30. 
He  told  me  that,  coincidental  to  my 
inquiry,  some  material  appeared  on  the 
listserv  for  “discussion  of  history  of  jour¬ 
nalism  and  mass  communication.” 

Among  the  many  explanations  for  30 
were  the  two  already  cited,  the  XXX 
being  translated  into  30  and  also  30  being 
the  end  of  a  line  of  type.  The  use  of  teleg¬ 
raphers’  XXX  at  the  end  of  copy  was 
amplified  to  include  an  X.  which  meant 
the  end  of  a  sentence,  and  XX.  which 
meant  the  end  of  a  paragraph. 

Someone  reported  that  a  Western 
Union  officer  by  the  name  of  Thursty 
signed  his  name  to  his  daily  file;  other 
telegraphers  picked  it  up  and  made  it 
“Thirty”  and  then  “30.” 

Also  in  regard  to  the  telegraph  is  that 
dispatches  sent  in  the  West  were  delivered 
by  messenger  to  the  newspaper’s  office, 
which  closed  at  3  a.m.  The  operator  wrote 
3:00  at  the  bottom  of  the  sheet,  and  even¬ 
tually  this  was  abbreviated  to  30. 

Another  story  refers  to  a  similar  abbre¬ 
viation  to  30:  When  the  New  York 
Associated  Press  began,  its  contract  called 
for  a  nightly  report  of  3,000  words.  When 
that  number  was  reached,  the  figure  3000 
showed,  and  this,  over  time,  was  short¬ 
ened  to  30. 


by  Norman  W.  Larson 

One  of  the  e-mail  respondents  referred 
to  “the  most  dramatic,  albeit  least  plau¬ 
sible”  explanation:  A  telegraph  editor 
whose  number  was  30  once  stayed  at  his 
key  sending  news  of  a  disaster  long  after 
his  assistants  had  fled  —  until  he  died. 

Other  explanations  for 
30  also  had  to  do  with 
death:  Newspaper  peo¬ 
ple  go  “30”  when  they  die. 
Upon  the  death  of  columnists  such  as 
Mike  Royko.  the  number  30  loomed  big 
on  the  obituary  pages. 

There’s  also  the  story  of  a  man  who 
killed  himself  in  an  old-time  newsroom. 
He  signed  off  on  his  typewriter  —  30. 

Another  story  tells  of  a  newsman- 
tumed-killer  who  would  leave  30  cents  at 
murder  scenes. 

There  are  a  couple  of  international  ori¬ 
gins  for  the  use  of  30.  One  is  that  “eighty” 
means  farewell  in  Bengali.  An  English 
officer,  seeking  brevity,  used  the  figures  8 
and  0  at  the  end  of  a  letter  to  the  East 
India  Co.,  and  the  company  mistakenly 
turned  the  80  into  a  30. 

Finally,  the  30  magistrates  appointed 
by  Sparta  over  Athens  at  the  end  of  the 
Peloponnesian  War  were  called  the  30 
tyrants  and  were  overthrown  at  the  end  of 
one  year.  The  end  of  the  tyrants  was  her¬ 
alded  as  “30.” 

And,  oh  yes.  there  was  another  student 
of  mine  who  responded  that  I  put  30  at  the 
end  of  assignments  because  it  would  take 
that  long  before  anyone  would  receive  an 
“A”  for  his  or  her  news  report.  Which 
reminds  me  of  still  another  student  who  in 
response  to  a  quiz  that  asked  the  defini¬ 
tion  of  a  “sidebar,”  said  it  is  “a  tavern  off 
the  main  street.”  But  perhaps  that’s  anoth¬ 
er  column.  ■ 


Larson,  a  journalism  professor  at  the 
University  of  St.  Thomas  in  St.  Paul, 
Minn.,  many  years  ago  was  a  copy  editor 
and  staff  writer  at  the  Minneapolis  Star 
Tribune. 
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regime  m  North  ivurea  coaldfflS^  against  the  nei^. 
boring  countries.  Beijing  reacted  angrily  to  reports 
the  Pentagon  was  considering  allowing  Taiwaftj^^ 
cess  to  upgraded  jpatriot  missiles,  which  would 
deployed  under  iSTe  TMD.  The  Beijing  government  • 
regards  Taiwan  as  a  renegade  province  and  has  threat^^ 
ened  to  recover  it  by  force.  A  Pentagon  report  thi^ 
month  said  “China  is  engaged  in  an  intense  hwSi0^ 

'f  ballistic  and  missile  forces  ''hi 
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renegade  \re-ni-gacl\  n\  one  who  has  deserted  a  cause, 
principle  or  allegiance  for  a  hostile  one. 


Thorough  Journalists  Do  Not  Rely  on  Misleading  Characterizations 


What  is  inept  about  explaining  Beijing’s  actions  toward  Taiwan  by  saying,  “Beijing  considers 
Taiwan  a  renegade  province”? 

It  perpetuates  a  historical  fallacy  that  hinders  understanding  of  a  complex  current  issue  instead 
of  clearly  and  accurately  reporting  the  facts  behind  today’s  news: 

•  Fact:  The  Republic  of  China  was  founded  in  1912  after  the  collapse  of  the  Ch’ing 
dynasty,  which  ceded  Taiwan  to  Japan  in  1895.  Japan  then  surrendered  Taiwan  to 
the  ROC  in  1945. 

•  Fact:  The  ROC  government  has  exercised  sole  jurisdiction  over  Taiwan  since  1945. 

Four  years  later,  it  lost  control  of  the  mainland,  and  the  People’s  Republic  of  China 
was  proclaimed. 

•  Fact:  The  ROC  government  relocated  to  the  remaining  territory  under  its 
jurisdiction — the  Taiwan  Area  in  1949.  Beijing  has  threatened  to  take  Taiwan  by 
force  but  has  never  succeeded. 


So  who  should  be  calling  whom  the  “renegade”?  The  authorities  in  Beijing — not  Taipei — divided 
China  in  1949,  and  nothing  has  changed  since. 

Uncritically  quoting  the  use  of  an  incongruous  label  such  as  “renegade  province”  to  describe 
Taiwan  glosses  over  failure  to  articulate  the  cmcial  complexities  of  the  issue. 

Clarify  the  story  by  saying,  “Beijing  wants  to  bring  Taiwan  under  its  rule.”  It  is  clear,  succinct 
and  accurate.  Isn’t  that  the  essence  of  balanced  and  objective  coverage? 


For  further  information,  contact: 

Taipei  Economic  and  Cultural  Office  in  New  York 
Tel:  (212)  373-1800  http://www.taipei.org 
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